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New York 


MOST UNUSUAL PHASE of 

this Show has been the hold- 
ing up of price announcements 
on the part of several companies 
until the exhibition got going. 
The General Motors units, Buick, 
Olds, Pontiac and Cadillac-La- 
Salle, had their cars tagged prior 
to the opening, but it was not 
until Sunday that others swung 
into line. Chrysler, Dodge, De 
Soto and Plymouth came out with 
prices Sunday night, along with 
Hupmobile. Hudson today. 

e + * 


WHY COME? Well, it’s been 
a battle of statisticians to figure 
out how much the new stuff ought 
to bring, with the Blue Eagle hav- 
ing to be given so much consider- 
ation. Prices have had to ad- 
vance, but it’s been a case of ev- 
eryone waiting for the other fel- 
low to announce first, which ex- 
plains the present situation. 

~ * ed 


SUNDAY of Automobile Show 
Week no longer is the dull spot 
it used to be, and of late it has 
been utilized for the staging of 
various sorts of parties, some tak- 
ing the shape of cocktail hours 
which bring together many con- 
genial souls. 

This Sunday was no exception 
to the new rule and this columnist 
of yours put in an exceedingly 
busy day and evening. The activ- 
ities started at one-thirty when 
the combined Ford and Lincoln 
forces threw a luncheon for the 
gentlemen of the press at the 
Park Lane where the joint dis- 
play of Henry Ford’s car products 
is going on. 

W. C. Cowling, sales manager 
of Ford, A. S. Hatch, sales man- 
ager of Lincoln, and C. A. Ess- 
linger, district manager of Ford, 
were the company executives we 
assembled to meet. 

oe * ok 


WE ENJOYED this Cowling, 
for he talks interestingly and eas- 
ily and with a sort of whimsical 
humor that went over big with 
the press men. For instance, we 
chuckled with him when he dryly 
remarked that he differs some- 
what from other sales managers 
in the industry in that they have 
Boards of Directors to hold them 
responsible for their actions, 
whereas he, Cowling; has a Board 
of Director, meaning the Ford 
control. 

“IT always get a unanimous de- 
cision from my board,” said Cow- 
ling. “Sometimes it is adverse, 
but it always is unanimous.” 

* + * 


ESSLINGER is the executive 
who had charge of the recent Ford 
Show in New York City, and he 
staggered us with statistics about 
the Exposition. The final count 
for the 18 days was 2,298,023—the 
greatest attendance at any kind 
of a show, exposition, or what 
have you that the world ever has 


(Continued on Page 23) 






















































New Devices 


Equipment Makers 
Keep Up-to-Date 


By C. P. SHATTUCK 


servable 


facturers have 
machines and tools, 
and electrical. 

The Kellogg Mfg. Co., 


ical and hydraulic curb 


with an overall 
inches, 


raising and control features. 
compressor line is 


feet capacity. 


assumes 
operation. 


(Continued on Page 6) 


Scott Retires; 


Succeeded by 





Lansing, Jan. 8.—Richard H. 
Scott, general manager of Reo 
Motor Car Co., noted automotive 
industrialist and national prohibi- 








i * 3 ae 
R. E. Olds R. H. Scott 
tion leader, had been succeeded by 
Ray DeVlieg, former Chrysler 
(Continued on Page 8) 





Plymouth a 
On Standard $495; 
De Luxe Line $575 


New York, Jan. 8.—Prices on 





the Plymouth line for 1934 were 
announced yesterday by B. E. 
Hutchison, chairman of the board 
of the Plymouth Motor Corp. In- 
dependent front wheel springing 
is standard on both lines. 


The prices of the Plymouth six 
(Continued on Page 3) 


Upper Floor 


Parts, Accessory and 


|tive Engineers 
Hotel Commodore proved a truly 


New York, Jan. 8—Many new 
items of unusual interest are ob- 
in the accessories and 
shop equipment of the National 
Automobile Show. A number of 
old line shop equipment manu- 
introduced new 
mechanical 


Sparks|Palace Record Broken 





Motordom’s “Dress Circle,” 
Featured On | 1000 Strong, Break Bread | Greater than 
At Annual SAE Dinner 


New York, Jan. 8.—The annual 
banquet of the Society of Automo- 
tonight at the 


festive occasion for the members 
and guests numbering close to 
1,000 who answered the roll call. 
It was an occasion for enco- 
miums directed to the men of the 


|technical automotive world who 


by nature are extremely modest, 


jand before the affair was over 
|they found themselves congratu- 


lating each other over the fine 
public reception accorded the en- 


Crowds 112% 





Those in ’33 


Public Can’t Get Its Fill 
When It Comes to See- 
ing 1934 Models 


By MEL ADAMS 

(Teletype from N.Y. Editorial Office) 

New York, Jan. 8.—Optimistic 
statements on the success of the 
big automobile show began to as- 
sume the proportions of a barrage 
today. The unexpected flying 
start the exposition got at Grand 
Central Palace on the opening 





gineering and artistic advances in 
the car models of 1934. 

While spirited discussions 
cropped up concerning certain in- 
novations which some cars have 
and others haven’t, there was not 
as much shop talk in the pre- 
banquet groups as might have 
been expected. They were there, 
after all, for a good time and re- 
laxation from their more serious 
duties. 

Even the two chief addresses of 
the evening were arranged to 
(Continued on Page 2) 
























enters 
the field with a line of mechan- 
jacks 
heighth of six 
also a railroad type of 
revolving crane with new boom 
The 
augmented 
with a No. 52 type of five cubic 


After a lapse of five years the 
Cedar Rapids Engineering Co. of- 
fers a rod aligning gauge differ- 
ing from conventional in that rod 
can be checked for positions it 
in the cylinder during 

Two dial gauges are 
used. The aligner cares for rods 
up to 20 inches and pistons from 


Ray DeVlieg 





On the 


Spot! 


By F. ED. SPOONER 





NE who is a close observer 
has noticed a feature of the 
Show which would escape the av- 
erage observer. Manufacturers of 
spark plugs are not in evidence. 
There is no spark plug operating 

in oil. 
* * % 

ERNEST FLENTGE of Boston, 
with a shock absorber discovery 
illustrated by a jumping spring, 
is absent after many years. Mr. 
Flentge exhibited at shows over 
a long period but never got his 
idea across. 

* * * 

WHEN THE BID came to the 
luncheon of John N. Willys at the 
Biltmore Monday the newspaper 
men sighed with relief. To the 
old newspaper guard of the shows 
the week was then complete. For 
years Mr. Willys has been giving 
his annual get-together for the 
press men with attendance of 
over 100 and in some years as 
high as 150. This included the 
newspaper men of the leading 
papers of America. 

+ * * 

VERSATILITY of the automo- 
bile men in the trying times just 
past is evident when questions are 
put to many old timers, in the 
past prominent in the automotive 
field. “What are You Doing Now,” 


(Continued on Page 5) 





day, Saturday, brought in its 
wake a confident statement that 
the momentum will be kept up 
throughout the week and that 
many thousands will make several 
visits since one isn’t considered 
enough to take in the displays 
properly. 

Only one interpretation is being 
placed on the public’s outpouring 
on the first day of the run, and 
that is that motorists are react- 
ing to the new offerings in an 
even more favorable fashion than 
had been hoped for before the 
show got under way. 

Manager Alfred Reeves caught 
his breath long enough Sunday to 
do a bit of checking up, he an- 
nounced that Saturday’s attend- 


(Continued on Page 2) 


Hudson Slashes 
New Eight Prices; 
Terraplane, $565 


(Teletype from N.Y. Editorial Office) 

New York, Jan. 8.—Terraplane 
and Hudson dealers, who reported 
in large numbers at their meeting 
and business show in the Penn- 
sylvania Hotel today, received the 
announcement of factory prices 
for both lines of 1934 cars. 

New Hudson-built Terraplane 
sixes are priced at $565 for the 
coupe, $590 for the coach, $620 for 
the compartment victoria and 
$650 for the sedan. The de luxe 
longer wheelbase models range 
from $670 for the coach to $730 
for the sedan. 

Especially surprising was the 

(Continued on Page 3) 







Moock Reports 
36,000 Advance 
Plymouth Sales 


(Teletype from N.Y. Editorial Office) 
New York, Jan. 8.—“If the vast 
crowds and unprecedented inter- 
est at the 1934 automobile show 
are any indica- 
tion, our most 
optimistic fore- 
casts of 1934 
| production and 
sales for the 
motor car in- 
dustry will be 
more than re- 
alized.” 

This was 
stated by H. G. 
|Moock, general 
|sales manager 
of the Plymouth 
Motor Corp., who was the feature 
| Speaker at a luncheon given here 
|today for overseas automotive ex- 


‘Dodge 117-in. Line 
Price $645 and Up; 
121-inch Line, $835 


(Teletype from N.Y. Editorial Office) 
New York, Jan. 8.— Dodge 
Brothers Corp., through A. van- 
DerZee, general sales manager, 
today made the eagerly awaited 
announcement of prices of their 
new 117 and 121 inch wheelbase, 
six-cylinder models. 
The prices are lower than deal- 
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We Cover 
The Auto Front 


DITORIAL offices and 
business office of Auto- 
motive Daily News has been 


established at Room 583, 


Waldorf - Astoria. Direct 
teletype service between that 
office and Detroit will help 
you spread your good NEWS 
quickly. Call Chris Sinsa- 
baugh for rapid fire action. 











Chrysler Eight 
Prices, $1245; 
Imperial $1495 


(Teletype from N.Y. Editorial Office) 
New York, Jan. 8.— Chrysler 
prices just announced set a uni- 
form list of $1,245 on all Airflow 
eight - cylinder models, with the 
Imperial eight prices at $1,495. 

A different policy is adopted in 
the case of the Chrysler sixes 
which range as follows: 4-door 
sedan, $850; 2-door sedan, $800; 
rumble seat coupe, $830; business 
oupe, $790; and convertible coupe, 
$850, 


ers and public seem to have ex- 
pected, Dodge officials state. 
The line for 1934 embraces five 


(Continued on Page 2) 












De Soto a 
Will Be $995 
For All Models 


New York, Jan. 8.—Byron Foy, 
president of the De Soto Motor 
Corp., last night announced 
that the 1934 Airflow De Soto 
cars would be priced at $995 f.o.b. 
Detroit. The price is the same 
for all four models. 
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Palace Show 


AUTOMOTIVE DAILY NEWS, TUESDAY, JANUARY 9, 1934 


“A Good Cigar is a Smoke” 


Attendance 


Tops Last Year Mark 112% 


(Continued from Page 1) 


ance figures were 112 per cent 
above last year’s premiere and 
set an “all time” peak. And he 
had the further satisfaction of 
seeing another record crowd on 
hand at the show Monday 
morning. 

“Although we had expected that 
the many important developments 
embodied in this year’s new cars 
would attract a larger crowd than 
in past years, the public’s en- 
thusiastic response to these offer- 
ings greatly exceeds our most 
optimistic expectations,” added 
Reeves. “In the minds of our 
automobile manufacturers there 
is no question but that the vast 
sum which they have expended in 
creating this show is fully appre- 
ciated by the public.” 

Weather Man Smiles 

Even from the standpoint of 
weather the show has led a 
charmed existence up to now. 
After Friday’s rain the _ skies 
broke clear and the temperature 
mild for the opening Saturday 
afternoon. Again, the all-day 
drizzle or worse on Sunday gave 
way to perfect weather Monday 
morning, with a forecast of its 
continuance for several days at 
least. The weeping skies of Sun- 
day, however, were no deterrent 
to public interest. Although the 
palace show was closed, the ex- 
hibits of General Motors and 
Chrysler units, the Lincoln salon 
and the numerous other displays 
of cars so conspicuous in the 
various hotel lobbies, proved a 
magnet for large and admiring 
throngs through Sunday after- 
noon and evening. 

It is as if motorists can’t get 
enough when it comes to viewing 
the 1934 motor car creations. They 
are taking advantage of every 
possible opportunity to drop in 
and see the new improvements. 
The sensational advances in style 
and engineering since last year 
are the topic of general conversa- 
tion and plenty of discussion 
among motorists of New York, to 
say nothing of the arguments 
among the dealer and factory 
forces. The major portion of 
dealer gatherings got under way 
Monday morning and will con- 
tinue throughout Tuesday, when 
most of them will be over. Some 
factories got a head start in this 
regard by holding luncheons and 
conferences with their dealers be- 
fore the show opened. As a mat- 
ter of fact, the “pepping” process 
set in last week in the matter of 
instructions to local sales forces, 
who were told the new features 
of the cars they sell and how 
these may be best presented to 
the eager public. 

Arriving earlier on the scene 


than customarily, the factory 
chiefs plan to remain over longer 
than usual. They are divided be- 
tween two urges. They would 
like to get back to the factories 
and throw operations “in high,” 
but on the other hand they can’t 
resist the temptation to stay on 
the scene of the show and study 
further the reactions of the public 
toward their products. It is only 
natural that they should be 
cheered over the favorable turn 
in events, both with respect to 
public acceptance and the buying 
outlook for this year. 

Another source of satisfaction 


to the factory chiefs is the great | 


influx of dealers who are setting 
something of a record numerical- 
ly, filling the hotels and register- 
ing no end of gratification over 
the style, engineering, and attrac- 
tive selling prices of the cars they 
represent. 

Throughout Sunday and Mon- 
day new price announcements 
followed one another in rapid 
succession. The jockeying pro- 
cess, aimed at seeing which way 
the other fellow would jump, is 
now over and the veil of secrecy 
regarding 1934 prices is lifted. 
This clearing of the air is a wel- 
come relief to the dealers and 
their salesmen who in most in- 
stances had to tell visitors to 
their displays at the show Satur- 
day that they were unable at that 
time to announce prices. but 
would be in position soon to do so. 


Dodge 117-in. Line | 


Price $645 and Up; 
121-inch Line, $835 


(Continued from Page 1) 


models on the 117 inch wheelbase. 
The coupe at $645; coupe with 
rumble seat, $695; two-door sedan, 
$695; four-door sedan, $745; con- 
vertible coupe, $745. On the 121- 
inch wheelbase two body types 
are available, a streamlined 
brougham, listed at $835, and a 
sporty convertible sedan at $875. 

Mr. vanDerZee declared him- 
self more than pleased with the 
reception given to his company’s 
newest products by the public at- 
tending the New York Automobile 
Show. “If proof were needed,” 
he said, “That dodge engineering 
again has built exceedingly well, 
the eagerness with which New 
Yorkers visiting the big show to 
view and buy our cars furnishes 
it. I am sure that Dodge dealers 
have a great and profitable year 
before them.” 


36,000 Plymouths Ordered, 
Moock Tells Export Men 


(Continued from Page 1) 


ecutives by the National Automo- 
bile Chamber of Commerce. 

Mr. Moock declared that “the 
automobile industry has always 
led America in stimulating busi- 
ness through progressive engi- 
neering and aggressive advertis- 
ing and merchandising, and the 
tremendous interest the public is 
showing in the 1934 cars cannot 
but help make us all enthusiastic 
and optimistic over the outlook 
for the coming year. 


“This interest in new automo- 
biles is not local to New York. It 
is a wave that is sweeping the 
country. Reports that I have re- 
ceived today from the forty-eight 
states show advance orders from 
our dealers for immediate ship- 
ment of 1934 Plymouth cars to 
have already passed the 36,000 
mark—a new all-time record for 
our company. 

“While it is difficult to make a 
definite forecast at this time, we 
do know that today there are lit- 
erally millions of cars on the road 
that must be replaced by new 
automobiles. 

“Tt is estimated that at the end 


of 1933 the value of cars in use 
was only $3,000,000,000, which is 
about half the value of the cars 
in use at the end of 1929. A very 
high proportion of these cars in 
use are five years old or more. 

“Thus we have today a huge 
replacement market. It is logical 
to assume that, as recovery pro- 
ceeds and the country gets back 
to normal productivity, the rise in 
the output of motor cars will be 
much greater than the rise in 
total manufacturing output. 

“The automobile industry has 
progressed to its present position 
because its leaders have had cour- 
age and vision. The new cars at 
the automobile show represent 
millions in research, new machin- 
ery and manufacturing equip- 
ment. Makers of these cars are 
backing their product with vast 
advertising campaigns. More men 
are being placed back at work in 
the plants and in the field. 

“Naturally we in the automobile 
industry are enthusiastic over the 
public reception of the new cars 
and the retail orders already 
placed at the automobile show.” 


bring the lighter side of things to 
the fore. Neither of the speakers, 
Capt. Cornelius Willemse and 
John B. Kennedy, qualifies as an 
engineer, though both are techni- 
cians in their specialties, Capt. 
Willemse as a famed crime solver 
and Mr. Kennedy as a noted ed- 
itor and commentator of news 
events. 

Furthermore, those in charge of 
the program made it clear that 
the members of the society will 
have ample outlet for weighty 
discussions shortly when they 





meeting on Jan. 20. 

Charles F. Kettering, vice-pres- 
ident in charge of research for 
General Motors and always a 
champion of the ability of engi- 
neers to sense the needs of the 
car buying public, was given the 
role of toastmaster, which he 
filled in his usual interesting 
manner. 

Another feature of the evening 
was the introduction of new offi- 
cers, including President D. G. 
Roos, Vice-presidents T. P. 
Wright, Robert Insley, H. D. Hill, 
A. L. Clayden, A. K. Brumbaugh, 
F. F. Kishline, John W. Votypka, 
W. H. McCoy and L. V. Newton; 
Treasurer David Beecroft, and 
Councilors J. M. Crawford, J. B. 
Fisher and J. F. Winchester. 
| In addition to past presidents 
land other former officials of the 
| society, a number of other distin- 
|guished guests graced the speak- 
ers’ table. They included E. T. 
Satchell, president Motor and 
| Equipment Wholesalers Assn.; H. 
|'T. Middleworth, president Motor 
|'Truck Assn. of America; Charles 
S. Ash, president Tire and Rim 
Assn.; W. H. Phillips. president 
American Society for Steel Treat- 
ing; Henry S. Sutphen, president 
|National Assn. of Engine and 
|Boat Manufacturers; Maior-Gen- 
eral John L. DeWitt, quartermas- 
|ter-general, U. S. Army. 

F. W. A. Vesper, president Na- 
|tional Automobile Dealers Assn.; 
D. R. Grossman, president Cana- 
|dian Automobile Chamber of 
|Commerce; Vice-presidents Alfred 
Reeves, Roy D. Chapin and Pyke 
Johnson, Secretary Byron C. Foy 


Kipling and Barney Oldfield see eye to eye. 
foot” of the horse carriage days (right) quotes Kipling’s famous 
ballad, “a woman is only a woman, but a good cigar is a smoke” to 
Gunnar Phillipson, Stockholm, Sweden, distributor for De Soto and 
| Plymouth in that country when they met at the New York Show. 


| Britton, 





Here the veteran “lead 


Motordom’s “Dress Circle’? 
Breaks Bread With SAE 


(Continued from Page 1) 
jand Director Robert C. Graham, 


National Automobile Chamber of 


|'Commerce; F. B. Davis, president 
|Rubber Association of America; 
|Eugene L. Vidal, director of aero- 


nautics, United States Department 
of Commerce. 

Thomas H. McDonald, director 
Bureau of Public Roads; Roy F. 
director National High- 
way Users Conference; Mason T. 
Rogers, president Motor and 
Equipment Manufacturers Assn.; 
F. H. Russell, president Manufac- 
turers Aircraft Assn.; J. C. Hun- 


come to Detroit for their annual | Saker, president Institute of the 
| Aeronautical Sciences, and O. M. 


| Anderson, 


president National 
Standard Parts Assn. 


Ford Program 
To Go On the Air 
Twice a Week 


New York, Jan. 8.—Fred War- 
ing’s Pennsylvanians will broad- 
cast twice weekly over a nation- 
wide WABC-Columbia network 
beginning Feb. 4. They will be 
heard Sundays from 8:30 to 9:00 
p. m., EST, and Thursdays from 
9:30 to 10:00 p. m., EST, over 
more than 70 stations under the 
sponsorship of the Ford Motor 
Co. dealers. 

A month ago it was announced 
that the Pennsylvanians would go 
on the air for Ford dealers at the 
expiration of their present con- 
tract. The addition of the Thurs- 
day broadcasts was made known 
today. The first few programs of 
the new series will be heard from 
New York. Subsequent origina- 
tion points will depend on War- 
ing’s road schedule. 

Guest artists also will appear 
on the Ford broadcasts. An- 
nouncements regarding them will 
be made later. 


Spicer Dividends 
Toledo, Jan. 8.—Spicer Manu- 
facturing Corp. has declared the 
regular quarterly dividend of 75 
cents on the $3 cumulative pref- 
erence stock, payable Jan. 15 to 
stock of record Jan. 13. 





New Prices 
Announced 


On Two Lines 


Detroit, Jan. 8.—The following 
f.o.b. prices have been announced 
by the Cadillac Motor Car Co.: 


La Salle, Series 50 (body by Fleet- 


| wood) —2-passenger coupe, $1,495; 


2-passenger convertible coupe, $1,595; 


5-passenger sedan, $1,595; 5-passen- 
| ger 


covered steel wheels standard equip- 


club sedan, $1,595. Five disc- 
ment. U. S. Royal 7.00-16 black 
sidewall tires standard equipment. 
V-8 Cadillac, Series 10 (body by 
Fisher )—2-passenger coupe, $2,395; 
2-passenger convertible coupe, $2,495; 


| 5-passenger convertible sedan, $2,695; 
| 5-passenger town coupe, $2,545; 
| passenger town sedan, $2,545; 5-pas- 
| senger sedan, $2,495. 


5§- 


V-8 Cadillac, Series 30 (body by 
Fleetwood )—Body styles with 
straight windshield—5-passenger 
town sedan, $3,345; 5-passenger se- 
dan, $3,295; 5-passenger imperial 
cabriolet, $3,695; 7-passenger sedan, 
$3,445; 7-passenger limousine, $3,645; 
7-passenger imperial cabriolet, 
$3,845. 

V-12 Cadillac, Series 40 (body by 
Fleetwood )—Body styles with 
straight windshield—5-passenger 
town sedan, $4,045; 5-passenger se- 
dan, $3,995; 5-passenger imperial 
cabriolet, $4,395; 7-passenger sedan, 


| $4,145; 7-passenger limousine, $4,345; 
| 7-passenger imperial cabriolet, $4,545. 


Body styles with modified “V” 
windshield—Coupe, with inside aux- 
iliary seats, $4,595; convertible 
coupe, with inside auxiliary seats, 
$4,745; Convertible sedan, with im- 
perial partition, $4,995; convertible 
5-passenger coupe, $4,995; special 5- 
passenger town sedan, $4,495; special 
5-passenger sedan, $4,445; special 
5-passenger imperial cabriolet, 
$4,845; special 7-passenger sedan, 
$4,595; special 7-passenger limousine, 
$4,795; special 7-passenger imperial 
cabriolet, $4,995; 5-passenger coupe 
areo dynamic, $4,995; 5-passenger 
town cabriolet, $6,195; 7-passenger 
town cabriolet, $6,295; 7-passenger 
limousine brougham, $6,195. Five 
wire wheels standard equipment. 
7.50-17 black sidewall tires standard 
equipment. 

V-16 Cadillac, Series 60 (body by 
Fleetwood ) Body styles with 
straight windshield—5-passenger 
town sedan, $6,700; 5-passenger se- 
dan, $6,650; 5-passenger imperial 
cabriolet, $7,050; 7-passenger sedan, 
$6,800; 7-passenger limousine, $7.000; 
7-passenger imperial cabriolet, $7,200. 

Body styles with modified “V” 
windshield—Coupe, with inside aux- 
iliary seats, $7,450; convertible coupe, 
with inside auxiliary seats, $7,600; 
convertible sedan, with imperial par- 
tition, $7.850; convertible 5-passenger 
coupe, $7,850; special 5-passenger 
town sedan, $7.350; special 5-passen- 
ger sedan, $7,300; special 5-passen- 
rer imperial cabriolet, $7,700; special 
7-passenger sedan, $7,450; special 7- 
passenger limousine, $7,650; special 
7-passenger imperial cabriolet, 
$7,850; 5-passenger coupe aero dy- 
namic, $7.850; 5-passenger town cab- 
riolet, $8.850; 7-passenger town cab- 
riolet, $8,950; 7-passenger limousine 
brougham, $8,850. Five wire wheels, 
dise covered, standard equipment. 
7.50-17 black sidewall tires, standard 
equipment. 


Hupp Prices 
Announced by 


Rufus S. Cole 


New York, Jan. 8.—The follow- 
ing prices for the 1934 model Hup- 
mobile have just been announced 
by Rufus S. Cole, assistant gen- 
eral manager and vice-president 
in charge of sales of the Hupp 
Motor Car Corp. For the new 
series 417, Hupps new contribu- 
tion to the low priced field, four- 
door sedan, $795; coupe with 
rumble seat, $795. For the new 
ultra modern aerodynamic series 
421J, mounted on 121 inch wheel- 
base, four-door six passenger se- 
dan, $1095; five-passenger Vic- 
toria, $1115; and coupe with 
rumble seat, $1195. The aerody- 
namic series 427, also an ultra 
modern type on a 127 inch wheel- 
base with 115 horsepower, four- 
door six-passenger sedan, $1245; 
five-passenger Victoria, $1265 and 
rumble seat coupe, $1345. All 
prices are f.o.b. Detroit. 





(Teletype from N.Y. Editorial Office) 

New York, Jan. 8.—Figures re- 
leased today by Alfred P. Sloan 
jr., president of General Motors 
Corp., show a sharp gain in sales 


of General Motors cars to con- 


sumers in the U. S., with a total 
of 755,778 in 1933 compared with 
510,060 in 1932, an increase of 48 
per cent. Sales to consumers in 
the U. S. in December were 11,951 
compared with 19,992 in December, 
1932, and 35,417 in November, 1933. 


Sales of General Motors cars to 
dealers in the U. S. totalled 729,201 
in 1933 compared with 472,859 in 
1932, an increase of 54 per cent. 
Sales in December were 11,191 
compared with 44,101 in Decem- 
ber, 1932, and 3,483 in November, 
1933. 


Sales of General Motors cars to 
dealers in the U. S. and Canada, 
together with shipments overseas, 
totalled 869,035 in 1933 compared 
with 562,970 in 1932, an increase of 
54 per cent. Sales in December 
were 21,295 compared with 53,942 
in December, 1932, and 10,384 in 
November, 1933. 


Scott Retires; 
Succeeded by 
Ray DeVlieg 


(Continued from Page 1) 


Corp. executive. Announcement of 
the change in executive personnel 
was made in a statement from the 
local offices Saturday by Ransom 
E. Olds. 


The same announcement said 
Olds, long a figure in the automo- 
bile field, has become chairman of 
Reo’s executive committee. He 
continues in his former capacity 
as chairman of the board of di- 
rectors also. 


Scott, who has been president 
and general manager of Reo for 
several years, will continue as 
president indefinitely, the an- 
nouncement said. He retires as 
general manager after having 
been active in the automobile in- 
dustry for’ 30 years. 


The changes at Reo mean the 
return to active duty of Olds, a 
pioneer in the automotive world. 
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GM Sales Show Sharp Gain 
Up 54% Compared to 1932 
°33 Total 869,035 Units 
| Sues Marmon ; 


Will Return to 
Auto Industry 


Indianapolis, Ind., Jan. 8.—The 
Marmon Sixteen will shortly re- 
turn to the field and activity “at 
the Marmon plant soon to be re- 
newed to include other phases of 
automotive manufacturing than 
passenger cars. 

These developments are re- 
vealed in the announcement here 
by A. D. Sterner and S. N. 
Wheeler, heading a national in- 
vestment banking syndicate, of 
completed plans for the formation 
of the American Automotive Corp. 
of this city. 


The new company, according to 
Messrs. Sterner and Wheeler, has 
completed all arrangements for 
the acquisition of a major portion 
of the plant, equipment, inven- 
tory, etc., of the Marmon Motor 
Car C»., and is in a position to 
begin the production of Marmon 
Sixteens almost immediately. 


Activities of the new company 
will also be expanded to include 
the manufacture of racing cars, 
high-speed aviation and marine 
engines, and automotive equip- 
ment for Army use, the announce- 
ment said. 

While the entire executive per- 
sonnel of the American Automo- 
tive Corp. has not been made pub- 
lic, it is announced that the name 
and expanded manufacturing ac- 
tivity of Harry A. Miller, race car 
designer and builder, will be 
linked with the new enterprise. 
Mr. Miller, now a resident of 
Indianapolis, will assume an exec- 
utive position. 

Through a reorganization and 
refinancing plan announced by 
Sterner and Wheeler, the Ameri- 
can Automotive Corp. not only 
will be provided with ample 
working capital but will begin its 
activities on a strong and sound 
financial basis, it was said. One 
of the important features of the 
new plan is an overhead structure 
eliminating large plant carrying 
charges and consistent with pres- 
ent business conditions. It is an- 
nounced that the company will 





Buick Lifts the Curtain at New York 


The above view of the Buick exhibit at Grand Central Palace is typical of other exhibits in that nothing 
is hidden. Here the showgoer gets a full view of the completed car and the action chassis display reveals 
how it runs and how it steps over the bumps. 


Plymouth Prices 


On Standard $495; 


DeLuxe Line $575 


(Continued from Page 1) 
standard line are as_ follows: 
Business coupe, $495; 2-door se- 
dan, $535; rumble seat coupe, 
$545; 4-door sedan, $585. 

The range for the Deluxe Plym- 
outh line will be: Business coupe, 
$575; 2-door sedan, $595; rumble 
seat coupe, $615; 4-door sedan, 
$650; convertible coupe, $660. 


begin operations with paid-in 
capital of approximately $500,000 
and will be entirely free from 
debt or incumbrance. Legality of 
all details of the new enterprise 
has been approved by prominent 
Indianapolis and Washington at- 
torneys, Sterner and Wheeler 


Signing Them Up at the Dodge Display at New York 


Shortly after the doors of the Palace opened on Saturday an oversight was discovered at the Dodge 
section of the display. With all the careful planning no one had thought to install a pencil sharpener to 
enable salesmen to keep their worn leads in trim to keep pace with order placers. 


NADA Picks Committee 


to Protect Nat’l Interests 


New York, Jan. 8.—In order 
that the motoring public and the 


automobile dealer shall be strong- | 


ly represented in the deliberations 


of the national legislature which | 


is expected to consider measures 
drastically affecting all business 
at its sessions, early in the year, 
F.. W. A. Vesper, president of the 
National Automobile Dealers’ 
Assn., is getting the National Leg- 
islative Committee of the NADA 
organized for effective work on 
the Washington, D. C., firing line, 
and has announced the personnel 
of the committee which will repre- 
sent the interests of car dealers 
and their customers. 

The chairman of the National 
Legislative Committee of the 
NADA is Stanley H. Horner of 
Stanley H. Horner, Inc., Wash- 
ington, D. C., also NADA director 
of the Sixth District. All sections 
of the national market are repre- 
sented in the membership of the 
committee. 

NADA Committee 

The National Legislative Com- 
mittee of the NADA, as appointed 
to date, includes the following: 
W. Cleve Stokes, W. Cleve Stokes, 
Inc., Montgomery, Ala.; H. Bale, 
Bale Chevrolet Co., Little Rock, 
Ark.; Wayne Miller, 1300 Eye St., 
Sacramento, Calif.; T. Raymond 
Young, O’Meara-Young Motor 
Co., Denver, Colo.; C. W. Har- 
desty, F. L. Hardesty & Sons, 
Dover, Del.; Claude Nolan, Claude 
Nolan, Inc., Jacksonville, Fla.; 
Joel Daves, Harry Sommers, Inc., 
Atlanta, Ga.; H. A. Egolf, Egolif 
Motor Co., Peoria, Ill.; T. E. 
Byrne, Citizens Motor Car Co., 
Indianapolis, Ind. 

Hugh Harter, Harter Motors, 
Des Moines, Iowa; W. H. Imes, 
Imes Automobile Co., Topeka, 
Kan.: O. R. Harrod, Frankfort 
Buick Co., Frankfort, Ky.; John 
Wadleigh, Wadleigh Motors Co., 
Augusta, Me.; Howard J. Cook, 
Stanley Chevrolet Sales, Lansing, 
Mich.; E. F. Pomeroy, Pomeroy 
Chevrolet Co., Minneapolis, Minn.; 
H. L. Burnett, Jefferson City, Mo.; 
H. G. O’Rourke, Benson-Carpenter 
Co., Helena, Mont.; F. A. Roehl, 
A. Roehl Nash Co., Lincoln, Nebr.; 
Thomas Closson, Closson & Clos- 
son, Santa Fe, N. Mex. 

Lewis G. Stapley, Empire State 
Auto Merchants’ Assn., Albany, 
N. Y¥.; W. J. Hoover, Hoover 
Motor Co., Raleigh, N. C.; J. A. 
Fleck, Fleck Motor Sales, Inc., 


| Bismarck, N. D.; Wilbur Winders, 
| Winders Motor Sales, Inc., Colum- 
bus, Ohio; Tom Cooper, Tom 
| Cooper Motor Co., Oklahoma City, 
Okla.; Douglas McKay, Douglas 
McKay Chevrolet Co., Salem, 
Ore.; C. S. Klugh, Pennsylvania 
Automotive Assn., Harrisburg, 
Pa.; Frank P. Shy, Providence, 
m...3. 

Frank H. Gibbes, Gibbes Ma- 
chinery Co., Columbia, S. C.; J. 
H. Frazer, Imperial Motor Car 
Co., Nashville, Tenn.; W. A. Wil- 
liamson, Texas Automotive Assn., 
San Antonio, Tex.; S. H. Blair, 
Blair Motor Co., Salt Lake City, 
Utah; J. Leo Johnson, J. Leo 
Johnson Corp., Montpelier, Vt.; 
Cc. G. McKimmie, Virginia Auto- 
motive Trade Assn., Richmond, 
Va.; A. G. Schaefer, Dodge dealer, 
Olympia, Wash.; H. E. Bek, Triple 
State Electric Co., Charleston, W. 
Va.; Ralph A. Hult, Madison, 
Wis.; and Frank G. Clark, Chey- 
enne, Wyo. 


Hudson Slashes 
New Eight Prices; 


Terraplane, $565 





(Continued from Page 1) 

news that reductions up to $280 
as compared with last year’s 
models have been made on the 
new Hudson eights. The range 
of prices is $695 for the coupe, 
$725 for the coach, $725 for the 
compartment victoria, $785 for 
the five-passenger sedan, and $805 
to $895 for the de luxe models of 
these types. The touring sedan is 
set at $895. The club sedan and 
brougham are $995 and $1,095, re- 
spectively. 

The Automobile Salon and 
Dealer Business Management 
Show of the Hudson Co. at the 
Pennsylvania got off to a flying 
start Monday, both of these af- 
fairs attracting a large and in- 
terested following. 

A tour of the business show re- 
veals an elaborate setup of sales 
aids, signs, display equipment, 
methods of properly merchandis- 
ing used cars, management of 
parts, service and accessories, and 
the mapping out of a complete 
accounting system. 
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One sacred pledge we make our friends here and 
now. This publication, God willing and so long as it 
is in our charge, will never champion the cause of any 
individual or any corporation which is not for the best 
interests of the automotive industry as a whole. Nor 
will its columns be used to spread gossip or inflame 
prejudice. It will confine itself to the up-building of 
the industry it is pledged to serve, wholly through the 
dissemination of NEWS which is timely, authentic and of value. 


TUESDAY, JANUARY 9, 1934 








A Bugaboo is Buried 


INETEEN THIRTY-FOUR’S bugaboo question, ‘“‘What 

about prices ’”’ has been answered. To date practically 
all companies have revealed their listings for the coming 
year and it any misgivings are now held they must be har- 
pored only by the most aetermined pessimist. = 

The trend of listings to higher levels had been antici- 
pated but it seems doubttul tnat many expected that the 
margins ot increase would be held within such narrow 
limits. In some cases prices actually have been set below 
the 1933 mark despite the vast improvements offered in 
the new models. it can be said with certainty that the 
new prices by and large will not be a deterrent to sales 
during the coming year. 

On the other hand, the industry has determined to do 
business in 1934 on a safe and sane basis. The question of 
prices has cost many a brass hat many sleepless hours. 
‘The listings as announced for that reason unquestionably 
have been designed to insure a fair margin of profit on a 
fair volume of production during the coming year. Every- 
one stands to win on this basis. The buyer has the ad- 
vantage of a greatly improved product at a reasonable 
price. The dealer has the advantage of selling a product 
that he knows, beyond question, is the greatest dollar 
value ever offered by this or any other industry. The 
maker has the advantage of reasonable expectation of in- 
creased volume at a range that will insure a profit. A 


bugaboo is buried. 
” * * 


Crowds and the Show 


EPORTS received from our old stand-by Mel Adams, 
now situated in New York, indicate the greatest out- 
pouring of New Yorkers at the National Automobile Show 
that this event has enjoyed in its 34 years of existence. 
These reports are abetted by statements from sales execu- 
tives reflecting an equally enthusiastic reception of their 
new models at dealer show rooms throughout the country. 
The question of what show crowds mean is still unan- 
swered, but there can be no question that extra crowds 
mean extra sales. Last year the Chicago exhibit came to 
bat after what had been a more or less desultry acceptance 
in New York. The bank holiday, which came at the close 
of the Chicago show, made evaluation of the interest 
shown there difficult. But the reaction after the holiday 
was evidence that show interest is buying interest. A 
three million year this year is no longer a mere hope. 
* * - 


Parables in Single Syllables 


WE all re-call the vis-it of Puss in Boots, of fair-y tale 
fame, to the Great O-gre. The O-gre we re-call had 
power to change his appear-ance at will and gave good 
Puss a great fright by assum-ing the appear-ance of a 
lion. Sly Puss sug-gested that the O-gre prove his powers 
by assum-ing the appear-ance of a mouse. The O-gre 
obliged and Puss con-sumed the O-gre. 

Once there was an O-gre called De-pression. Our Auto- 
motive Puss in Boots paid him a visit. The O-gre changed 
him-self into the appear-ance of a Big Bad Wolf and gave 
Automotive Puss a great fright. Puss flashed some radic- 
ally new car models at reason-able prices at the O-gre. 
“Change your-self into a door mat,” said Puss. The O-gre 
obliged and Puss walked on him with both feet. 


AIR 


By Cliff Knoble 


HESE so-called “sweeping” 
fenders are doubtless designed 
to displace the white-wing. 
* * * 


THE INCONSISTENCY of hu- 
man nature is shown by the fact 
that countless people will spend 
hundreds of dollars each in 1934, 
to enjoy De Soto’s new floating 
ride—when an ordinary row boat 
only costs about 15 bucks, 

* * * 

Home is a place where a man 
is always glad to go when‘he has 
begun to realize that he’s a plain 
d-f-every place else. 

cd oe x 

NO MATTER who gets the 
Nobel prize, we still maintain that 
the finest fiction writers in the 
world are those who conduct the 
New York Show expense accounts. 

* * * 

Repeal has seemingly spoiled 
half the fun at the automobile 
show. Once upon a time we 
evaded the law and the boss. Now 
we evade the boss. ’S funny, but 
we can’t help wondering what the 
boss evades. 

ad o* * 

No one is so well aware of New 
York’s changing night life scen- 
ery, as the New York Show vis- 
itor who sees it once a year. Half 
his last year’s numbers are 
blanks, every time. ‘a 


THE FELLOW who wrote “It’s 
the woman who pays” was never 
in the automobile business. We 
wonder if these featured wider 
front seats are intended as a con- 
cession to our growing assets. 

oo a * 


The past three years have cer- 
tainly proved to be a purgative 
in the automobile business. In 
many years we have failed to see 
as high a calibre of dealers and 
salesmen as are in evidence at 
this year’s show. And if that be 
a compliment, by gravy, make the 
most of it! 

* cd * 

THAT “BIRD-CAGE” frame 
that De Soto announces ought to 
be highly appealing to our motor- 
ing lovebirds. 

*” * * 

A wise dealer will never refer 
to his list of thoroughly satisfied 
customers immediately after a 
price reduction or the announce- 
ment of a new model. 

* * * 
DAFFY DEFINITIONS 

Modesty —A quality which is 
aptly exemplified by the efforts of 
the average automobile advertis- 
ing writer. 

Easy payment plan—Everybody 
knows what that means but no- 
body believes it means what it 
says. 

* K * 

THIS THING of crediting the 
woman with being the big influ- 
ence in the sale is all hooey. It’s 
just the old man’s way of fixing 
his alibi for not buying anything 
else until the easy payments are 
finished. 

an * * 

I CAN’T UNDERSTAND why I 
am so completely overlooked as a 
testimonial writer. The price is 
very reasonable, too. 

* *” x 

A LOT OF MEN have come to 
this show wondering what makes 
the wheels go around. Now a lot 
of them are seeing a lot of wheels 
going around. The remarkable 
part of it all is that no one else 
can see them going around at the 
same time. 

* * * 

We hear a lot about the “old 
spirit” at the show. As far as I 
can find out from personal experi- 
ence, all the spirits are of a very, 
very post-March 4 vintage. 

*~ K ok 
I wish I were a little star 

High up in the sky so far. 
Then with the crowd I’d never 

spar 

J'o get a view of each new 

car. 
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In This 


Corner 


The views expressed in this column are those of our readers 
and do not necessarily coincide with those of the editors. Readers 
are invited to use this space for voicing their opinions or ideas. 
Anonymous contributions will not be accepted but confidence Will 


be observed upon request. 


Correction 


We notice in your issue of Jan. 
3 a news item appears advising 
that a Detroit company has 
bought out Dominion Motors, 
Ltd. This statement is hardly 
correct; the facts of the matter 
being as follows: 

Messrs. Winslow, Baker, Meyer- 
ing Corp. of Detroit purchased 
from Dominion Motors, Ltd., all 
the service and repair parts which 
they had in stock, and have 
formed a company in Canada 
called the Durant-Frontenac Mo- 
tors, Ltd., which company will 
continue the parts business pre- 
viously carried on by Dominion 
Motors, Ltd., Parts and Service 
Division, and will cover service 
on Durant and Frontenac cars 
and Rugby trucks throughout the 
Dominion of Canada. 

While Dominion Motors, Ltd., 
have suspended manufacturing 
operations at the Leaside plant as 
of Dec. 31, there is no intention 
on the part of the company of 
going into liquidation or losing 
its identity, but rather of retain- 
ing its name and charter with 
the hope that some day it will 
be able to re-establish itself when 
conditions and business improve. 

We thought it advisable to 
write you so as not to have a 
wrong impression created 
throughout the trade by the state- 
ment as shown in your Jan. 3 
issue.—Dominion Motors, Toronto, 
Can., J. A. Brand, secretary- 
treasurer. 


Radio 


VIA RADIO CORPORATION OF 
AMERICA—CD MELBOURNE 
AUTOMOTIVE DAILY NEWS 
DETROIT 


PLEASE MAIL TWELVE 
COPIES GM SILVER ANNIVER- 
SARY ISSUE. 


RHODES MELBOURNE. 


Follows 


As you might expect, I follow 
the Automotive Daily News regu- 
larly to keep up with the news of 
the industry, and do want to com- 
pliment you on the improvement 
that you have made in the publi- 
cation. 


HAROLD E. MIDDLETON, 
Des Moines Register & Tribune. 


--2 word in 
“edgewise” 


By the Publisher 


New York 


SATURDAY’S EDITION con- 
taining who’s who at Show was 
in such demand that copies 
melted from the hotel news 
stands like ice on a sun baked 
curbing. Not a few compliments 
have been received for the com- 
pleteness of this popular feature 
of the first show issue and they 
were not undeserved because 
there were very few omissions or 
errors reported. This feature will, 
of course, be a part of the Satur- 
day Jan. 20, issue preceding the 
annual SAE meeting which is be- 
ing held at the same week as 
the Detroit Show. It will also 
be a part of the first Chicago 
show issue Saturday, Jan. 27. 
Questionnaire blanks will be sent 
in advance of each event. We 
will welcome any additional lists 
of men attending either gather- 
ing. Don’t be bashful. Don’t feel 
slighted if you do not receive our 
regular forms. Send in your lists 
whether or not you receive forms. 

* * * ° 

ONCE AGAIN George Wittbold 
has crashed through with a decor- 
ative scheme for the General 
Motors Waldorf showing which is 
a knockout. George has been 
doing these exhibits since 1926. 

(Continued on Page 22) 








N.A.C.C. Bang 


uet to Climax 


Round of Week’s Dinners 


(Teletype from N.Y. Editorial Office) 


New York, Jan. 8.— With 45 
presidents of automobile, truck 
and accessory companies, as well 
as a number of distinguished 
guests gracing the speakers’ 
table, the National Automobile 
Chamber of Commerce annual 
banquet at the Commodore Tues- 
day night will come as a climax 
to the merry round of dinners 
during show week. 

Attendance promises to run 
well over the 1,000 mark, and the 
function is expected to surpass 
its predecessors of recent years 
both in the matter of size and 
the amount of enthusiasm gener- 
ated. 

Officiating as toastmaster will 
be Alvan Macauley, president of 


the Chamber and also president 
of Packard. J. E. Fields, chair- 
man of the entertainment com- 
mittee and president of the 
Chrysler Sales Corp., will intro- 
duce celebrities in the banquet 
hall. 


The principal speaker will be 
John B. Kennedy, much in de- 
mand as an after-dinner orator 
and well known as news commen- 
tator of the National Broadcast- 
ing Co.. William S. Knudsen, 
executive vice-president of Gen- 
eral Motors, is in charge of ar- 
rangements in his capacity as 
chairman of the Chamber’s ban- 
quet committee. The occasion 
will mark the honoring of many 
industrial leaders directly or in- 


directly identified with the auto- | 


mobile industry. 


Vesper and Johnson Aide 
to Address N.A.D.A. Today 


(Teletype from N.Y. Editorial Office) 

New York, Jan. 8. — Various 
phases of the Motor Vehicle Re- 
tailers Code were expounded as 
the keynote of the National Au- 
tomobile Dealers’ Assn. sectional 
meeting held today at the Hotel 
Pennsylvania. The meeting has 
traditionally been staged each 
year during the National Auto 
show for dealers in the eastern 
regions of the country. 

The morning session was for 
directors and was occupied by 
reports on the reception of the 
Code in the trade as well as in- 
formal discussions of plans for 
the annual meeting at Chicago 
during the National show in that 
city. 

At the general meeting in the 
afternoon all addresses centered 
about the Code. C. B. Warren, 
chairman of the session, first in- 
troduced President F. W. A. 
Vesper of the National Assn., who 


spoke on the History of Our Code. | most effectively. 


Federal Truck Announces | 





of Brooklyn, whose subject was 
The Public and the Code, and 
Jack Frost, of St. Louis, where 
the NADA home office is located. 
Frost chose as his topic, Used 
Cars, with particular reference to 
their handling under the provi- 
sions of the new Code. 

Col. Robert W. Flea, represent- 
|ing Gen. Hugh Johnson, National 
Administrator, delivered the chief 
address of the afternoon, his sub- 
ject being Prosperity and _ the 
|Code, wherein he related the 
| broader aspects of the document 
|and its relation to the NRA gen- 
| erally. 

The state and local administra- 
|tors of the dealer Code here for 
ithe meeting will remain over 
Tuesday and compare notes on 
their experiences and ideas on 
|}how to handle their functions 











He was followed in order by two | 
|other members, Ted Southworth | 





3 Chassis for Bus Service 


Detroit, Jan. 8. Three new 


cuassis, designed for motor bus | 


service and also adapted for com- 
mercial haulage where an_ un- 
usually low body mounting is de- 
sired, have been put into pro- 
duction by the Federal Motor Co., 


announces M. L. Pulcher, presi- | 
dent. These include model B15, 
total allowable weight 10,000 


pounds, 17 to 21 passenger capac- 
ity; model B20, total allowable 
weight 12,000 pounds, 21 to 25 pas- 
senger capacity and Model B25, 
total allowable weight 14,000 
pounds, 21 to 25 passenger ca- 
pacity. Prices F.O.B. factory of 
standard wheelbase chassis are 
$1,045, $1,485 and $1,785, respec- 
tively. 

These chassis are built very 
low with underslung rear springs 
and frame kick-up over the rear 
axle. Contributing to their at- 
tractive style is a deep, slanting, 
V-type chrome plated radiator 
with grill front—chrome plated 
headlights, twin horns and front 
bumper—a long streamline hood 
and cowl and extra large sweep- 
ing front fenders. 


Each chassis is powered to give | 
highly satisfactory performance | 


and ample speed. The engines 
are of the six-cylinder, seven- 
bearing type and are similar in 
design but differ in size and 
power for each model as follows: 
B15, 3%-inch bore, 4%-inch 
stroke, displacement 228 cubic 
inches; B20, 3%-inch bore, 4%- 
inch stroke, displacement 263 
cubic inches; B25, 3%-inch bore, 
44-inch stroke, displacement, 282 
cubic inches. A four-speed trans- 


five-speed transmission with si- 
lent fourth. 

| Noteworthy features common | 
|to all three models include fish | 


| belly type frame with maximum 
| depth of 8%-inch, four-wheel hy- 
draulic brakes, full floating rear 
axle and ball bearing universal 
joints. Special attention has been | 
given to spring design and sus- 


1 

| pension to insure easy riding | 
| qualities. Rear springs are un- 
derslung and auxiliary springs | 


are mounted on top of the axle 
housing. With the rear ends of | 
the rear springs. sliding on 
brackets and all other spring con- 
nections floating in rubber bush- 
| ings, no lubrication whatever is 
required at these points which 
materially reduces maintenance 
cost. 

Wheelbase lengths on models 
B15 and B20 range from 162-inch 
to 187-inch and on model B25 
from 162-inch to 201-inch. Bal- 
loon tires, single front and dual 
rear are furnished on cast steel 
spoke wheels with demountable 





rims. Standard sizes are as fol- 
lows: B15, 6.00/20 six-ply truck 
type, B20, 6.50/20 6-ply, B25, 


7.00/20 eight-ply. 
| 


| companies, 





New Sales Director 
Detroit, Jan. 8—Aaron DeRoy, | 
president of the Aaron DeRoy | 
Motor Car Co., Hudson and Ter- 
|raplane distributors, announces | 
the appointment of Gilbert Michel | 
as general sales director and Ar- | 
|thur W. Schroeder, as sales man- | 
ager of the DeRoy retail branch. | 
|Both are old timers with the | 
‘organization. At the same time | 
|it was revealed that James G. | 
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Lincoln Stages Style Show 








In addition to its exhibit at the Palace show, which includes the seven passenger V-12 limousine on a 


145-inch wheelbase shown above, 


Spot? 


By F. ED. SPOONER 





(Continued from Page 1) 


is a familiar salutation and an- 
swers are surprising. One ad- 
vertising manager of years stand- 
ing in the automobile fabric field 
found, when he lost out, that there 
was a field for landscape work 
after he had accomplished one 
job for a friend. 


Today he employs regularly 15 
men in his new field of endeavor. 
An automobile editor of a life- 
time in New York took charge 
of a country newspaper and made 
it a success. A tire salesman of 
long standing took up whisky 
selling. But all are going back 
to the automotive field whenever 
the opportunity develops. 

* Es ok 

WHEN HARRY MORRIS was 
made a baronet in England re- 
cently it meant little to the pres- 
ent generation. Baron Morris is 
now manufacturer of a low-priced 
car in England. It was in 1895 
that the baron appeared at the 
national cycle show at Madison 


Square Garden with stories of 
bicycles in England driven by 
motors. His statement was ques- 
tioned and he was. constantly 


surrounded by reporters from the 
daily and trade press asking for 
particulars regarding the motor 
propelled bicycle. It was three 
years later than Henri Fournier 
made a sensational appearance in 
America with a motorcycle. 
ok # 

Cc. ERNEST EASTON, at vari- 
ous times advertising manager of 
the Interstate, Reo and other 
is now a city pro- 
ficiency engineer for the city of 
New York and has completed a 


birdseye of the tri-borough bridge | 


as it will be constructed with 
especial reference to the eight 
motor traffic lines abreast. This | 


production has been highly com- 
mended by newspaper publishers 
and engineers and will shortly be 
published as publicity for the 
great bridge of the early future. 


* * 


Cc. ARTHUR BENJAMIN, for 
many years general sales man- 


* 


ager of Alco is now a special rep- | 
Motor, | 


resentative of Brockway 
Inc., his work having to do in 
particular with the brewers. Mr. 
Benjamin secured the order of 
Ruppert breweries through his 
old friend, George Ruppert, who 
was a prominent amateur in cycle 
racing days when Ben was sales 
manager of Barnes White Flier 
and other cycle companies. 


* * e 


INSTALLING General Motors | 


anniversary exhibit at the Wal- 
dorf required more than 300 men, 
25 tons of decorations and 20 car- 


loads of materials were used. All | 


mechanical devices from the Cen- 


tury of Progress exhibit in Chi- | 
cago, countless palms from Cali- | 


mission is mounted in unit with |Golds has been made manager of | fornia and a thousand and one 
little things went to make up this 


stupendous display. 


the engine on models B15 and 


B20. The model B25 has a unit | ceeding Michel. 


|the Grosse Pointe branch, oe | 





Lincoln also is co nducting a special salon at the Park Lane which 


includes this and many custom models. 


Oo 


Lincoln Reports Backlog 
of Orders on New Models 


New York, Jan. 8. Well listed in the new Lincoln series 
launched on what promises to be eight standard types on the 
the most satisfactory season since | V12-136 chassis, three standard 


1929, Lincoln Motor Co. at the |and ten custom types on V12-145 
National Auto show is exhibiting chassis. Standard types are on 
two new Lincolns for 1934. |display during show week at the 
First presented three weeks ago | Automobile show and at the Ford 
in showings in New York and Broadway showrooms. The cus- 
principal cities throughout the tom types, creations of five master 
country, the new Lincolns, ac- | coach builders—Brunn, Judkins, 
|cording to Edsel B. Ford, presi- | Willoughby, Dietrich and LeBaron 
|dent of the Ford Motor Co., al- | are on view at the Lincoln 
|ready have won such recognition|Salon at the Park Lane Hotel. 
that retail orders accepted by| Important mechanical improve- 
|Lincoln dealers already are run- | ments both in engine and chassis, 
ning well ahead of factory pro-/|together with refinements in body 
duction. With a backlog of orders | design and fittings, including a 
for several hundred cars yet un-/new controlled clear-vision body 
filled, it is expected that an in-|ventilation system features the 
crease in the rate of factory|new cars. They reflect in their 
| production will soon be necessary. | body lines, the flowing grace of 
The new Lincolns range fromthe streamline design, are fleet 
| $3200 to $6800 f.o.b. and are on/and_ graceful in appearance, 
|display during show week at the/| wholly modern in conception, yet 
|Auto show, the Lincoln Salon in/retaining a characteristic dignity. 
ithe ballroom of the Park Lane | Treatment of the radiator shell, 
| Hotel, 299 Park Ave., and the | which is finished in the body color 
| Ford Motor Co. showrooms at 1710 | serves to accentuate the length of 
| Broadway. the new cars. Fenders and chas- 
The two new Lincolns, one with | sis are treated in colors to harmo- 
a 136-inch, the other with a 145- | nize with the body hues. 
|inch wheelbase chassis, are both| Important chassis improve- 
powered by a single 150 horse-|ments are a new single-plate 
|power 12-cylinder V-type engine. | clutch, new equal action mechan- 
| Development of the Lincoln en-|ical brakes, with cable-conduit 
gine to the point where decision |control and a vacuum brake 
was reached to standardize upon |booster; an improved steering 
the single design for both chassis |mechanism affording great ease 











marks one of the important mile |of control, and improved shock 
posts in Lincoln’ engineering absorbers, fitted with  oil-less 
progress. bearings and rubber mounted 


Twenty-one body types are connecting links. 


Predicts ’34 Will Lead 
| All In Radio Installation 


New York, Jan. 8.-That 1934| competent car radio service men 
will see more car radios installed | are available everywhere and 
than have been sold in all pre-| thoroughly satisfactory installa- 
vious years, is the prediction of | tions and service are assured.” 
“Tommy” Thompson, vice-presi- 
dent and sales manager of Nob- 
litt-Sparks Industries, Inc., manu- 
facturers of the Arvin car radio. 
| Mr. Thompson bases his fore- 
| cast not merely on improved lead- 
ing economic conditions, but also 
on the fact that radios for auto- 
mobiles have reached such a stage 
of perfection that car owners no 


Seapak Makers 


Announce New 
Detroit Branch 


1 | Detro't, Jan. 8—A branch of 
| longer hesitate to have them/the Seaman Paper Co., of Chi- 
installed. |ecago, has been opened here it 
| “A few years ago,” he said, “the | was announced today by Duncan 
| average car owner was reluctant | R. Seaman sr., vice-president and 
| to make an investment in a radio|sales manager of the company, 
|for his car. He thought it was|who will also have charge of 
| only a novelty—and at that time/|the new Detroit branch office. 
| he was right. But now you can| The personnel of the new 
| have a good radio installed in| branch is as follows: E. B. Mac- 

your car and expect reception | kie, formerly with the Studebaker 
| comparable to that of your home |Corp. of America, who will act 
| set. In fact, the frequently re-|as contact man; Schulyer Hazard 
| peated statement that ‘it’s better | jr., engineer and general man- 
than my set at home’ has almost | ager: Duncan R. Seaman ir., and 
come to be an Arvin slogan. Joseph B. Seaman, salesmen. 

“Installation difficulties have| "he Seaman company manu- 

been largely done away with. It | facture. among other paper prod- 
used to be that the dealer looked | ucts, “Seapak,” a heat and sound 
| upon car radio installation with |insulation material for the auto- 
| a sort of horror, knowing that the |motive industry. This material, 
| best job he could do wouldn't be | Mr. Seaman sr., said, was recently 
| good enough. Now, however,| used in rail-car construction. 
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Putting the X-ray on Pontiac 


4,000,000 Jobs, Buying Power 


Boost of $2,500,000,000 Yearly, | 
NRA’s Meaning to Auto Industry 


Gen. Hugh S. Johnson, Judging Results of New Deal, | 4,900,000 jobs created and a pay- 
Sees Great Gain Through Form of Government 
Which Eliminates Ruthless Competition 


By WILLIAM ULLMAN 


Washington, Jan. 8.—Four million persons are working 
today who were unemployed six months ago. 

Between 16,000,000 and 18,000,000 workers — approx- 
imately 70 per cent of the total—are functioning under 
codes which give them protection as to maximum hours 
of labor and minimum rates of pay. 

The annual payroll of the nation is up $2,500,000,000 


a year. 
In those figures, Gen. Hugh S. 
Johnson, recovery administrator, 


succinctly summarizes the mean- 
ing of the NRA to American in- 
dustry. 

But the recovery director does 
not stop at that point in his esti- 
mate of the new deal. 
too inspired with the total result, 


He is far | 


even though he may be able to! 


perceive defects in the mechanism 
itself, to believe that figures alone 
can tell the story. For all the em- 
phasis that has been given to the 
job creation aspect of the recov- 
ery program and the spotlight 


of it, Gen. Johnson refuses to lose 
sight of another of its brightest 
meanings to industry. 

“Codes of fair competition,” he 
says, “substitute for ruthless and 
destructive competition, a system 
that will be both fair and profit- 
able. We had reached a condition 
where al) attempts at honest co- 
operation on the part of business 
could be upset by the very few. 


Small Minority Chiseled 

“It was the small minority who 
used sweat shop and child labor, 
and the many unprofitable prac- 
tices that broke down the indus- 
trial system. The tragedy was 
that the chiseling practices of the 
few could be so far-reaching. The 
vast majority of business men 
always have been honest, but our 
system became so complex and 
interdependent that the ethical 
were forced to give way to the 
greedy few.” 

And now, the recovery adminis- 
trator says, with that flair for 
profoundly pointed utterance 
which is one of his greatest gifts, 
“a way has at last been found to 
police this wilful minority, to stop 
the sweating of labor and other 
skullduggery practices that made 
profitable business operations al- 
most impossible.” 

Gen. Johnson, who gives an al- 
most unparalleled vigor to the 
role of critic, is in thorough dis- 
agreement with that point of view 
which ascribes this result to 
“Government dictatorship of busi- 
ness.” 

On the contrary, he says, it is 
the outgrowth of a system which 
“has enabled business to control 
itself and operate for the public 
good, secure from raids of eco- 
nomic bandits.” 

To link the estimate of the au- 
tomobile industry’s leaders for 
business improvement in 1934 


|}accomplishment to this point. 


0 


with Gen. Johnson’s appraisal of 
the result of the new deal to date 
is to find the parallel an especially 
impressive one. Motor men gen- 
erally are looking for a 25 per 
cent betterment in conditions. 
Gen. Johnson says that the NRA 
already has brought the country 
25 per cent “out of the depres- 
sion.” 

There is no let down in the 
NRA because of the stature of its 
It 


| still has the large and immediate 


objective of finding jobs for an 


t |additional 4,000,000 persons which 
role he has played in this phase | 


its leaders are hopeful of accom- 
plishing within the next 60 to 90 
days. Monumental that task, but 
it is only one. 


President Anxious 

Its most avid proponents do not 
insist that the recovery program 
is perfect. President Roosevelt 
himself is anxious to see corrected 
that situation which justifies com- 
plaints of small units in some in- 
dustries that they stand unpro- 
tected against the practices of 
powerful corporate competitors. 

Of the 181 codes which have 
been approved and put into effect, 
Gen. Johnson is not of the opinion 
that all are perfect instruments 
for the correction of unfair prac- 
tices. Some of them officially are 
rated as bad from the standpoint 
of the public interest, others from 
the viewpoint of individual units 
within a given industrial or busi- 
ness field. 

Nor could one sit long in the 
driver's seat of the NRA and re- 
tain the illusion that either cap- 
ital or labor are completely satis- 
fied with the job that has been 
done to date. Open shop employ- 
ers still do not like the famous 
Section 7 Article A of the Recov- 
ery Act which gives labor the un- 


qualified right of collective bar- 
gaining through agencies of its 
own creation and choice. They 


would like to see it abolished. 

On its part labor is none too 
happy over the attitude of em- 
ployers of this group and it, in- 
stead of seeing it abolished, would 
like to see this section of the act 
strengthened. 

But these are detail imperfec- 
tions and those at the head of the 
recovery machinery have plenty 
of testimonials that neither indus- 
try nor labor would surrender the 
benefits of the NRA to be rid of 
its minor handicaps. The fact of 


roll increase of $2,500,000,000 an- 
nually, they feel, is too impressive 
a performance along the path of 
recovery to be ignored. Moreover, 
|in addition to sharing 


|these phases of recovery, labor 


|has the tangible gain of 1,500,000 | 


new members in its 


ranks. 


organized 


Leaders in Accord 


It is the profound belief of Gen. | 


Johnson and his aides that indus- 
trial and business leaders are 
thoroughly in accord with 
idea that unfair practices can be 
eliminated only by making them 
illegal practices. Codes of fair 
competition drafted in conformity 
to recovery act terms accomplish 
this end. Punitive provisions of 
the law, going so far as to pad- 
lock the enterprise of the throat- 
cutter, have not yet been invoked. 
They may not be legal. But there 
they stand, a deterrent to the 
practice whose economic deadli- 
ness was thoroughly demon- 
strated in the past, and none so 
far has appeared who has been 
willing to risk a challenge to their 
constitutionality. 

The retail automobile trade 
might be cited one of those 
which expects to reap a consider- 
able economic harvest through 
application of the price - fixing 
provisions of the recovery act. 
Gen. Johnson speaks only gener- 
ally when he discusses this phase 
of the new deal program, but his 
remarks are _ particularly perti- 
nent to the situation of the auto- 
mobile dealer who finds himself 
no longer at the mercy of an un- 
scrupulous competitor when it 
comes to fixing the allowance on 
a used automobile offered in trade 
on a new machine. 


as 


Used Car Control 


The whole trade, not the indi- 
vidual, fixes the worth of these 
vehicles under the new deal; fixes 
them on the basis of the good of 
the whole enterprise which also 
means the eventual good of the 
consumer as well as the dealer 
The force of law is behind the 
system which essays to correct 
the evil that came closer than any 
single other one to making a 
shambles of the retail automobile 
business. 

There is no element of expedi- 
ency in Gen. Johnson's conception 
of the present status or future 
development of the new deal. He 
regards the NRA as an agency for 
the translation into practice of 
the theory that economic survival 
rests upon co-operation; that 
trade practice codes must “be- 
come the locks in the channel of 
the flow of commodities and serv- 
ices from the raw material to the 
consumable product.” 

He can see no occasion for 
hysteria when experience reveals 
flaws in the present design of the 
machine, but rather for gratitude 
that they are brought to light in 
order that they may be corrected. 


Blow, Sea Breezes, Blow 





What a break the boys in Florida and Cuba will get when this Dodge phaeton arrives. 
keep out the salt air on this one—not that it can’t be used anywhere else. 





| 
| 
| 
| 
| 
| 
| 
| 


Nothing to 





in both | 


the | 














Everything looks sound and solid, reports old Doc Public after put- 
ting the X-ray on the new Pontiac Eight to find out if the Big Chief 


really has backbone. 


Here’s what the Doc saw. 


Parts Accessory Division 


Get Big Play at Show 


(Continued from Page 


two to six inches in diameter. 
3ushings and arbors are supplied. 
Cedar Rapids Engineering Co. 
also showing the Kwick-Way 
grinder for hard or inserted valve 
seats, employing a grinding wheel 


is 


and a tapered arbor for correct 
alignment. The speed is 10,000 
r.p.m. The product is adaptable 


to cast iron seats. 

The time for boring and fin- 
ishing main and _ rod _babbitt 
bearings is cut from eight minutes 


to two by the new Simplicity 
Mfg. Co. Machine. The boring 
and smoothing is now in one 
operation, a fast rough cut and 
a slow speed finisher. 

Small, light portable testing 
equipment, for showing the con- 
dition of the valves, coils, con- 


densers and electrical circuits, 
and in varying combinations, are 
displayed by the Allen Electric 
& Equipment Co. A novel feature 
is the container for the adapters, 
etc., forming a section of the unit. 
Lubrication Novelty 

A novel development in lubri- 
cation service is the Rok-A-Car 
(Rok-A-Car Co., 15 Murray St., 
New York City) which rocks the 
car that squeaks may be lo- 
cated and frozen shackles, etc., 
freed. The platform is pivotally 
mounted at its center, the ma- 
chine is electrically operated. 

The new Hall Flex-Centrik 
valve seat grinder is popular 
priced. The flexible shaft simpli- 
fies servicing seats where the 
dash obstructs ordinary tools. 
The equipment includes diamond 
dresser, grinder body, wheels, pi- 
lots, etc 

Joseph Weidenhoff, Inc., intro- 
duced a distributor oscillograph 
test fixture for accurately setting 
breaker points by cam angle, i.e., 
when the points are closed and 


so 


coil is energized. A revolving 
Neon tube emits flame flashes 
with the making and breaking 


of the points, with the space be- 


tween the flashes indicating the 
period of time when points are 
open and coil discharges 


Improved Grinder 

An improved cylinder reboring 
and regrinding machine is demon- 
strated by the Simplicity Mfg Co. 
The principal improvements are 
in the nature of higher speed and 
faster feed. 

A new type of tube vulcanizer 
is shown by the Connecticut Tele- 
phone & Electric Corp. The hy- 
droelectric employs a hydrostatic 
pressure unit with equalized pres- 
sure obtaining a smooth surface 
repair with feather edge. The 
electric heating unit is automatic- 
ally controlled. The pressure is 
indicated by a gauge. The equip- 
ment & Accessories section con- 
tains a number of outstanding 
achievements. 


Tires in color to match the 


1) 

finish of the car, and including 
the blending of the subtle nu- 
ances of gentle tints or the con- 
trast of vivid shares of any hue, 
are introduced by the Armstrong 
Tire Co. The color is imparted 
by a chromating process and is 
chemically imparted to the rub- 
ber before the tire is cured so 
that the color endures during the 
life of the casing. 

Non-Break Stop Light 

An indestructible stop light 
signal with a simplified mounting 
bracket, non-breakable lens and 
a reflector, entirely of metal, is 
displayed by Connecticut Tele- 
phone & Electric Corp. A feature 
is that the signal “stop” is visible 
for a long distance in daylight 
or at night. An ignition coil in 
a molded glass container is also 
introduced. 

The Airlator (General Acces- 
sories Co., 225 West 57th St., New 
York City) is a different type of 
fuel economizer in that it is at- 
tached to the intake of the car- 
buretor and is connected by tub- 
ing to the engine intake manifold. 
The claim is made that the con- 
trol automatically supplies air to 
balance the mixture regardless of 
throttle opening. 

Signal Stat 

The Signal-Stat Signal - State 

Corp., 1609 De Kalb Ave., Brook- 


lyn, N. Y.) is semi-automatic 
directional, visible by day or 
night, and is operable by finger 


tip pressure with control unit lo- 
cated and desired. Front and 
rear signals remain lighted until 
turn is completed. A pilot light 
indicates functioning of the lights. 

The “Puffit (Bentee Mfg. Co., 
2 West 46th St., New York City) 
is a flameless cigaret lighter, a 
small metal cylinder in chrome 
and colors. It comes in a pocket 
type, also with an_ ingenious 
holder for the car. A special fyel 
is used for the lighting unit. 

The Jiffo-No-Jack (Gren-Hecht 
Rim Wheel Corp., 1101 Oak Point 
Ave., Bronx, N. Y.) is an emer- 
gency spare for enabling one to 
reach his destination without 
replacing a punctured or blown 
out tire, it’s an aluminum alloy 
wheel in two sections each with 
a solid tire. The sections have a 
groove fitting the flange of the 
rim, the two sections are locked 
by special bolts. It is said the 
attachment can be made in one 
minute. 

Indicator 

The Turnsignals (Turnsignal 
Corp., 410 East Rittenhouse St., 
Philadelphia, Pa.) electrically in- 
dicates at both front and rear 
of the car the direction to be 
taken. Control is convenient and 
simple, and the lights are repeat- 
edly flashed until turn _ is 
completed. 


Turn 
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The dinosaur of olden times, 
A mighty beast was he; 

His head got home at one o'clock, 
His tail at half past three. 


BIG BOY DINOSAUR! Great in 
his day, but long since victim of his 
own wheelbase. He demonstrated the 
utter futility and uselessness of mere 


size and then .. . he went away. 


Time moves on. It is 1934. We are 
at the automobile show. Before us, 
behind us, to the right and to the 
left—strange new equipages . . . lithe 
little panther cars unlike any we 
have ever known. You don’t need to 
be told . . . you just know they’re 
better. The palms of your hands itch 
to get at the wheel. Your pocket- 
book nerve tingles at the new pros- 
pect of economy. Was there ever 
such a sermon against bulkocracy 


. against needless weight? 


To you automobile men, typifying 


STURIL 


business braveness and ability at its 
best . . . congratulations! Again, of 
course, you have done the impos- 
sible. But we have never seen you 


do it quite so well before. 


By the way . . . did it ever occur to 
you that exactly the same engineer- 
ing principles of dimensional econ- 
omy, greater efficiency and maximum 
power in combination with minimum 
weight are equally applicable to the 
engineering of a newspaper . . . par- 
ticularly to newspaper circulation? 


Here, too, 


—why exorbitant wheelbase un- 
less it means easier riding? 

—why greater piston displacement 
unless it means added power? 

—why, in the name of common 
sense, tote around a lot of inef- 
fectual, non-functionary, dead- 
weight circulation that merely 


costs you money? 


One of the finest examples of mod- 
ern, high-speed, high-efficiency, sen- 
sibly sized newspaper engineering on 
earth is THE CHICAGO DAILY 
NEWS, with its better than 400,000 
H. P. (Home Power) delivered 
f. o. b. front porch to practically 
every Chicago home capable of buy- 
ing your beautiful automobiles. The 
closest tolerances between circulation 
and trading area in the newspaper 
field. Every ounce of your advertis- 
ing volatility does business—no lost 
compression out in Scatterville. 


Verily, “the old order changeth, 

yielding place to new.” 

*% IT HAS BEEN DEFINITELY PROVED 
THAT THE CHICAGO DAILY NEWS 
GOES INTO AND STAYS IN MORE 
HOMES IN CHICAGO AND SUBURBS 
THAN ANY OTHER DAILY NEWS. 
PAPER. 


Again in 1933 the Chicago Daily News 
carried the largest volume of New Car 
Advertising of any Chicago Daily 
Newspaper. 


THE CHICAGO DAILY NEWS 


iTSEC® 


* SELL THE HOME AND THE GARAGE WILL TAKE CARE OF 
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Nash Introduces Style Changes In 1934 Models 


Range in n Prices 
From $745 for 6 
To $1,075 for 8 


New York, Jan. 8.—In the show 
exhibit of a complete line of Nash 
cars, many visitors have had 
their first opportunity to 


models introduced in November. 
Though presented well ahead of 
the field, the Nash styling has 


made a favorable impression on | 


them. Their designers were the 


first to develop embossed speed | 


lines as a motif in the art treat- 
ment of hood, fenders, lamps and 
bumpers—a treatment that gives 
the Nash the appearance of 
motion. 


These embossed accents capture | 


and reflect highlights backward 
along the length of the cars and 
force the eye to travel from front 


to rear, as if the car were passing | 


swiftly before it. 

The sloping V-front radiator 
meets the roached hood, which is 
carried forward in a rolled edge 
to the radiator grille. Movable 
ventilator doors with ridged backs 
are arranged horizontally along 
the sides of the hood, while addi- 
tional embossments accent the | 


skirts of front and rear fenders 
and the massive running boards. 
This skirted sweep of fenders is | 
supplemented by an optional em- 
bossed rear wheel shield, enclos- | 
in airplane 


ing hub and wheel 


study 
the details of the distinctive new | 


Oo 


| 


pictured above. 


rear quarter windows in sedans 
that pivot to form a suction vent; 
a patented, horizontal air vent or 
notch in the front windows. 
When, in bad weather, windows 
are closed except for this vent, 
the vacuum created by the ex- 
terior wind wing silently exhausts 
| at from the interior. With this 
construction, Nash uses a fixed 
| windshield, which permits twin 
| wipers, positively driven by spe- 
cial cable from the camshaft, to 
be mounted from below. An en- 
tirely new instrument panel 
groups all driving instruments 





The built-in trunk on the Nash models blend 


right in with the 


streamlines that are so predominant on the cars. 


fashion, preventing air pressure 
from building up beneath the 
fender. The backs sweep down 
from roof to low-hung beavertail 
in an unbroken line, which pre- 
vents suction. Commodious trunks 
of various models are moulded 
and built-in to blend perfectly 
with the pleasing design which 
nevertheless cuts the air like a 
knife. 

Screened Cowl Ventilation 

A new system of quiet, draft- 
less, built-in ventilation starts 
with an extra large, screened 
cowl ventilator in front and in- 
cludes air wings on front doors, 
adjustable to weather conditions; 


are on the panel, which also af- 
fords an extra large package com- 
partment fitted with a lock. The 
end panels are handsomely orna- 


Nash Into High Gear 


| about two huge dials. All controls | 


mented, those in Ambassador and | 


de luxe models being lined off in 
silver. 

Mechanically, the 1934 cars 
have been improved with numer- 


ous innovations and changes from | 


previous design. Two noteworthy | 
advancements are the coincidental | 
clutch starter and the new trans- 
mission, both found in all models. 

Nash has left the adoption of | 
individually sprung front wheels 
entirely to the desire of the pur- 





Here’s the Nash better-half—or maybe both ends are equal. 


But it 


still stands, the front end treatment on the new models, as you would 


see it if you were a traffic cop. 


are to be noted numerous ad-| 
vancements. All engines are the | 
exclusive Nash twin ignition, | 
valve-in-head power plants. 

The 1934 Big Six (116-inch 
wheelbase) has an entirely new 
|twin ignition valve-in-head en- 
| gine. The bore has been in- 








| models, 
| and 
| system. 


| The gain 


lines on the fenders give an appe 


chaser by offering an articulated 
or flexing front axle as optional 
equipment. 

The new starter is linked up 


with the clutch pedal. To start 
the engine, the operator first 
switches on the ignition, then 


presses the clutch pedal all the 
way down. When the engine 
starts, the manifold vacuum auto- 
matically breaks the circuit, and 
the starter motor cannot be oper- 
ated as long as the engine is 
running. 

While primarily intended to add 


| to the convenience of the driver, 
| the new starting arrangement has | 


many other advantages. Its con- 
venience lies in its operating 
automatically through movements 


that the driver must perform in | 


starting any car. It has proved 
to be a great battery saver. For 
one thing, it forces every driver 
to do what all drivers always, 
especially in cold weather, should 
do; 


Then, also, it foils the parking lot 


| attendant or the garage hand | 


who attempts to move a locked 
car by battery power. 
Heavier Transmission 

The entire transmission, in all 
is new. It is a heavier 
stronger unit, synchro-shift 
Helical gears are used 
throughout, even for first and re- 
verse, with wider faced teeth 
machine-lapped to a hard pol- 
ished finish. To permit engage- 
ment of helical sliding gears, the | 


transmission splines also are | 
helical. 

Universal joints in all models 
are of a new type, having live 


rubber bushings; they require no | 
lubricating or adjusting, and are 
said to be more silent than the 
type previously used. 


| Nash takes a stride from the lines that marked its previous models, as shown in the six-cylinder sedan, 
Speed 


arance of lots of motion. 


have been improved in material. 
The carburetor is down draft. 
Wheels, either steel artillery or 
wire spoke, are 16 inches in di- 
ameter, taking 6.50 by 16 tires. 
A new rear axle is used, having 
spiral bevel gear drive. 
Improved material in the ex- 
haust valves and a new carbur- 
etor with drip chamber are 
changes in the 125 h.p. engine of 
the Ambassador Eight, 131 and 
142-inch wheelbase models, be- 
| sides the many other improve- 
|ments already mentioned as af- 
fecting all models. In the chassis, 
| the worm drive rear axle is of 
new design, with banjo-type hous- 


|} ing and stronger axle shafts. 


since 


that is, disengage the clutch | 
before stepping on the starter. | 





List prices of all models are as 
follows: 

Big Six—Five-passenger sedan, 
$785; business coupe, $765; four- 
passenger coupe, $785; five-pas- 
senger brougham, $795; five-pas- 
senger town sedan, $745. 

Advanced Eight—Five-passen- 
ger sedan, $1,065; business coupe, 


$1,045; four-passenger coupe, 
$1,065; five-passenger brougham, 
$1,085; five-passenger town sedan, 
$1,035. 

Ambassador Eight — Five-pas- 
senger sedan, $1,575; five-pas- 
senger sedan, $1,625; seven-pas- 
senger sedan, $1,955; limousine, 
$2,055; five-passenger brougham, 
$1,820. 


Rochester Dealers 


Choose Show Date 


Rochester, N. Y., Jan. 8.—The 
Rochester Automobile Dealers’ 
Assn. have chosen the week of 
Jan. 22 to 27 for the presentation 
of its 26th annual automobile 
show. Arthur C. Lohman, execu- 
tive secretary of the association 
will act as show manager. 

The show will be held in the 
two largest buildings at Edger- 
ton Park where the facilities are 
particularly adapted to an exhibi- 
tion of this kind. 

Officers of the association are: 
President, R. S. Cunningham; 
vice-president, C. W. Fields; sec- 
retary, Edward Schoen; treasurer, 
E. J. Horton; directors, George E. 
Wyman, T. J. Northway and 
Harry Fincher. 


1913 
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CHEVROLET, in every yearly 


Under the hoods of all models | 


| creased to 3% inches, giving 234 
| cubic inches displacement; horse- 
power has been increased to 88. 
in horsepower comes 
not only from the increased dis- 
placement, but through the use 
of larger valves and new mani- 
fold design. Down-draft carbu- 
retor is used. 
100 h.p. in Eight 

Improvements have been made 
in the chassis also. Brakes are 
equal-action two-shoe single an- 
chor type, with all main operat- 
ing parts cadmium plated to 
prevent rust and corrosion. The 
I-beam section front axle has 
been increased in weight and 


Ball Bearings 


more than kept 





strength, and the track of the 
front wheels has been increased | 
to 57% inches. Steering is by | 
worm and roller gear. 


The 100 h.p. engine of the Ad-| 


| vanced 121-inch wheelbase Bight 


has a heavier crankshaft, with 
larger main bearings, steel backed 
babbitt lined. Exhaust’ valves 





Every year 


pace 


model since the days of brass lamps, bulb horns 
and right hand drives, has used New Departure 


as regular equipment. 


New Departure has 


with the tremendous 


advances in motor car design and performance. 
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Motorcade to 
Visit N. Y. Show 


Under Own Power ee 


New York, Jan. 8.—Inaugurat- 
ing its planned transportation mo- 66 9 
torcade, the Brockway Motor Co. 
of Cortland, N. Y., has secured 
outside display space for the N. Y. 


Show. The Adirondack Log Cabin 
Bldg. at 448 Lexington Ave., on 
the route down Lexington from 
42nd St. to the Grand Central 
Palace, has been made into a 


comprehensive setting showing 
the development of the Brockway 
in a generation. Exhibits range 


from the ancient surrey produced 
over a generation ago by W. N. 
Brockway, Inc., forerunner of the 
present company, to the Brock- 


way motor truck made in 1925, 
and successive models to the pres- 
ent age. The V-1200, largest unit 
of the Brockway line today, tops 


the list. 

From New York the motorcade 
will journey to 10 of the largest 
eastern centers in an educational 
drive which will aid the entire 
motor truck industry. N. Y.’s 
show closes Jan. 13th when the 
25 vehicles will take to the road 
under their own power for Boston, 
stopping en route at Bridgeport, 
New Haven, Hartford, Springfield 
and Worcester. The Boston show 


will open Jan. 20 and close Jan. 

27, after which the tour will con- 99 
tinue to Greenfield, Mass., then to 

Albany where the full exhibit will 

be seen Jan. 30 and 31 with a pos- 


sible preview Jan. 29. Kingston, 
Newburgh, Newark, Trenton, 
Philadelphia, Harrisburgh, Blairs- 
ville, Pittsburgh, Erie, Buffalo, 











Rochester, Syracuse and Cortland says A. W. L. GILPIN 
will follow. The entire route cov- 
ers 1,701 miles and five states. Vice-Presi 

Educational in the extreme, the - —_ a oo 


motorcade will cover in exhibited 
models the full sweep of the mo- 
tor truck engineering, design and 
operation from the early days of 
the industry to the present time. 


Chicago Firm to Market 
Schwalge Oil Reclaimer 


Chicago, Jan. 8.—Imperial De- 
vices Co., manufacturers of Impco 
governors and Impco Syntholac, 
has been appointed national sales 
representative for the Schwalge 
ReclaimO oil reclaimer. This 
crankcase oil re-refiner which 
is manufactured by the Wm. 
Schwalge Co., Chicago, is re- 
ported as establishing a new low 
price for automatic oil reclaimers 
and operates without moving 
parts. It has a capacity for re- 





claiming 2% gallons per hour of 
of heavy oil. The _ re-refining 
cost, based on electricity cost at ? ° P . \ . 
3 cents per kilowatt hour, aver-| Pontiac was the world’s largest selling the low-price field this year are going 
lai bout 80% of th k- . ° e 
cay cocina. cegien the chief Straight Eight in 1933. to look at all four! 
advantages reported for this new 
equipment is that it operates 
moving parts that require atten- 
tion or manipulation. In describ- 5 ° e 
ing the “ReclaimO Mr. “Glen! ume in the N.A.C.C. records for last ‘ht kind of dealers. We have some 
Co. said, “The ReclaimO wid j ; 
tne mutket tor cit eecatasre'ter| year. That gave us fourth place at the territory open for new Buick dealers, 
it brings this new equipment ° 
too. And in some cases we can offer 
ever small, 
ee ot ee Oe See you joint Buick-Pontiac franchises. A 
Distributor Moves 
Detroit, Jan. 8.—Pendi - ‘ ° ° ° a 
th strection’ oor Gone tan “wiaee| AUtomobile sales. All purchasers in my personal and confidential attention. 
Paige Co. of Michigan, distribu- 
tors and dealers of Graham cars, 
has moved from its former ad- ° 
Woodward just above Grand 
Blvd. 
J. M. “Pat” O’Dea is now ar- 
as to have it ready for the open- . 
oe eee Vice-President and General Sales Manager 
week. It a cnpeetes that the 
company wi e able to return 
to its old d in the 1 ing, 
tots old stand in the late spring PONTIAC MOTOR COMPANY, PONTIAC, MICHIGAN 


light oil or 1% gallons per hour 
ages 4 cents per gallon and re- 
without attendance and has °/ Pontiac ranked fourth in dollar vol- We still have a few places for the 
Paulus, of the Imperial Devices 
j hi f * . . 

eee ae ota ie wee withia| National Automobile Show; 

aie | Pontiac will be a big factor in 1934 wire or letter addressed to me will get 
Woodward Ave., the Graham- 
dress, 5840 Woodward to 7153 

” 

ranging the new show room so 
take place at the end of this 
tions are completed. 


—— 





















Passenger Car Exports 


for Nov. 118% Over °32 


Washington, Jan. 8. 
tive products exported from the|} 
U.S. during November were valued 
at $7,717,147 compared with $8,901,- | 
848 for October and $4,782,309 for 
November, 1932, according to the | 
automotive division of the U. S.| 
Department of Commerce in a re- 
port made public yesterday. 

The slight decrease from the Oc- 
tober valuation, the report points 
out, reflected the usual seasonal | 
tendency in view of suspended ac- 
tivities on the part of domestic 
manufacturers incident to the an- 
nouncement of new models. 

Passenger car shipments for No- | 
vember numbered 3,428 units 
valued at $2,014,458, a decrease of 
2,364 or 40 per cent, in number 
and $942,946, or 31 per cent, in 
value compared with the preced- 
ing month, but were higher by 
102 per cent in number and 118 
per cent in value than for Novem- 
ber, 1932, when shipments in this 
classification totaled 1,701 units 
valued at $966,251. 


The reduced demand for low- 
priced units, “not over $850,” ac- 
counted for the major portion of | 
the decline from October with 
3,159 units valued at $1,675,255) 
against 5,516 valued at $2,558,530. 
In only one class, “over $850, not 
over $1,200,” did the November | 
shipments of passenger cars reg- 
ister an increase over October, 
totaling 199 units valued at $186,- 
613 against 162 units valued at 
$157,752. 


South Africa Leads 

The Union of South Africa re-| 
tained the position of leading 
market for American passenger | 
cars during November although 
purchases from this market were 
nearly 50 per cent below the re- 
quirements for October. 

The Netherlands, Australia and 
the Philippine Islands were the 
next most important countries of 
destination for passenger cars, 
with Belgium dropping to fifth 
place. 

Australia and the Philippine 
Islands advanced from fourteenth 
and thirteenth place, respectively, 
which they occupied in October 
through substantial increases in 
their demands. Uruguay, China, | 
Iraq, Morocco and Switzerland | 
each had improved total in No-| 
vember. 

Exports of trucks decreased | 
from 5,541 units valued at $2,762,- 
636 for October to 3,159 valued at 
$1,870,033 for November, a decline 
of 43 per cent in number and 28) 
per cent in value. The totals for 
the current month, however, reg- 
istered gains of 135 per cent in 
number and 139 per cent in value 
over November, 1932, when 1,341 
units valued at $782,431 were sold 
abroad. 

In the truck field, Australia was 
the chief purchasing outlet re-| 
placing Japan which dropped to} 
third place. Spain ranked second | 
with the Netherlands as the fourth 
most important market, having| 








| 


Music While You Ride 


- Automo-| more than doubled its October re- | 


quirements. 
High Priced Cars 

Decreased shipments in the} 
lower-priced categories both of | 
passenger cars and trucks is evi- 
dent from the average export 
value for the month which in- 
creased to $585 and $591, respec- 
tively, compared with $509 and 
$498 for October. 

The demand for miscellaneous 
automotive products continued to 
improve and exports were valued 
at $3,832,656, a gain of $650,850, or | 


| 24 per cent, over the October fig- | 


ure, and $829,029, or 27 per cent, 
above the total for this group dur- 
ing November, 1932. 

U. S. shipments of all automo-| 
tive products for the 11 months 
ending November, 1933, were 
valued at $84,334,233, an increase 
of $7,657,241, or approximately 10 
per cent, compared with the cor- | 
responding period of last year. | 
The January-November total ex- | 
ceeds the valuation for the com- | 
plete year of 1932 amounting to) 
$82,185,100, and has been attained | 
by a steady export volume} 
throughout the eleven-month 
period, rather than by a fluctuat- 
ing demand that showed a wide 
variance month by month. | 


Almost 64% of 
NRA Road Funds 
Now Allocated | 


Washington, Jan. 8.—A total of | 
63.9 per cent of the $400,000,000 | 
provided for public works high- 
ways under the NRA has been ad- 
vertised for contract or started 
by day labor employed directly by 
highway authorities, it is an- 
nounced by the U. S. Bureau of 
Public Roads in reporting prog- 
ress up to Dec. 30, 1933. 

Awards of 4,494 projects at an| 
estimated total cost amounting to 
$232,490,000 have been made out 
of a total of 5,287 projects adver- 
tised for contract or to be con- 
structed by state forces involving 
an estimated total expenditure of | 
$273,849,000. On Dec. 30, 129,346 | 
men were employed on _ public | 
works highways under construc- | 
tion on 2,752 projects with funds 
from the Federal Public Works | 
appropriation provided for in Sec- | 
tion 204 of the National Indus- | 
trial Recovery Act. The estimated | 
cost of work under construction | 
on Dec. 30 was $159,575,000. 

There were 476 projects, in- | 
volving a total expenditure of 
$11,772,000 reported by the Bureau 
as completed on Dec. 30. Of | 
these, 46 were completed during 
the week ending Dec. 30. 

It is pointed out by the Fed- 
eral agency that Kansas has 
awarded 100 per cent of public 
works highway funds in  pro- 
jects ready to begin or started 
by contract or day labor. 

















A close-up of the Arvin Remote Control. 
The rest is up to you to figure out. 
doubt have already figured out, it is the compact set itself which fits | 
snugly under the dash. | 


is the loudspeaker. 


That’s the “C.” The “B” 


As you no | 






their plans approved by the in- 
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| Ford offers this sporty model for young folks. 


Wisconsin Firms 


Try to Escape 


Insurance Law 


Milwaukee, Jan. 8.--In recent 
weeks many Wisconsin industrial 
corporations have filed voluntary 


| insurance plans in an effort to 


escape the compulsory unemploy- 
ment insurance act which goes 
into effect automatically July 1, 
1934. If the voluntary system of 
setting up reserve funds is 
adopted, employers must have 
















NDERSON 
col, SPRING 
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dustrial commission by March 1, 
1934. 

In the event enough employers 
submit satisfactory voluntary 
plans to take in 139,000 employes, 
about half of the labor of the 
state coming under the law, the 
compulsory plan will be aban- 
doned. It takes in all employers 
of 10 or more persons, excepting 
farmers, governmental units and 
loggers. Estimates are that be- 
tween $6,000,000 and _ $7,000,000 
must be raised in this state super- 
vised reserve fund. 

The Wisconsin law is the first 
of its kind on the statute books 
in this country. 


a a 


CAMBRIDGE, MASS. 


Detroit Office: 2-244 General Motors Bldg. (Mr. Geo. H. Hunt) 
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Of course, if you are slightly along, that makes no dif- 
ference. It’s O.K. for you too. Fender colors harmonize with the body shades. 





Motor Code Head Will 


Speak at Mich. Meet 


Detroit, Jan. 8-—-F. W. A. Ves- 
per, of St. Louis, national ad- 
ministrator of the Motor Vehicle 
Retailing Code, will be a guest of 
honor and speaker at the 14th 
annual banquet of the Michigan 
Automotive Trade Assn., at the 
Hotel Statler here, on Jan. 24. 


W. C. Cowling, sales executive of 
the Ford Motor Co. will be the 
only other honor guest on the 
banquet program. This announce- 
ment was made by Fred O. Pink- 
| ham, of Jackson, president of the 
MATA. 
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New Methods Evolved for 
Testing Lubricant Value 


By TRACY B. LANGDON of D. A. Stuart & Co. 


Owing to the high speeds of 
modern automobiles, buses, and 
trucks, the matter of efficient rear 
axle and transmission gear lubri- 
cation has become exceedingly im- 
portant. In only slightly lesser 
degree the lubrication of universal 
joints, wheel bearings, steering 
gears and spring shackles is 
worthy of more careful considera- 
tion than heretofore. 


One of the most difficult de- 
cisions that service managers and 
fleet operators are called upon to 
make is the selection of gear and | 
chassis lubricants. With several | 
hundred oil companies energetic- | 
ally soliciting every barrel of lub- | 
ricant that is consumed, and with 
each oil company claiming that 
their product is “the best,” the 
purchaser is usually faced with 
the choice of buying a lubricant 
because of the size of its adver- 
tising, because it is cheap, or of 
taking sufficient time to make an 
intelligent study of what really 
constitutes “the best” in up-to- 
date lubrication. 


To simplify the selection of sat- 
isfactory gear and chassis lubri- 
cants for present day conditions, 
the following procedure outlined 
in brief form, will be found help- 
ful. 


As point No. 1 for the service 
manager to observe, arises the 
question as to whether or not his 
equipment is used under condi-| 
tions of rapid acceleration and 
high miles per hour for passenger 
cars, or of heavy loads and high 
miles per hour for motor trucks. | 
For such conditions the research 
work of such authorities as the 
U. S. Bureau of Standards, the 
General Motors Research Labora- 
tories, and others has proved that 
the new type of gear lubricants 
known by the classification Ex- 
treme Pressure (sometimes called 
“E.P. Lubricants”) should be used. 


In Wide Use 
While some oil companies have 
been reluctant to market this new 
class of lubricant, and have sought 
other methods in attempting to 
accomplish the same purpose, the 
fact remains that today the bet- 


crude materials or the price paid. 
Certainty Necessary 

It therefore behooves the auto- 

motive service manager 


lubricant he proposes to purchase 


falls within the established range | 


to defi- 
, , | sien) Mtrame Praasur niag 
nitely ascertain whether the gear | size ) Extre me Pressure Lubricant 

| Testing Machines. 


lubricant development for the past 
three years have practically 
agreed upon certain minimum 
qualities. It is therefore safe to 
rely on the statement of any 
reputable oil company as_ to 


| whether their extreme pressure 


for approved Extreme Pressure 
gear lubricants. While at this 
time the range referred to has} 


not been “officially” established by 
the Bureau of Standards or by the 
American Society for Testing Ma- 
terials, the majority of the re- 
search bodies that have been pi- 
oneering the extreme _ pressure 


| 


lubricant will successfully pass the 
Full Load-Full Speed _ require- 
ments of such well known test- 
ing machines as the Almen or 
Timken Roller Bearing Co. (large 


Pressure Lubricants Available 


It will not be long before the re- | 
ports of the scientific bodies on} 


the extreme pressure lubricant de- 
velopment, now progressing stead- 
ily and satisfactorily, will be avail- 
able to the public at large. 


sure lubricants available for na- 
tional distribution that are meet- 


In the} 
meantime there are extreme pres- | 





ing the requirements of the tech- 
nical bodies and by their actual 
road performance are saving auto- 
motive distributors and fleet own- 
ers thousands of dollars. 

As one of the pioneers in the 
development of extreme pressure 
gear and chassis lubricants D. A. 
Stuart & Co. have representa- 


| 
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Auto Signs Stay 
At World’s Fair Site 


Chicago, Jan. 8.—Leaders in the 
automotive 
ited at the world’s fair—in par- 
ticular, General Motors, Chrysler, 
|Nash, Firestone and Sinclair — 
are taking advantage of the de- 


industry who exhib- 


tives of their Department of Re-|cision of the Century of Progress 


search and Engineering at their} 


management to reopen next June. 
signs of these concerns re- 


who drive 
of the fair 


so that all 
the site 


In the case of the General Mo- 
|tors, Chrysler and Firestone the 


booth on the third floor of the| The 

Grand Central Pala ce (C-55). | main up 
Interested parties are invited to], ride past 
stop in and get acquainted and to | may see. 
take home with them copies of 

technical papers on the subject or 

to see mechanical tests on the 

Almen Extreme Pressure 


cant Testing Machine which will 


leach evening. 


Lubri-| big electric signs are illuminated 


Although the list 


be in operation at D. A. Stuart | of 1934 fair exhibitors has not 
& Co. headquarters at the Lex-| been made known, it is expected 


ington Hotel during the 
period of the N. Y. Show. 


entire |that the automotive industry will 
again dominate exposition. 





ter grades of Extreme Pressure 
Lubricants are in wide use and| 
are giving a degree of satisfaction 
and operating efficiency unheard 
of before their development. 


To acquaint the practical man 
with the distinction between an| 
Extreme Pressure gear lubricant 
and a conventional petroleum oil, 
or petroleum oil compounded with 
soap, grease, or other filler, we 
will endeavor to describe the dis- | 
tinction in a few words. 


Only within the last few years 
have methods been developed 
wherein the load carrying capacity 
or film strength of lubricants has 
been measurable. The develop- 
ment of apparatus for this purpose 
has brought to light many inter- 
esting and incontrovertible conclu- 
sions. The most interesting is that 
the load carrying capacity for film 
strength of any petroleum lubri- 
cant falls below the requirement 
of maintaining a lubricant film be- 
tween gear teeth when the pres- 
sures in pounds per square inch 
arise above a certain figure. Due 
to the speeding up of all automo- | 
tive equipment, the pressures on | 
the transmission and differential | 
gears have risen so rapidly that | 
perhaps today 50 per cent of the} 
vehicles on the road actually need 
gear lubricants of high load car- 
rying capacity. While it is true | 
that this extra quality in a gear 
lubricant is not always in use, it 
should be a source of satisfaction 
to the vehicle owner to know that 
it is there when operating condi- 
tions necessitate the extreme pres- 
sure factor. As stated above, con- 
ventional petroleum oil products 
do not afford proper lubrication 
under extreme pressure condi- 
tions. Especially note that this is 
true regardless of the viscosity or 
consistency of the lubricant and 
regardless of the quality of the 





THE BIG ENGINEERING 
ADVANCE FOR 1934 WAS 
MADE BY REO IN 1933! 


THE CAR WITHOUT A GEARSHIFT LEVER 


NYONE who has yet to familiarize 
himself with the operation of the car 
without a gearshift lever—the new SELF- 
SHIFTING REO—is missing perhaps the 
most important automotive development 
of the last 15 or 20 years! 


Since May, 1933, this amazing car has 
served thousands of delighted owners in 
every part of the world, under every con- 
ceivable condition of road and climate. 


So revolutionary has it proved, so practi- 
cal and advantageous, that leading engi- 
neers are now predicting that ALL cars will 
eventually have automatic transmissions 
of the REO SELF-SHIFTER type. 


In other cars—eventually. In the new 
Reo—NOW! Bear that in mind when 
you choose your new car for 1934! 


NO EFFORT—NO STRAIN OR FATIGUE 


Think of eliminating the work and bother 
of shifting gears! 


Picture yourself driving with the utmost 
ease and comfort—even in dense traffic 
lines where constant starting and stop- 
ping are necessary—without having to 
manipulate a gearshift lever! 


In the SELF-SHIFTING REO this work 
is performed automatically —silently, 
smoothly and without strain on motor 
or driver. 


Accelerate and go automatically into high! 
Slow down and change back automatic- 


ally to the proper ratio! No action or 
effort on the driver’s part. Wholly relaxed, 
with hands on the wheel and eyes on the 
road, he is not continually turning his 
attention to a shifting lever. 


Is it any wonder owners are saying this 
new Reo is a SAFER car to drive? That 
it is less tiresome—and ever so much eas- 
ier and more enjoyable! 


NO EXPERIENCE NECESSARY 


The letters from REO SELF-SHIFTER 
owners are the most enthusiastic of the 
many thousands it has been our pleasure 
to receive in 30 years of Reo-building. 


Even men and women who never could 
be induced to drive before are now enjoy- 
ing the pleasures of motoring— because 
this car has taught them there is no need 
to dread traffic, no occasion for worry 
about strain or fatigue. 


It has shown them that even an inexper- 
ienced driver can match the experts in 
sweeping away from the traffic light— 


That three can ride comfortably in front, 
because there is no gearshift lever to take 
up valuable room— 


That they may enter or leave the car from 
the curb, without stumbling over a shift- 
ing lever or exposing themselves to the 
dangers of the street side. 


Above all, it has shown the world that 
the automatic transmission is a logical and 








desirable advance—here to stay and here 
to signalize a brilliant new chapter in the 
history of the automobile. 


BE SAFE—BE UP-TO-DATE! 


The industry as a whole recognizes its 
importance. Heroic efforts are being made 
to develop transmissions that will com- 
pare with Reo’s in feasibility and mechan- 
ical perfection. 


But in the meantime the alert buyer will 
realize that the BIG automotive advance 
for 1934 was announced by Reo in 1933— 


That the car being predicted for the future 
is already here! 


Others are experimenting, planning, pre- 
dicting— but the exclusive, patented 
SELF-SHIFTING REO has already proved 
its case! 


The wise buyer will choose the new Reo 
because it is a car of superb quality and 
appearance, because it will be up-to-date 
for years to come— 


And because it will NOT suddenly be 
made obsolete when other manufacturers 
find an answer to the inevitable demand 
for automatic transmissions! 


13 WRITE today for copy of interesting booklet, 
PROOF, containing enthusiastic comments of 
Reo owners. Also detailed explanation of Reo 
Self-Shifter operation. 

SELF. 


revine coun SAGO suirrer O10 


(All prices standard models f. o. b. Lansing, plus tax) 





Write for details of the Reo Dual Franchise for 1934 


REO MOTOR CAR COMPANY, LANSING, MICH. 
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1) BENDIX NEW 


EQUAL-ACTION BRAKES 


Standard on many leading cars. 
Deliver accurately balanced de- 
celeration easily, smoothly. The 
culmination of more than ten 
years of intensely specialized 
engineering research and de- 
velopment. Equal-action is a 
reality with these brakes—they 
are simple in adjustment and 


the adjustment ‘stays put!’ 














N steely, 


' 
! 
{ 





2) LOCKHEED HYDRAULIC 


FOUR WHEEL BRAKES 


Preferred to other types of 
brakes by a large group of pas- 
senger and commercial vehicle 
owners. Permanent equaliza- 
tion of pressure, freedom from 
linkage requiring lubrication, 
and enduring quietness are 
among the many features. 
Proved by years of dependable 


service throughout the world. 


My, 


et BENDIX STARTIX 


Automatic Starting 


In use on current models of 


many leading makes of cars. 
Provides ‘“‘switch-key starting” 
—no floor or dash button to 
grope for and push, Takes full 
charge of the engine from the 
moment the ignition is switched 
on. Automatically starts the en- 
zine... re-starts ic if it stalls, 


repeating as often as mecessary. 








4.) BENDIX DRIVE 


Used The World Over 


The famous ‘‘mechanical hand 
that cranks your car.’’ Without 
Pelee a ei moaeya tem Mri teli me arelaee 
used automotive component. 
Known and sold throughout 
the world, wherever gasoline 
powered vehicles are operated. 
OTs preehare mr tile Mei fate ome 
Wevelesecerr uel or tstemad ir tel (reslie 


Panion unit to Bendix Startix. 





BENDIX IE 


src 





5] BENDIX STROMBERG ; 
CARBURETOR 
In use on current models of I 


many makes of cars, this famous a Pa 


carburetor offers exclusive re- | 


finements. Latest among these 
is thermostatic control, which 
holds the throttle slightly fur- , 
ther open during the warm-up 
period. When proper engine 
temperature has been reached, 


idling speed drops to normal. 


BENDIX NEW EQUAL-ACTION BRAKES MAKE 19%: 





PRODUCTS 





| 6) BENDIX VACUUM 


ETOR POWER BRAKES 


ane By all odds the most cutstand- 


mous 3. -ing added feature of today’s 


Pee passenger cars, Bendix B-K 
ae: “Controlled” Vacuum Power 
vhich ehrakes have provided effortless 
» fur: control in exacting passenger 
eT and commercial service for 
ngine more than eight years. 96% 
avr. of all power brake equipped 
rmal. echicles are Bendix-equipped. 


934 CARS THE SAFEST, SMOOTHEST IN HISTORY 


HEN an entire industry turns unanimously 

to one organization for such vital chassis 
units as those which Bendix manufactures, that 
fact becomes enormously important, not only to 
the industry but to the public as well. 

Because every car manufacturer employs one 
or more (usually several) Bendix Products in 
his car, the entire nation-wide Bendix service 
organization, necessarily, stands ready to sup- 
port every motor car merchant with technical 
counsel, with proper service equipment and 
with the skill and sureness of judgment which 


BENDIX 


AYVYiatTiogn 


specialized craftsmanship and knowledge provide. 


Although Bendix renewal parts are uniformly 
very moderate in price, the great diversity of 
Bendix Products, and the fact that more than fifty 
million cars have already been equipped with 
them, combine to make Bendix service represen- 
tation extremely profitable. 


Thus, car manufacturer, car dealer, service 
specialist and car owner alike benefit from the 
universal use of Bendix Products and quality 
leadership which such popularity implies. 


CORPORATION 





Chicago «¢ South Bend + New York 


BENDIX-WESTINGHOUSE 








7) BENDIX AUTOMATIC 
CLUTCH CONTROL 


Operates clutch automatically, 
banishing tiresome leg-work. 
Makes gear shifting easy and 
quiet. Permits swift, smooth 
get-away at all times, takes you 
through traffic easily and pro- 
longs life of clutch and clutch 
bearing by eliminating incor- 
rect handling. Ideal for use 


combined with free wheeling. 


BENDIX SCINTILLA 


AUTOMOTIVE MAGNETO 


Identical in principle to Scin- 
tilla Aircraft Magneto, uséd on 
virtually all planes of main 
transport airlines, Army and 
Navy. Special features: Mag- 
net rotates; breaker, coil and 
condenser are stationary. No 
brushes. Dust, oil and water 
are excluded, yet internal air 


circulation is amply provided. 


AIR BRAKES 


With a sound basic principle of 
control and a background of 
more than 50 years of faithful 
service . . . Bendix-Westing- 
house Automotive Air Brakes 
Panam ome tele seem eae es meetie 
mercial transport these advan- 
tages: full control with min- 
imum muscular effort, instant 


acuon, flexibility and economy. 


10) BENDIX-WESTINGHOUSE 
AIR HORN 


miele tare leeaileteree 
compelling warning signal, 
characterized by a scientifically 
selected note. Relieves over- 
worked electrical systems, since 
Tavhi eee eke tients Ate a leceliy a5 
constructed. Designed for 
mounting either under the hood 
or on the outside, it adds dis- 


tinction and enhances safety. 
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Showmanship Carries Baton in Studebaker Parade 


Skyway ‘Styles, 
edvay Spunk 


Feature Models | 





New York, Jan. 8.—Studebaker 
introduced showmanship in _ its 
exhibit here, with its cars, its 
personnel, and its “props” all re- 
flecting the atmosphere of the 
airways and the speedways, as a 
tribute to the part aircraft and 
racing cars have played in the 
development of the current 
models. 

The skyway style became pro- 
nounced in Studebakers last Oc- 
tober when new models were an- 
nounced, and since then this de- 
sign has been given wide ap- 
proval by motorists. 

Bodies are stronger than previ- 
ous types. Top speeds are higher 
and are achieved and sustained 
with less power plant energy. The 
sloping windshield permits better 
visibility; one may now observe 
overhead traffic signals with ease 
due to the setting back of the 
header panel. Also, streamlining 


results in less wind-roar. Quiet- | 


ness is further aided by effective 
body insulation in every panel. 


Interiors are roomier than| 


previous models. Seats are wider 


and deeper, legroom is more 
abundant. Headroom has been 
increased, yet the bodies are 


lower and have greater inherent 
stability. An example of greater 
roominess is found in the fact 
that Dictator sedans have front 
seats 50 inches wide. 

Distinctly unusual is a new and 
efficient system of ventilation 
and air-conditioning of interiors. 
The front windows have been 
provided with ventilating vanes, 
at the door tops, to exhaust stale 
air or smoke. The entire front 


window may be rolled down. The | 
Boge 


|}and comfort. 





Speed, Stamina and Style 





The custom model pictured above has a baggage trunk moulded into the streamlines of the car. 


A 


Dictator six-cylinder motor provides the “git-out” to keep the car up with the heavy footed boys. 


termed “dual dome,” because of 
its semi-spherical shape, adds 
strength. In conjunction with 
the new box frame and the steel 
bodies, this type of cowl insures 
freedom from body noises and 
windshield movement. 


Into the interiors of the new 


ears Studebaker has put luxury | 
A choice of rich | 


mohair velvet or broadcloth up- 
holstery is offered. Seats are of 


the approved orthopedically cor- | 


rect form-fitting type, and 
Marshall-type spring 
(each coil individually wrapped) 
are standard. 
front seats are easily adjustable 
by a convenient push button at 
the driver’s left. A new style of 
interior top covering on the closed 
models gives a dome effect. Rear 
seats have arm rests. Door 
pockets, grip cords, robe strap 
and foot rests are provided. New 


cushions | 


The wide deep | 


power, and Presidents 110 horse-]-——— 


power. Motors are anchored in 
live rubber at all four points of 
suspension. Lubrication is full 
force feed to main, connecting 
rod and camshaft bearings. Muf- 
flers are also mounted in rubber. 


| Many automatic features are 
found in the new models. Auto- 
matic switch-key starting, auto- 
| matic choke, a fast and slow 
| carburetor idle for warming up, 
anti-backfire device, free-wheel- 


ing, and power brakes on the 
larger model are all standard 
| equipment. 


There are five different models 
in the Dictator group, five in the 
Commander group and four in 
the President group. All models 
are equipped with steel spoke ar- 
tillery wheels and are offered with 
either regular or regal equipment. 
Regal equipment includes six 
steel-spoke artillery wheels, the 


Long, Low and Racy is the President Coupe 





The President models are powered with an eight-cylinder motor which develops 110 h.p. and in design 
and principle follows the lines that carried Stude baker’s stock models to racing glories during the 


rear quarter windows are hinged | 
at their forward sides and may | 
be swung outwards. Safety glass | 
windshields are adjustable. Flush- 
type cowl ventilators are pro- 
vided. Six different combinations | 
of ventilation are possible by dif- 
ferent adjustments of these 
features. 


Another feature of the new 


which add greatly to driving 
safety. The headlamps have 
beams that are adjustable to 
three different levels—by conveni- 
ent instrument panel toggle 
switch—and a toe-button on the 


floor board permits these beams 
to be thrown to the right of the 
road when passing on-coming 
automobiles. 

Perhaps the outstanding 
ture of the chassis is the 
construction on Commander and 
President models. It has four 
sides, welded into one single long 
“box” of steel. Coupled with X- 
cross member in center and heavy 
tubular members in front, these 
new frames have a chassis stiff- 


fea- 
frame 


past year. 


type ash receivers on the back of 


front seats—built in the handles | 


at each end of the robe rail 
| give convenience. 


The instrument panel is dis- 
tinctive. The speedometer is un- 
usually large, modern in design 
and indirectly illuminated by 


| lights which may be turned bright 


ness that exceeds by 25 times any | 


previous models and a resistance 
to shearing that is three and one- 
half times as great. 

Bodies are made of steel, 
welded. A new type of cowl, 


cars is the six position headlamps, | ©" dim as desired. 


At the right 
of the instrument group is a 
package compartment, and a re- 
cess for radio is provided at the 


left. Covers of both compart- 
ments are matched. The interior 
hardware is of combination onyx 
and chrome finish. The adjust- 
able steering wheel is grained to 
match the metal trim. Instru- 


ments include speedometer, elec- 
tric fuel gauge, engine thermome- 
ter, oil pressure gauge and am- 
meter. Windshield cleaners, oper- 
ating from below, are adjustable 
to fast and slow speeds. All 
closed bodies are wired for radio 
and specially designed custom- 
built Studebaker -Philco radios | 
are available. 

Evidence of Studebaker’s par- 
ticipation in speedway and prov- 
ing ground tests is found in the 


| power plants of the new models. 


unit | 


Dictator models have 88 horse- 
power, Commanders 103 horse- 


| Spares being mounted in fender 
wells. 

| The custom and regal sedans 
| and St. Regis brougham models 
|} are unusually distinctive because 
| of the adroit blending of a trunk 
into the rear of the car. The 
trunk line follows the general 





streamlining of the car, yet is 
spacious and convenient. The 
spare tire on a_ two- position 


mounting, which permits easy ac- 
cess to the trunk, is carried at the 
rear on custom models. 
Vibrated Concrete 
Promising for Roads 

Washington, Jan. 8.-- Concrete 
that is vibrated in the process of 
building concrete highways can 
be much drier in consistency 
| than when the ordinary method 
of road-surface finishing is used, 
according to a report by F. H. 
Jackson and W. F. Kellermann, 
of the Bureau of Public Roads. 

In tests to determine the effect 
of concrete vibration caused by 
a slightly modified standard, 
| double-screed concrete road-fin- 
ishing machine, the _ vibration 
was sufficient to be felt distinctly 
by a person standing on the 
ground outside the line of forms 
for the concrete. 





Financing Falls 


Off Sharply in 
Canadian Mart 


Jan. 8 — 


| 





 Nheteuehate Show 
A New Interest 
In Safety Glass 


Detroit, Jan. 8. With the in- 
creasing demand of motorists 
for safety glass all around in- 


stead of simply in the windshield 
and ventilators, thousands of per- 
sons who now recognize this 
equipment as an important safety 
feature are showing a more 
intense interest in its construc- 
tion. 

In brief, the principle of safety 
glass construction is the bonding 
of two pieces of glass, under heat 
and liquid pressure, to an inter- 
posed sheet of transparent plastic. 
Under impact, one or both pieces 
of glass may crack or break but 
the broken pieces adhere to the 
center sheet of plastic. 

Early problems that confronted 
the makers of safety glass, such 
as discoloration after exposure 


| to the sunlight and elements, have 


been solved. Organized research 
and development have not only 


| improved the quality and stability 


The total | 


Montreal, 
|} amount of financing of new and | 
used automobiles, trucks and | 





| eliminates 





buses in Canada during Novem- 
ber, 1933, shows a decrease when 
compared with October, and in- 
dicates a drop of 29.9 per cent as 
compared with November, 1932, 
states a Dominion Bureau of 
Statistics report. 


The total number of vehicles | 


financed was 2,671 in November, 
3,507 in October and 4,286 in No- 


vember, 1932; and the amount of | 


financing was $1,002,198 in No- 
vember, $1,352,458 in October, and 
$1,334,307 in November, 1932. 

New vehicles financed num- 
bered 613 in November, 952 in 
October, and 1,166 in November, 
1932; while used vehicles num- 
bered 2,058 in November, 2,555 in 
October, and 3,120 in November, 
1932. 

The total amount of financing 
for new vehicles was $461,732 in 
November, $688,736 in October, 
and $538,264 in November, 1932; 
and the total for used vehicles 
was $540,466 in November, $663,- 
772 in October, and $796,043 in 
November, 1932. 


800, 000 Car Radios 

Flint, Ton 8.—More than 800,000 
automobile radio sets were in- 
stalled on cars during 1933 and a | 
special “radio” spark plug which | 
ignition 





| 


interference | 


of the glass and plastic, but bond- 
ing agents have also been devel- 
oped so that uniform and depend- 
able adhesions are _ produced, 
which increase the permanence 
of the finished product. 

Several elements have entered 
into the perfection of laminated 
safety glass so that it will with- 


| stand the yellowing effect of sun- 


light. The very construction of 
the glass itself retards transmis- 
sion of the discoloring rays of 
the sun, and the plastic is also 
highly resistant to the action of 
such rays. 

Safety glass engineers also point 
out that the problem of sepa- 
ration from seepage of moisture 
has been solved by sealing the 
glass at all four edges with a 
weatherproof sealing compound, 
to keep out every trace of damp- 
ness or moisture. There is no 
reason now why safety glass 
should not last the life of the car, 
barring replacements due_ to 
accidents. 


Employment High 


Flint, Jan. 8. Reflecting in- 
creased automobile production 
|and greater activity in the servic- 
| ing of cars, F. S. Kimmerling, 
president of AC Spark Plug Co., 
stated today that AC employment 
was at 1928-29 levels with 4,300 
workers on the payroll, an in- 


was developed by engineers of AC |crease of 63 per cent over this 


Spark Plug Co. 


month a year ago. 


You are cordially invited 


to drop in and see us at 


BARCLAY HOTEL 


Rooms 905-6-7 


RYERSON and HAYNES, Inc. 


JACKSON, MICH. 


Manufacturers of: 


METAL TIRE COVERS 
WHEEL SHIELDS (PANTS) 
SPECIALLY DESIGNED ACCESSORIES 
STAINLESS STEEL MOULDINGS 
PRODUCTION PARTS 


L. S. HAYNES 


CREIGHTON W. RYERSON 





FRED C. BURNETT 
F. E. BEACH 
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First Train to Invade Show 


Farm and Stock Price Rise 


Tells Story of Recovery 


0 


By B. W. RUARK 
General Manager Motor and 
Equipment Wholesalers Assn. 


All tangible signs point to an 
improved outlook for the whole- 
sale automotive trade in 1934. The 
business indices 
show that the 
fundamentals of 
recovery are 
much in evi- 
dence and that | 
there has been | 
a substantial | 
improvement | 
not only over} 
the low point of 
January, Febru- 
ary and March | 
of 1933 but also 
over 1932. 

Elaborating upon these funda- 
mentals, we note that farm 
purchasing power has shown a 
decided increase, thereby laying | 
a broad base for improved busi- | 
ness in 1934. The same story is- 
told by the rise in prices of repre- 
sentative stocks which on Dec. 
19 were up all the way from 10 
to 55 per cent over their low 
figures. Another improvement | 
has come in the form of an in-| 
crease in the purchasing power 
of wage earners through putting | 
more of them to work and paying 
higher wage rates. 

While many readjustments re- 
main to be carried through be- 
fore the full measure of recovery 
may be attained, business in this 
country is very definitely on the 
upgrade. 


B. W. Ruark 


Increase in Output 

The sharp increase in motor 
vehicle output in 1933, with pro- 
duction closely geared to sales, is 
a factor of significance to the 
wholesale automotive trade, for 
somewhat contrary to what might 
be expected, the volume in this 
trade has been greatest when 
motor vehicle sales were largest. 
Nor is this difficult to understand 
when we consider that the buying 
stimulus started by purchasers of 
new cars carries all the way down 
the line to those with a desire to 
improve the cars they may still 
be driving. 

With more money in circulation 
and greater buying power on the 
part of the public, dealers like- 
wise have more money to spend 
for automotive products. 

Improvements in motor vehicle 
design, making for more efficient 
operation, constitute another ad- 


Bands Compete 
To Perform at 
Pittsh’s Show 


Pittsburgh, Jan. 8..-High school 
bands and orchestras will 
pete for city championship 
furnish the chief musical 
tainment for Pittsburgh’s 


and 
1934 


at Motor Square Garden here, ac- 
cording to tentative plans made 
by the Pittsburgh Automobile 
Dealers’ Assn. 

Each musical organization try- 
ing for the prizes will be assigned 


| an afternoon or evening spot dur- 


ing the week of the show and 
votes of persons who attend and 
the exhibitors will decide the 
winners. Other entertainment 


com- | 


enter- | 
| Chrysler, Plymouth, Dodge, 
auto show to be held Jan. 20 to 27 | 


features to attract visitors to the 
display have been discussed but 
no announcements have been 
made by W. N. Owings, secretary 
of the PADA and manager of the 
show. 

Prices for the Pittsburgh show 
this year will be 25 cents from 
| one until six o’clock and 40 cents 
| until closing at eleven, a sharp 
reduction below 1933 admissions. 

Distributors for 23 brands of 
cars have reserved space at the 
show. Those which will exhibit 
are Studebaker, Graham, Pack- 
ard, Buick, Ford, Chevrolet, Hup- 
mobile, Lincoln, Reo, Franklin, 
Nash, Oldsmobile, Pierce-Arrow, 
Hudson, Terraplane, Pontiac, 
De- 
Soto, Auburn, Cadillac. 

Charles L. Day, president of the 
PADA, will be general chairman 
of the show, assisted by F. B. 
Gregg, vice-president; 
Gray, treasurer; and George A. 
Hoeveler, C. A. Rehtmeyer, G. H. 
Seagert, J. J. Kilroy jr, H. D. 


Eirman, H. F. Gleason, P. D. Hod- | 


son, B. L. Jones, Ira L. Berk, E. 
| H. Niedringhouse, A. J. Straub 
|} and H. W. Smith, directors. 


George P.| 


| to 


| Can Go Two Miles a Minute 


New York, Jan. 8.—For the first 
time since automobile shows be- 
gan, a railway train model now 
jis on exhibition at the Grand 
Central Palace. It is the eight- 
foot stainless steel miniature of 
the motorized Burlington Zephyr, 
rapidly nearing completion in the 
Philadelphia works of the E. G. 
Budd Mfg. Co. 

The sponsor of this unique dis- 
play for a motor car show is the 
Winton Engine Co., a division of 
General Motors. 

The new train with its eight-in- 
line 600 h.p. diesel motor will 
have a potential speed of two 
miles a minute—a real challenge 
air travel. 

Because this type of equipment 
can operate at approximately 40 
| per cent of the expense of steam 
|drawn coaches of like capacity, 
| economists predict a revolution 





in rail travel within the next 
decade. 

Show visitors have 
siderable interest in this model, 
and comments heard around the 
exhibit have all been very favor- 


able 


shown con- 


| Production Resumed by 


N. Carolina Tire Firm 
Charlotte, N. C., Jan. 8. The 
McClaren Rubber Co. has re- 
sumed production in all depart- 
ments, and more than 450 workers 
have been called back to their 
jobs. Four crews of employes 
will work six hours daily four 
days in the week. This schedule 
was adopted to provide the great- 
est spread of work. 

On Jan. 2, work was begun on 
the first of the new style fine 
quality tires. This tire is differ- 
ent in tread and side-wall design. 


MONTHS 


ded factor in the continued im- s 


provement in car sales during 
1934. These improvements will 
furnish a powerful influence in 
the direction of more sales of 
motor vehicles, and the automo- 
tive jobbers are glad of it. 


Better Organization 

More efficient organization in | 
all branches of the automotive | 
business, due to the NRA—result- | 
ing in the elimination of time | 
worn but not time honored unfair | 
and destructive practices—places | 
all branches of the industry in a | 
position to share the general re- | 
covery. 

The code for the wholesale au- | 
tomotive trade, approved by the | 
President on Dec. 19, affords the | 
trade a better opportunity to 
serve the public and thereby to 
make for more profitable opera- 
tion. 

Coincident with the recovery in 
this country is the general, world- | 
wide recovery, which in turn 
should accelerate the sales of 
American industry. When inter- | 
national readjustments now in| 
the making are carried through, 
there will be added another basic 
factor for continued improvement | 
in 1934. 

The wholesale automotive trade 
looks to the coming year with 
greater expectations, based on 
more solid factors, than at any 
time since the forces of depres- 
sion began to be noticeable. Our 
trade is a basic factor, its ser- 
vices are essential, and as such 
the prospects for sharing in the 
general improvement are bright. 


SALES CLIMB | 


STEADILY FOR’ 
| 9 CONSECUTIVE * 


*Trucks Lead Automotive Industry Revival 


4- and 6-wheel types from 12 to 7'2-ton 


%* The National Automobile Chamber of 
Commerce forecast last month a 47% 
increase for the truck business in 1933 over 


the previous year. 
Federal enjoyed a greater increase. 


For this same period 
Public 


acceptance of the new Federal trucks has 
exceeded all expectations. 


The phenomenal increase in truck sales 
in 1933 is only the beginning. There is in 
sight a staggering amount of truck busi- 
ness. Right now the motor truck business 
holds great opportunities and distributors 
should be interested in Federal’s profit- 


able franchise. 


Federal’s present line of trucks is by far 
the most outstanding in its history. There 
is a model for every hauling job including 


capacity. The beautiful appearance, 
modern design and exceptional value 
offered in the new Federal models are win- 


ning acclaim everywhere. 


Federal is progressive and always in step 
with the times. Federal’s financial stability 


is a matter of record. 


oldest exclusive truck builders 
Federal knows distributor prob- 


business. 


Federal is one of the 


in the 


lems because of dealing through distribu- 
tors almost entirely since its inception. 


These are a few reasons why you should 
consider Federal’s selling proposition. Let 
us give you the detailed story as it applies 


to your territory. 


FEDERAL MOTOR TRUCK COMPANY 
WINDSOR, ONTARIO 


DETROIT, 


MICHIGAN 
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Traffic Problems are Greatest Car Sales Barrier 





Traffic Tie-ups 
Sales Barriers 


Says Hoffman 


By PAUL G. HOFFMAN 


President The Studebaker Sales 
Corporation of America 


The next two paragraphs give 
the gist of one of the most curi- 
ous paradoxes of present day 
automobile mer- 
chandising. 

Intensely con- 
gested traffic 
conditions in 
large cities — 
caused by our 
own products 
which we try so 
hard to sell 
form one of the 
greatest barriers 
to the sale of 
more cars. in 
these centers of population. 


This situation is_ practically 
common knowledge to the leaders 


P. G. Hoffman 


of our industry, yet very little is | 


being done to remedy it. 


In other words, we are, in a 
manner, defeating our own ef- 
forts, yet there seems to be a gen- 
eral apathy to discontinue such 
practices. We rack our brains 
for new merchandising schemes, 
new campaigns, new means with 
which we may dispose of our 
products. Yet we overlook one 
very obvious major market, which 
certainly is not hiding under a 
bushel. 


It has long been my contention 
that the so-called saturation point 
of automobile ownership in the 
larger city is controlled by phys- 
ics rather than economics, that 
is, that sales resistance to further 


absorption comes from inability 
to use effectively, rather than 
from inability to buy. I feel 


strongly on the subject. My 
opinion is shared by Dr. Miller 
McClintock, director of the Albert 


Russel Erskine Bureau for Street | 


Traffic Research at Harvard Uni- 
versity, a noted authority. I 
know that several leaders of our 
industry feel the same way—~yet, 
as I said before, very little 
being done about it. 

The “physics, rather than eco- 
nomics” theory is easy to substanti- 
ate. We all know how many 
well-to-do people in large cities 
who do not use automobiles not 


because they cannot afford them, | 


but because they will tell you, 
the ownership lacks advantage. 


They can use mass transportation | 


more conveniently for many of 
their movements and travel needs 
requiring an automobile can be 
answered with the taxi cab. 


Look at Record 

But let’s take something besides 
our common knowledge. 
look at the record. 

Other conditions being equal, 
one would expect a general rela- 
tionship between per capita an- 
nual income in cities and the 
number of automobiles in relation 
to population. That is, one would 
expect this relationship if capac- 
ity to buy were the only or 
principal controlling factor. Here, 
I would like to show some figures 
given me by Dr. McClintock. 





is | 


Let’s | 


Annual Number 

Per Capi Persons for 

Metropolitan Spending Passenger 

Area ncome Automobile 
ee $630.4 7 
OO eee 550.4 8 
Cleveland ....... 429.5 5 
SPNNOED 548% 060s 337.9 6 
Indianapolis 396.9 4 
Los Angeles 523.8 3 
Pittsburgh ...... 440.8 & 
Mite: SA cxdee es 409.4 5 
San Francisco .. 565.7 4 
Washington, D.C.. 658.9 3 

These figures are taken from 

“Sales Management” and are for 


1932. 

As Dr. McClintock points out, 
these figures reveal some unusual 
relationships. Boston has a higher 
annual per capita spendable in- 
come than any other city with the 
exception of Washington, yet it 
has seven persons for each pas- 
senger car, a far higher number 
than is to be found in the average 





total national average of approxi- 
mately five persons for each pas- 
senger’ vehicle. Boston is a 
notoriously difficult city in which 
| to operate a motor vehicle. 
Let’s look a little deeper. 
Chicago has a relatively high 
| per capita spendable income yet 
it has eight persons for each pas- 
senger automobile. Chicago, too, 
|in most of its parts is a difficult 
|city for private car operation. 
Indianapolis with a far lower per 
capita spendable income than 
Chicago has twice the density 
of automobile ownership. It is 
a relatively open city and one 
in which automobile operation is 
comparatively convenient. A 
study of the other cities listed 
will reveal further comparable 
situations. Take Los Angeles 
against Pittsburgh, for instance, 
|or San Francisco against Detroit. 
Now then, for the purposes of 
this discussion, let us leave fact 
and take up possibility. Note 
that I didn’t say probability. 
Let us assume that some mir- 
acle could take place and the city 
of Chicago could suddenly be 
made into the same convenient 
place for motor car ownership 
| that we now find in Indianapolis. 
| The 1930 census gives Chicago 
3,376,438 people. Our list above 
| shows that there is one car for 


| every eight persons. 
Chicago’s traffic were improved 
to a point where it would com- 
pare with Indianapolis, there 
might be one automobile for every 
three persons. Of course, this is 
fancy, but let us make the as- 
sumption. We would then find 





instead of the present 422,054. 


Or Take Detroit 
Do a bit of subtraction and 
| you'll see that under the “perfect 
| conditions,” our car dealers might 
| have sold Chicagoans 703,392 more 
|than they have. Think of it! That 
is a market. 

Or take Detroit. Make its traf- 
fic situation comparable to In- 
dianapolis and follow the proce- 
dure given above. You'll see that 
Detroit might own 522,887 cars 
instead of the present 261,443— 
an increase of 261,444 cars. That 
;number of car sales in Detroit 
| would make every dealer rich— 
and it would bring many smiles to 
our manufacturers. 

Do you need further proof? Of 
| course we realize that it may not 





Good Things That Don’t Show 


city shown in the list, and a sub- | 
| stantially higher number than the 


If, however, | 


1,125,446 automobiles in that city | 


| in 





Something New on the Highways 
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be possible to make traffic con- 
ditions of Chicago, Detroit or 
Boston equal those of Indianapolis 
or Los Angeles. But they can 
certainly be improved and the 
ratio of cars per person can be 
raised considerably. No one can 
say how much, but it is start- 
lingly obvious that almost any 
improvement will help the auto- 
motive manufacturers. 


Answer in Control 


The answer for this problem of 
route inefficiency is to be found 
partially in better traffic control 
through the installation of pro- 
gressive signal systems such as 
that so effective on North LaSalle 
Street in Chicago. Modern traffic 
regulations of various kinds such 
as parking restrictions, limitations 
on turning movement, one-way 
operation, stop-street control are 
all valuable and necessary. In 
Los Angeles, for example, the 
capacity of some of the principal 
feeder routes near the central 
business district was doubled by 
better control methods. 

Traffic control in itself, how- 
ever, has very definite limitations. 
It may avoid some of the more 
acute forms of congestion and 
traffic stagnation. It can never 
hope, however, to very materially 
increase over-all speeds on prin- 
cipal routes of travel much above 
that attained on the best types of 
controlled routes. Dr. McClintock 
hazards the estimate that less 
than 30 miles per hour for over-all 
speeds is the best that we can 
anticipate under control and this 
only for the freer portions of the 
city. 

The other alternative is to be 
found in a frank recognition of 
the inherent inefficiency and haz- 
ard of attempting to carry major 
traffic streams over’ surface 
routes intersecting other routes 
at grade and attempting to pro- 
vide access facilities to abutting 
property as well as the carriage 
of large traffic volumes. The 
alternative is obvious. The im- 


portant major routes of travel | 


must be provided with a type of 
construction permanently elimin- 
ating present difficulties. This 
type of construction is to be found 
the limited way proposals 
which the Erskine Bureau made 


as advisor to the City of Chicago. ,‘ 


We have, in this plan, a perman- 
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Here is a healthy truck caravan carrying 35,000,000 feet of Belden wire to Chrysler. Show sales make |, 





the truck wheels go. 





traffic congestion and hazards 
and its adoption will completely 
revolutionize the use of motor ve- 
hicles in urban areas. 
low costs for new and_ used 
vehicles now prevailing, and with 
such efficient facilities in exist- 
ence, I see no reason why all of 
the cities of the country should 
not attain a population vehicle 
ratio similar to that already at- 
tained by Indianapolis, Los 
Angeles, San Francisco and 
Washington, D. C. This would 
open a tremendous new market 
for automobile consumption. 


Terminal Problem Factor 


There is one other great diffi- 
culty, aside from that of route 
inefficiency, which stands in the 
way of the fullest possible use 
of automobiles in urban centers. 
This is the terminal problem. 








Purchasing Agent—‘'We know that it 
is difficult to get efficiency from a 
butterfly type of thermostat, because 
the higher water pressures affect the 
opening and closing.’’ 

Engineer —‘‘You’re right —the ideal 
thermostat should function consis- 
tently under all possible conditions— 
the thermostatic element should be 
merely a temperature positioner.’’ 

' | P.A.—‘‘Sure enough—I’ve heard that 

The Dole Valve Co. has a new ther- 

mostat designed to perform just as 

. you’ve mentioned.’’ 

(Eng.—‘‘Is that so—have they given 

|, any thought to bearing friction and 

| the hydraulic forces?’’ 

| P.A.—'‘They claim they have that 
licked—they’ve placed the inside 
and outside valve discs at right 
angles to the valve shaft. The hy- 
draulic forces on the valve discs 
neutralize themselves because the 
disc areas exposed to the jacket 

} water are of the proper propor- 

|, tions.’’ 

| Eng.—‘‘Oh yes, I believe I did hear 

’ about that new thermostat, and 





ent solution for the problem of 


This position is already being gen- 
erously substantiated. Home park- 
ing facilities are now being 
supplied as an almost standard 


With the| part of apartment house district 


construction, either as integral 
parts of the structures or as 
neighborhood facilities. Practic- 


ally all of the plans which I have 
seen for large construction in the 
slum clearance program provide 
garage facilities yet the apart- 
ments are for occupany by the 
low salaried group. 

I feel assured that with traffic 
improvement now available and 
with these which will inevitably 
follow, cities offer a very large 
volume of untouched buying 
power for the automobile indus- 
try. Every executive in the in- 
dustry will be helping his com- 
pany if he helps improve traffic 


Tue Paessure Hocey = 


conditions in our cities. 


Da ee a 


there is an external balancing disc 
which neutralizes the hydrody- 
namic forces. -They’ve made tests 
that showed operating temperatures 
within a few degrees of still water 
set temperatures—the opening and 
closing temperatures were not af- 
fected by the pressure.’’ 


P.A.—‘‘ Another thing I remember was 
a special machine operation which 
makes the valve seat tight and keeps 
bleed under definite control. Also 
they have a unique universal motion 
joint for connecting the thermo- 
static element—one that won’t 
stick, bind or cause friction.’’ 


Eng.—‘‘Sounds as though The Dole 
Valve Co. really has something!’’ 


P.A.—‘“‘I should say—their new ther- 
mostat is already approved and 
adopted by. io Weuadiedinaaaee 

canemaintdamiemeetit , (leaders 

in The Industry.)’’ 


Eng.—‘‘Let’s give them a call.’’ 


P.A.—‘‘O.K.—I know we can get 
delivery and the right price from 
these people (The Dole Valve Co).” 


‘The Dole Valve Co. 


Telephone Seeley 7490 


1913-1933 Carroll Ave., Chicago, Ill. 


Cable “‘Doval”’ 











Today’s Living 
Shows the Need 
Of Motor Cars 


By ALVAN MACAULEY 
President, Packard Motor Car Co. 
Viewing the beginning of 
another year, there is much 
encouragement to be 


was auspicious 


as we launched | 
out into a new) 


year twelve 
months ago. The 
discouraging 
start made the 
finish all the 
Alvan Macauley ing. The tndus- 
try’s record for the year is an in- 
spiration as we face 1934. 

Uncertainty, the bank holiday, 
and a change in national admini- 
stration ushered in 1933. But with 
this start the automotive industry 
produced and sold more than 2,- 
000,000 vehicles. What we will do 
in 1934 I am not ready to predict 
but certainly prospects appear 
much more favorable than they 
did last January. 

The worthwhile increase in the 
industry’s business during 1933 
had a telling effect in the country’s 
struggle back to better times. 
However, the 2,000,000 vehicles pro- 
duced represent but a drop in the 
bucket when compared with what 
must be built to rehabilitate the 
country’s personal transportation 
system. 

It is an unescapable fact that 
more motor cars must be manu- 


factured or the country must give | 


up its automobile transportation. 


It is also a fact that the motor car | 


has been so woven into our plan 


of living that it cannot be given | 


up. These facts lend encourage- 
ment for the future, when the 
further fact is considered that 
pressing close is the time when 


the decision for retaining or giv- | 


ing up the motor car must be 
made. 


One need but to look about any | 


city street to see how closely ap- 
proaching is the time for this de- 
cision. No matter how well they 
are made, automobiles do wear 
out. 


far beyond that which was ex- 
pected of them. Many have 
reached a point where they are 
either now, or shortly will be, 
dangerously past the time for re- 
newal, and, withal, the usage of 
automobiles is growing while bet- 
ter roads are spreading through- 
out the country. 

It took this depression for the 
industry to learn how well it had 
built; for the public also to find 
how many more miles could be ob- 


gained | 
by the motor car | 
industry in look- 
ing back at 1933. | 
Certainly there | 
was little that} 


more hearten- | 





About us everywhere are | 
ears which have rendered service | 
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Ask the Man Who Owns One 


rhe Packard Twelve Cylinder Custom Convertible Victoria. A top to keep out the raindrops and it 


tained from a car than had pre-| 
viously been thought possible. 
However, these miles are about 
exhausted from millions of the 
country’s automobiles. The time 
when their owners must buy new 
cars or forego the automobile en- 
tirely may already be upon us as 
the industry launches out into 
this new year. If it is, there is 
real reason for a good feeling | 
about the next twelve months. 
There is a certain element of | 
unselfishness that can be attribu- 
ted to the motor car industry in 
the position in which it found it- 
self during the last three or four 
years. There was no escaping the 
fact that the faster cars wore out 
the more would have to be made. 
The industry, however, built the 
longest life possible into its prod- 
uct. It has sought continuously 
with all the means at its com- 
mand to make cars last longer. 
Competitively, it had to. 


Reward for such honesty of 
purpose may lie in the manner to 
which America has so completely 
committed itself to the motor car. 
Lesser effort on the part of the 
industry, intentional or otherwise, 
might have caused us to be less 
dependent on automobiles for our 
personal transportation than we 





| now are. 


As it is, in America man now 
looks first to food. Next he is 


| concerned with clothes and then 


with shelter. Fourth comes the 
automobile. It has certainly be- 
come, as has been said before, one 
of the four great needs of man in 
the present day scheme of Ameri- 
can living. 

Some might ask where the| 
money will come from to buy these | 
cars which are so greatly needed. | 
To them might be presented en- 
couraging facts. One of every 100} 
men, women, and children in the | 
United States has $2500 or more in 
the bank. There are $20,000,000,- | 
000 in our savings accounts in| 
this country. More than 5,800,000 | 
are listed as holders of stock in| 


Coming at You! 


When you hear a great Hupp (ub) you may find that it has been 
caused by the new design the Hupp front end. This view shows 
Hupp’s trend to streamlining for 1934. 





folds to benefit the sun-bathers. 


industrial and other enterprises. 
We are really a country of capital- 
ists. 
ing millions of cars and there is 


the unquestionable need for so} 


doing. 


Spark Plug Exports 

Flint, Jan. 8.—Export shipments 
of service materials and spark 
plugs in 1933 more than doubled 
the 1932 volume, W. S. Isherwood, 
general sales manager of the AC 
Spark Plug Co., said today. 

The increase, he stated, was 
due in a measure to more favor- 
able monetary exchange rates. 


There is the means for buy- | 





First Gas War in Months 
Brings Crisis in Fuel Sales 


New York, Jan. 8.—A gasoline 
price war, the first in months 
raged in the east today and 
brought the first crisis in the 
petroleum industry since the oil 
code was adopted in September. 


Starting in Brooklyn and other 
parts of Long Island, 
today when the Standard Oil Co. 


all grades 1.2 cents a gallon. 


The price structure in the rest | 


of the country was endangered 
as well when Standard Oil Co. of 


| American history,” 
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Libbey-Owens- 
Ford Light Six 


Glass Furnaces 


Toledo, Jan. 8. “IT confidently 
expect further improvement in 
American business during 1934.” 

These are the words of John 
D. Biggers, president of the Lib- 
bey-Owens-Ford Glass Co., ex- 
pressed at the outset of the new 
year. 

“President Roosevelt has done 


| an outstanding job in steering a 
| sensible middle course during the 


most trying peacetime year in 
said Mr. Big- 
gers. “His efforts, backed by the 
exceptional co-operation of the 
public, have turned the tide. 
“Some industries have  bene- 
fited sooner than others, but the 
interdependence of American 
business insures a general equal- 
izing of benefits. 
“Libbey-Owens-Ford starts the 
year with the largest working 
personnel in its history and looks 
forward to further increases dur- 
ing January, for we have lighted 
six furnaces at our Rossford plant 
and they will soon be in opera- 
tion. I sincerely hope 1934 may 
but 
also a happier year for all our 


| people.” 
of New Jersey slashed prices on | — 


Louisiana announced reduction 
ranging to 1.6 cents a gallon in 
its territory. 


VISIT THIS EXHIBIT AT THE SHOW 


ARVIN 


ar Radio 


BY THE MAKERS OF ARVIN HOT WATER HEATERS 


See the car radio that’s way ahead . . . a new improved 


model in every price class...every model with super-power, 


abundant volume and splendid tone... Easy installation, 


too. Arvin dealers will make the money this year. 


DISPLAYED AT THE SHOW BY 


Automobile Necessities Company 
NEW YORK DISTRIBUTORS 


SPACE C-61-62 


Eveready Motor Equipment Co. 
BROOKLYN DISTRIBUTORS 


ARVIN FACTORY HEADQUARTERS @© HOTEL COMMODORE 











16 


Traffic Tie-ups 
Sales Barriers 


Says Hoffman 


By PAUL G. HOFFMAN 


President The Studebaker Sales 
Corporation of America 


The next two paragraphs give 
the gist of one of the most curi- 
ous paradoxes of present day 
automobile mer- 
chandising. 

Intensely con- 
gested traffic 
conditions in 
large cities 
caused by our 
own products 
which we try so 
hard to sell 
form one of the 
greatest barriers 
to the sale of 
more cars. in 
these centers of population. 

This situation is_ practically | 
common knowledge to the leaders | 
of our industry, yet very little is | 
being done to remedy it. 


In other words, we are, in a 
manner, defeating our own ef- 
forts, yet there seems to be a gen- 
eral apathy to discontinue such 
practices. We rack our brains 
for new merchandising schemes, 
new campaigns, new means with 
which we may dispose of our 
products. Yet we overlook one 
very obvious major market, which 
certainly is not hiding under a 
bushel. 


It has long been my contention 
that the so-called saturation point 
of automobile ownership in the 
larger city is controlled by phys- 
ics rather than economics, that 
is, that sales resistance to further 








P. G. Hoffman 


absorption comes from inability 
to use effectively, rather than 
fvom inability to buy. I feel 


strongly on the subject. My 
opinion is shared by Dr. Miller 
McClintock, director of the Albert 
Russel Erskine Bureau for Street 
Traffic Research at Harvard Uni- 
versity, a noted authority. I 
know that several leaders of our | 
industry feel the same way—yet, 
as I said before, very little 
being done about it. 

The “physics, rather than eco- | 
nomics” theory is easy to substanti- | 
ate. We all know how many 
well-to-do people in large cities | 
who do not use automobiles not | 
because they cannot afford them, | 
but because they will tell you, | 
the ownership lacks advantage. 
They can use mass transportation | 
more conveniently for many of 
their movements and travel needs | 
requiring an automobile can be’| 
answered with the taxi cab. 


Look at Record 


But let’s take something besides 
our common knowledge. Let’s | 
look at the record. 


Other conditions being equal, | 
one would expect a general rela- 
tionship between per capita an- 
nual income in cities and the) 
number of automobiles in relation | 
to population. That is, one would 
expect this relationship if capac- 
ity to buy were the only or} 
principal controlling factor. Here, 
I would like to show some figures 
given me by Dr. McClintock. 





is | 





| Chicago’s traffic were 


| than they have. 


| dure given above. 


| number of car sales 
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Annual Number 

- . Per Capita Persons for 

etro titan a assenger 

han oe Automobile 
EY v6 686008 $630.4 7 
CE vcvcsce 550.4 8 
Cleveland ....... 429.5 5 
SEE Saks ss eas 337.9 6 
Indianapolis 396.9 4 
Los Angeles 523.8 3 
Pittsburgh ...... 440.8 8 
St. Louis ....... 409.4 5 
San Francisco .. 565.7 4 
Washington, D.C.. 658.9 3 

These figures are taken from 

“Sales Management” and are for 

1932. 


As Dr. McClintock points out, 
these figures reveal some unusual 
relationships. Boston has a higher 
annual per capita spendable in- 
come than any other city with the 
exception of Washington, yet it 
has seven persons for each pas- 
senger car, a far higher number 
than is to be found in the average 
city shown in the list, and a sub- 
stantially higher number than the 


| total national average of approxi- 


mately five persons for each pas- 
senger’ vehicle. Boston is a 
notoriously difficult city in which 
to operate a motor vehicle. 

Let’s look a little deeper. 

Chicago has a relatively high 
per capita spendable income yet 
it has eight persons for each pas- 
senger automobile. Chicago, too, 


|in most of its parts is a difficult 


city for private car operation. 


| Indianapolis with a far lower per 


capita spendable income than 
Chicago has twice the density 
of automobile ownership. It is 
a relatively open city and one 
in which automobile operation is 
comparatively convenient. A 
study of the other cities listed 
will reveal further comparable 
situations. Take Los Angeles 
against Pittsburgh, for instance, 
or San Francisco against Detroit. 
Now then, for the purposes of 
this discussion, let us leave fact 
and take up possibility. Note 
that I didn’t say probability. 
Let us assume that some mir- 
acle could take place and the city 
of Chicago could suddenly be 
made into the same convenient 
place for motor car ownership 
that we now find in Indianapolis. 
The 1930 census gives Chicago 
3,376,438 people. Our list above 


| shows that there is one car for 
If, however, | 


every eight persons. 
improved 
to a point where it would com- 
pare with Indianapolis, there 


| might be one automobile for every 


three persons. Of course, this is 
fancy, but let us make the as- 
sumption. We would then find 
1,125,446 automobiles in that city 


| instead of the present 422,054. 


Or Take Detroit 


Do a bit of subtraction and 
you'll see that under the “perfect 


| conditions,” our car dealers might 


have sold Chicagoans 703,392 more 


is a market. 


Or take Detroit. Make its traf- 


|fic situation comparable to In- 


dianapolis and follow the proce- 
You'll see that 
Detroit might own 522,887 cars 
instead of the present 261,443— 
an increase of 261,444 cars. That 
in Detroit 
would make every dealer rich— 
and it would bring many smiles to 
our manufacturers. 

Do you need further proof? Of 
course we realize that it may not 


Think of it! That | 


Traffic Problems are Greatest Car Sales Barrier 





Something New on the Highways 





This giant articulated coach is one of the new models recently developed to help highway travellers. 


| be possible to make traffic con- 
|ditions of Chicago, Detroit or 
Boston equal those of Indianapolis 
ior Los Angeles. But they can 
| certainly be improved and the 
ratio of cars per person can be 
raised considerably. No one can 
say how much, but it is start- 
lingly obvious that almost any 
improvement will help the auto- 
motive manufacturers. 


Answer in Control 


The answer for this problem of 
route inefficiency is to be found 
partially in better traffic control 
through the installation of pro- 
gressive signal systems such as 
that so effective on North LaSalle 
Street in Chicago. Modern traffic 
regulations of various kinds such 
as parking restrictions, limitations 
on turning movement, one-way 
operation, stop-street control are 
all valuable and necessary. In 
Los Angeles, for example, the 
capacity of some of the principal 
feeder routes near the central 
business district was doubled by 
better control methods. 

Traffic control in itself, how- 
ever, has very definite limitations. 
It may avoid some of the more 
acute forms of congestion and 
traffic stagnation. 
hope, however, to very materially 
increase over-all speeds on prin- 
cipal routes of travel much above 





controlled routes. Dr. McClintock 
hazards the estimate that less 
than 30 miles per hour for over-all 
speeds is the best that we can 
anticipate under control and this 
only for the freer portions of the 
city. 

The other alternative is to be 
found in a frank recognition of 
the inherent inefficiency and haz- 
ard of attempting to carry major 
|traffic streams over surface 
routes intersecting other routes 
at grade and attempting to pro- 
vide access facilities to abutting 


of large traffic volumes. The 
alternative is obvious. The im- 
portant major routes of travel 
must be provided with a type of 
construction permanently elimin- 
ating present difficulties. This 
type of construction is to be found 
jin the limited way proposals 
which the Erskine Bureau made 
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Here is a healthy truck caravan carrying 35,000,000 feet of Belden wire to Chrysler. Show sales make |, 





the truck wheels go. 
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property as well as the carriage | 


that attained on the best types of | § 





as advisor to the City of Chicago. |‘ 
We have, in this plan, a perman- |, 








ent solution for the problem of 
traffic congestion and hazards 
and its adoption will completely 
| FOvenatsomane the use of motor ve- 
hicles in urban areas. With the 
low costs for new and _ used 
vehicles now prevailing, and with 
such efficient facilities in exist- 
ence, I see no reason why all of 
the cities of the country should 
not attain a population vehicle 
ratio similar to that already at- 
tained by Indianapolis, Los 
Angeles, San Francisco and 
Washington, D. C. This would 
open a tremendous new market 
for automobile consumption. 


Terminal Problem Factor 


There is one other great diffi- 
culty, aside from that of route 
inefficiency, which stands in the 
way of the fullest possible use 
of automobiles in urban centers. 
This is the terminal problem. 


This position is already being gen- 
erously substantiated. Home park- 
ing facilities are now being 
supplied as an almost standard 
part of apartment house district 
construction, either as _ integral 
parts of the structures or as 
neighborhood facilities. Practic- 
ally all of the plans which I have 
seen for large construction in the 
slum clearance program provide 
garage facilities yet the apart- 
ments are for occupany by the 
low salaried group. 

I feel assured that with traffic 
improvement now available and 
with these which will inevitably 
follow, cities offer a very large 
volume of untouched buying 
power for the automobile indus- 
try. Every executive in the in- 
dustry will be helping his com- 
pany if he helps improve traffic 
conditions in our cities. 





FREE FROM WATER PRESSURE INFLUENCE 


Purchasing Agent—‘‘We know that it 
is difficult to get efficiency from a 
butterfly type of thermostat, because 
the higher water pressures affect the 
opening and closing.’’ 

Engineer —‘‘You’re right —the ideal 
thermostat should function consis- 
tently underall possible conditions— 
the thermostatic element should be 
merely a temperature positioner.’’ 

P.A.—‘‘Sure enough—I’ ve heard that 
The Dole Valve Co. has a new ther- 
mostat designed to perform just as 

you’ve mentioned.’’ 

(Eng.—‘‘Is that so—have they given 
any thought to bearing friction and 
the hydraulic forces?’’ 

.P.A.—‘‘They claim they have that 
licked—they’ve placed the inside 
and outside valve discs at right 
angles to the valve shaft. The hy- 
draulic forces on the valve discs 
neutralize themselves because the 
disc areas exposed to the jacket 

} water are of the proper propor- 

5 tions.’’ 

|Eng.—‘‘Oh yes, I believe I did hear 

’ about that new thermostat, and 


The Dole 


Telephone Seeley 7490 








there is an external balancing disc 
which neutralizes the hydrody- 
namic forces. ‘They’ve made tests 
that showed operating temperatures 
within a few degrees of still water 
set temperatures—the opening and 
closing temperatures were not af- 
fected by the pressure.’’ 


P.A.—‘‘ Another thing I remember was 
a special machine operation which 
makes the valve seat tight and keeps 
bleed under definite control. Also 
they have a unique universal motion 
joint for connecting the thermo- 
static element—one that won’t 
stick, bind or cause friction.’’ 


Eng.—‘‘Sounds as though The Dole 
Valve Co. really has something!’’ 


P.A.—‘‘I should say—their new ther- 
mostat is already approved and 
adopted by. 





’ 





_—_ , (lead ; 
in The Industry.)’’ eadees 


Eng.—‘‘Let’s give them a call.’’ 


P.A.—‘O.K.—I know we can get 
delivery and the right price from 
these people (The Dole Valve Co).” 


WValwe Co. 


1913-1933 Carroll Ave., Chicago, Ill. 


Cable “Doval’’ 





Today’s Living 
Shows the Need 
Of Motor Cars 


By ALVAN MACAULEY 


President, Packard Motor Car Co. | 


Viewing the beginning of 
another year, there is much 
encouragement to be gained 


by the motor car | 
industry in look- | 


ing back at 1933. 
Certainly there 
was little that 
was auspicious 


as we launched | 
into a new! 
year twelve}! 
months ago. The | 
discouraging | , a 
start aaa he | The Packard Twelve Cylinder Custom Convertible Victoria. A top to keep out the raindrops and it 


finish all the} 


out 


more hearten- 
ing. The indus- 
try’s record for the year is an in- | 
spiration as we face 1934. 

Uncertainty, the bank holiday, 
and a change in national admini- 
stration ushered in 1933. But with 
this start the automotive industry | 
produced and sold more than 2,- 
000,000 vehicles. What we will do 
in 1934 I am not ready to predict 
but certainly prospects appear 
much more favorable than they 
did last January. 

The worthwhile increase in the 
industry’s business during 1933 
had a telling effect in the country’s 
struggle back to better times. | 
However, the 2,000,000 vehicles pro- | 
duced represent but a drop in the 
bucket when compared with what | 
must be built to rehabilitate the 
country’s personal transportation | 
system. 

It is an unescapable fact that 
more motor cars must be manu- 
factured or the country must give | 
up its automobile transportation. | 
It is also a fact that the motor car 
has been so woven into our plan 
of living that it cannot be given | 
up. These facts lend encourage- | 
ment for the future, when the| 
further fact is considered that | 
pressing close is the time when | 
the decision for retaining or giv- 
ing up the motor car must be 
made. 

One need but to look about any | 
city street to see how closely ap- 
proaching is the time for this de- 
cision. No matter how well they 
are made, automobiles do wear 
out. About us everywhere are 
cars which have rendered service 
far beyond that which was ex- 
pected of them. Many have 
reached a point where they are 
either now, or shortly will be, 
dangerously past the time for re- 
newal, and, withal, the usage of 
automobiles is growing while bet- 
ter roads are spreading through- 
out the country. 

It took this depression for the 
industry to learn how well it had 
built; for the public also to find 


Alvan Macauley 





how many more miles could be ob- 


Coming 


When you hear a great Hupp (ub) you may find that it has been 
caused by the new design the Hupp front end. This view shows 
Hupp’s trend to streamlining for 1934. 


| uct. 


| dependent on automobiles for our 
| personal transportation than we 
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Ask the Man Who Owns One 


tained from a car than had pre-| 


viously been thought possible. | 


folds to benefit the sun-bathers. 


industrial and other enterprises. 
We are really a country of capital- 


exhausted from millions of the| ing millions of cars and there is | 


country’s automobiles. The time | 
when their owners must buy new 
cars or forego the automobile en- 
tirely may already be upon us as 
the industry launches out into| 
this new year. If it is, there is} 


the unquestionable need for so 
doing. 


Spark Plug Exports 


Flint, Jan. 8.—Export shipments 


real reason for a good feeling | of service materials and spark 


about the next twelve months. 


|plugs in 1933 more than doubled 


There is a certain element of | the 1932 volume, W. S. Isherwood, 
unselfishness that can be attribu-|8@meral sales manager of the AC 


ted to the motor car industry in 
the position in which it found it- 
self during the last three or four 
years. There was no escaping the 
fact that the faster cars wore out 
the more would have to be made. 
The industry, however, built the 
longest life possible into its prod- 
It has sought continuously 
with all the means at its com- 
mand to make cars last longer. 
Competitively, it had to. 


Reward for such honesty of 
purpose may lie in the manner to 
which America has so completely 
committed itself to the motor car. 
Lesser effort on the part of the 
industry, intentional or otherwise, 
might have caused us to be less 


now are. 

As it is, in America man now 
looks first to food. Next he is 
concerned with clothes and then 
with shelter. Fourth comes the 
automobile. It has certainly be- 
come, as has been said before, one 
of the four great needs of man in| 
the present day scheme of Ameri- | 
can living. 

Some might ask where the 
money will come from to buy these 
cars which are so greatly needed. | 
To them might be presented en- 
couraging facts. One of every 100| 
men, women, and children in the | 
United States has $2500 or more in | 
the bank. There are $20,000,000,- | 
000 in our savings accounts in| 
this country. More than 5,800,000 
are listed as holders of stock in 





at You! 





|Spark Plug Co., said today. 


The increase, he stated, was 
due in a measure to more favor- 
able monetary exchange rates. 


| raged 


First Gas War in Months 


| However, these miles are about) ists. There is the means for buy- Brings Crisis in Fuel Sales 


New York, Jan. 8. 
price war, the first 
in the east today and 
brought the first crisis in the 
petroleum industry since the oil 
code was adopted in September. 


Starting in Brooklyn and other 
parts of Long Island, it spread 


A gasoline 
in months 


today when the Standard Oil Co. | 
of New Jersey slashed prices on | 


all grades 1.2 cents a gallon. 


The price structure in the rest | 


of the country was endangered 
as well when Standard Oil Co. of 


| D. 
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Libbey-Owens- 
Ford Light Six 


Glass Furnaces 


Toledo, Jan. 8. “IT confidently 
expect further improvement in 
American business during 1934.” 
These are the words of John 

3iggers, president of the Lib- 
bey-Owens-Ford Glass Co., ex- 
pressed at the outset of the new 
year. 


“President Roosevelt has done 


|} an outstanding job in steering a 
| sensible middle course during the 


most trying peacetime year in 


| American history,” said Mr. Big- 


| exceptional 


“His efforts, backed by the 
co-operation of the 
public, have turned the tide. 
“Some industries have bene- 
fited sooner than others, but the 


gers. 


| interdependence of American 





business insures a general equal- 
izing of benefits. 

“Libbey-Owens-Ford starts the 
year with the largest working 
personnel in its history and looks 
forward to further increases dur- 
ing January, for we have lighted 
six furnaces at our Rossford plant 
and they will soon be in opera- 
tion. I sincerely hope 1934 may 
be not only a better year, but 
also a happier year for all our 
people.” 


Louisiana announced reduction 
ranging to 1.6 cents a gallon in 
its territory. 


VISIT THIS EXHIBIT AT THE SHOW 


ARVIN 


ar Radio 


BY THE MAKERS OF ARVIN HOT WATER HEATERS 


See the car radio that’s way ahead . . . a new improved 


model in every price class...every model with super-power, 


abundant volume and splendid tone... Easy installation, 


too. Arvin dealers will make the money this year. 


DISPLAYED AT THE SHOW BY 


Automobile Necessities Company 
NEW YORK DISTRIBUTORS 


SPACE C-61-62 


Eveready Motor Equipment Co. 
BROOKLYN DISTRIBUTORS 


ARVIN FACTORY HEADQUARTERS ® HOTEL COMMODORE 
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Many Improvements Mark Newark Mayor 


the Newest 


Thirty improvements in body 
design, including an important 


further development of the Fisher 
No Draft Ventilation system, 
mark the new Fisher bodies which 
are a feature of all 1934 General 
Motors Cars. 

Each of the improvements adds 
to the comfort and safety of 
driving, but the features which 
will first catch the public’s at- 
tention are those relating to the 
no-draft ventilation system. First 
to realize the importance of 
regulating the interior atmos- 
phere of a high-speed vehicle, 
Fisher designers have refined 
their no-draft ventilation system 
to a point where a comfortable 
atmosphere is possible in a 
whizzing 80 miles an hour. 


car 
| insuring against windshield leaks. 


Fisher Bodies 


the ventilator from the rear. Be- 
cause the air stream does not 
flow directly from the hood, the 
air that enters the car is cooled 

a decided advantage in summer 
driving. 

Car bodies have been 
ened, an additional 3% inches 
having been added from the dash 
to the rear belt rail. This gives 
the driver additional leg-room in 
the front compartment. Door- 
hinges have been reduced in size 
and “molded” closer to the body, 
giving a less broken surface on 
the side of the car. The wind- 
shield is sloping, and permanent 
as it was last year, but the wind- 
shield channel is deeper and is 
cushioned with softer rubber, 


length- 


| ery 








All the new Fisher bodies are built to accommodate trained elbows. 
If you ¢an’t train them before you get in the car, you can keep right 
on with your lessons. 


A triangular fin has been placed 
immediately above the ventilators 
on the front door. This fin, or 
drip shield, effectively permits 
the functioning of the system 
during normal showers, for the 
fin shuts out rain drops with the 
ventilator opened twenty degrees. 

A second ventilation § refine- 
ment is the reversal of the cowl 
ventilator. Instead of hinging 
from the rear, it hinges at the 
front—a development that in- 
creases its efficiency fifty per 
cent, and at the same time im- 
proves the appearance of the 





Ladies and Gentlemen: 
Fisher no-draft ventilation 


A new dovetail bumper assembly 
has stiff springs cast into the rub- 
ber inserts which keep the rubber 
more resilient and makes a more 
compact assembly. The shoe is| 
of bakelite, assuring longer wear 
and easier operation. 

Arm-rests have been made 
something more than a casual 
protrudance. On the Chevrolet, | 
Pontiac and Oldsmobile a _ soft 
cushion of sponge rubber makes 
it unnecessary for the driver to 
hook his elbow over the window 
sill. On Buick, LaSalle and Cadil- | 
lac both front doors are so 


Above you will see the latest addition to the 
family. 


Note the triangular fin above 


the ventipane that keeps out the rain and allows you to use the 
system even when you forget your umbrella. 


car, since the upward slope of 
the ventilator from the hood to- 
ward the roof conforms more 


closely with the flowing lines of 
the body. In operation, the re- 
versed ventilator gives indirect 
ventilation to the front compart- 
ment, eliminating draft on the 
driver’s feet and legs. The air 
hits the front of the ventilator 
and the windshield and enters 


equipped. 

Built-in ash receivers set flush 
with the upholstery are standard 
in all models. In coaches, they 
are on the rear side-walls; in 
sedans they have been set in the 
rear of the front seat. Numerous 
minor improvements in fittings 
have been added, including a lock 
on the glove compartment as | 
standard equipment. 


| the factory as a 


Sets Auto Week 


To Aid Dealers 


AS a 
auto 


Jan. 8. 
Newark 


Newark, 


of helping dealers 


get off to a good start toward the | 
$33,772,000 sales quota set for the | 
city’s 


auto trade in 1934 in the 
Eight Point Plan for business 
recovery, Mayor Meyer C. Ellen- 
stein has designated the week of 
Jan. 13, when the Newark Auto 
Show will be held, as Automobile 
Week and called upon all resi- 
dents to support it in every way. 


Further than this, the mayor 
will issue certificates to every 
purchaser of a new car during | 


the Show, presenting the first of | 


these personally on opening 
night. The certificate thanks the 
purchaser for his contribution to 
city and national business recov- 
and tells him that through 
his purchase he has given employ- 
ment to 80 men. 

This is an incident of the Eight 
Point Plan 


means to normal business. 


that capital and labor 


store better business. 


the Eight Point Plan the con- 


| sumer is brought in as the neces- 


sary supporting third factor to 


| make business recovery certain. 


The plan is the conception of 
Manny Strauss, business consul- 
tant of New York. Mayor Ellen- 
stein drafted it as the means to 


weld all Newark into unity in 
bringing back a ready flow of 


business. Now the plan is being 
extended to all municipalities of 
New Jersey through the activity 
of Charles Edison, son of the 
noted inventor, and a_ widely 
known industrialist who has had 
a foremost part in making the 
NRA movement a success in the 
state. 


Three-to-One is Ratio of 


Reo’s Export Gain 


New York, Jan. 8.—Reo Motor 
Car Co.’s total overseas shipments 
of passenger cars and Speed 
Wagons during 1933 exceeded the 
1932 record by better than a three 
to one ratio, according to E. G. 
Poxson, general sales manager. 
The fact that Reo’s November and 
December overseas volume has 
been 10 times that for the last 
two months of 1932, the bank of 
unfilled orders on hand and the 
volume of distributor and dealer 
inquiries that are pouring in at 
result of the 
interest in the new self-shifter 
transmission, Mr. Poxson says, 
point to substantial further in- 
creases in Reo’s export volume 
during 1934. Reo is represented 
by strong distributing organiza- 
tions in practically all the world’s 
important trade centers. 


Gain of Exactly 2,000 
Shown in County Sales 


Youngstown, O., Jan. 8.—Auto 
sales in Mahoning county were 
exactly 2,000 more last year than 
in 1932, official figures show. A 
tally for 1933 showed 3,393 cars 
sold compared to 1,393 cars in 
1932. 


The big month last year was| 
August when bills of sale for 534 | 


cars and trucks were recorded 
June and July were the 
largest months with sales 451 and 
488 cars, respectively. February 


cars sold. 
Headquarters 


United American 
Bosch 


Corporation 


HOTEL COMMODORE 
Suite 1054 


means | 


which Newark has} 
| drafted to encourage buying as a} 
§ The | 
| plan is based upon the thought 
through | 
the NRA have co-operated to re-| 
Through | 


| veloping a product for that mar- 





next | 









Considered As Good Omen 


By M. E. 
‘hevrolet Motor Co. 


General Manager, ( 

The trend Chevrolet sales 
over the past several years as 
compared with our experience in 


in 


the last half of 
1933 gives us 
great encour-| 
agement as to 
our position in| 
1934. 


To find a par- | 
allel to 1933 we 
have to go back 
to 1926. In this | 
eight-year space 
were four good 
years and four 
bad ones. Inthe 
first of the good 
years, 1926, our sales in the last 
six months were practically equal 
to those of the first half year. 

In 1927, 55 per cent of our total 
year’s sales fell into the first half; 
in 1928, when we were out of the | 
market in late Autumn while get- 
ting our six-cylinder car ready 
for introduction, the first half ac- 
counted for 61 per cent of the 
total; and in 1929, 57 per cent. 

In 1930, however, the first half 
percentage jumped to 62, a trend 
which got more severe as the 
depression deepened. In 1931 it 
rose still further to 63 per cent. 
And in 1932 it touched the ex- 
treme point of 67 per cent. We 
sold more than twice as many 
ears before July 1 than from that 
date to the close of the year. 

But in the year just ended 
came the abrupt back-swing. In 
the first half of 1933 our retail 
sales accounted for only 52 per 
cent of the year’s total despite the 
fact that for two of the last six 
months we had no new cars to 
sell. 

The national bank holiday se- 
verely checked the normal de- 
velopment of the market last 
Spring and delayed some sales 
until after July 1. But whether 
this dip was sufficient to offset 
two Autumn months without cars 
is highly debatable. At any rate, 
the record stands—sales in the 
four months from July through 
October only 10 per cent below 
six months’ sales from January to 
July—a performance not ap- 
proached since 1926. 

When we established our manu- 
facturing schedule last Summer | 
for the last part of the year we 
thought we set a figure amply | 
high. We added to sales for the 
last half of 1932 an additional 
110,000 units, practically doubling 
the figure for the previous year. 
Yet the sustained strength of the | 
retail market was so far above 
expectations that by late Septem- | 
ber dealers ran short of certain | 








M. E. Coyle 


models. By Nov. 1 this shortage | 
was general. 
We believe that for Chevrolet | 


the strong trend of last Fall will | 
continue. We are optimistic over 
the outlook. We have embarked 
on a 1934 program considerably 
above the 625,000 cars and trucks 
we built in 1933. 

We also felt sufficiently good 
over the market prospects for 
1934 that we gave our engineers 
practically a free hand in de- 





ket. Costs of development work 


ITER 










~ PRECISION 


BALL RYLLER 


| neers did 


| trained for the 


|}and general 








COYLE 


and of preparations for manufac- 
turing our 1934 models have been 
among the highest in history. 

It is exiomatic that a market 
always exists in some degree for 
attractive merchandise rightly 
priced. The more advanced a new 
model is, the more it emphasizes 
the difference, the progress made 
over cars of older vintage. This 


| factor seemed to us of vital im- 


portance this year because of the 
huge backlog of potential buying 
carried over during the depression 
years. Radical changes, we felt, 
would help jar loose some of that 
pent-up buying. 

That “knee action” motoring 
will set a vogue in America seems 
reasonably sure. But our engi- 
not stop there. They 
this revolutionary 
car meeting the 
for size, power, 

durability and 


supplemented 
feature with a 
current demand 
appearance, 
economy. 

We feel that we have a product 
bound to stimulate interest and 
desire. We feel that the market 
will be sufficiently broadened to 
warrant our heavy expenditures 
in preparing for that market. We 
have the dealer outlets and an 
organization primed to sell. If 
our analysis is correct, we will 
make a sizeable contribution to 
the economic progress of America 
this year, and 1934 will be a good 
year for us. 


Buick Salesmen 
Make Purse for 
First Show Sale 


New York, Jan. 8.—-A dinner 
that marked the culmination of 
months of intense training was 
given at the Park Central Hotel 
Friday night to 400 retail sales- 
men of the Buick-Pontiac organi- 
zation. 

R. K. White, assistant sales 
manager of Pontiac, as_ toast- 
master, complimented the men, all 


| members of the graduation class 


of the show crew, men especially 
New York and 
Chicago shows. 

The chief addresses of the din- 
ner were made by A. W. L. Gil- 
pin, vice-president and general 
sales manager of Pontiac, and 
W. F. Hufstader, vice-president 
sales manager of 
Buick. 

Prizes were awarded to the 10 
highest in each organization and 


| to the 10 highest in the combined 


group. The men themselves made 
up a purse for the salesman in 
each organization who makes the 
first sale at the show. 


Will Elect Officers 

Hartford, Jan. 8.—The annual 
meeting of the Motor Truck Assn. 
of Conn., has been set for Jan. 18 
at which time an election of of- 
ficers will also be held. Although 
the annual banquet of the asso- 
ciation is scheduled for later, a 
dinner will be served before the 
election for those who wish to 
attend. 


SERV, 





BEARINGS 


AND THRUST 






NUKRMA-HVFFMANN BEARINGS CURPORATION. STAMFORD CONN. USA 
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New Commercial Car Registrations, by Makes and States for Eleven Months, 1933-1932 
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90 Per Cent of Nation’s Dealer Body Under Code 


Members Are 


e Enthusiatic 


Over Workings of Charter 





Detroit, Jan. 8A survey taken 
among the chairman of the vari- 
ous state code advisory groups 
shows that approximately 90 per 
cent of the dealer body of the na- 
tion are operating under the code 


of the National Automobile Deal- | 


ers’ Assn. 

Besides having the remarkable 
representation, many of them re- 
port that they have experienced 
increases in sales, a great part 
of which they attribute solely to 
the Code. 

Such a wide-spread signing of 
the document can be considered 
little less than remarkable. It 
is firm proof of the faith the 
dealers have in the Nation and 
the Industry, knowing each would 
go a long way to help them, and 
willing to co-operate, at least 
until it has been proven to be 
unworkable. 

Automotive Daily News pre- 
sents a few of the code reviews 
received from the code commit- 
tee heads. 


Buffalo Dealers 


Believe Code is Right 
By RAY E. CHAMBERLAIN 
Chairman 
New York Advisory Committee 
In reply to your question “How 
is the Code Working Out,” here 
is the reaction we find in our 


territory. Approximately, the 
first of December, we held special | 
meetings in all of the larger 


centers because the NADA Of- 
ficial Used Car Guide was going 
into use as of that date. I think 
the fact that here in Buffalo we 
had nearly 1,200 men at the 
meeting, and attendance in other 
areas relative in size, indicates 
better than anything else I know 
of the interest of the automobile 
dealer himself in Code activities. 

I am personally convinced that 
the very large majority of the 
dealer body and the employes 
are thoroughly desirious of seeing 
the code in its present form given 
a very fair and complete trial, 
and that the great majority of 
them also are satisfied that it is 
workable and fair to both dealer 
and buyer. 


There are many small factors | 


which present individual problems 
for solution, the answers to which 
in all cases are not now apparent, 


but every dealer who runs across | 
one brings it to our attention in| 
a spirit of helpfulness rather than | 


finding a way around it, so that I 
can’t help but feel that the matter 
will eventually work its way out 
satisfactorily in all these small, 
uncertain details. 

It may be said that the code 
went into effect at a desirable 
time, when the business curve 


in our industry was naturally at | 


its lowest ebb. So, if there are 
buyers who feel that a little time 


will alter the trade-in conditions | 
and hold off awaiting develop- | 


ments, the dealers as a whole will 
certainly lose least by an educa- | 
tional point at this time of year. | 


South Carolina Tries 


Hard to Land Under Code | 


By FRANK H. GIBBES 
Chairman 
South Carolina Advisory 


Heretofore South Carolina has} 


had no dealer organization, and 
so has been delayed in getting 
the dealers together under the 
Code, but we have, I feel, made 
very good progress, now having 
four local associations established, 
covering the entire state. These 
are: 

Palmetto Automotive Trades 
Assn., covering the central por- 


tion, with headquarters at Col- | 


umbia; Western Carolina Auto- 
mobile Dealers’ Assn., Greenville; 


Board 





Dee Automobile Dealers’ 
Assn., Florence, South Carolina, 
|taking in the eastern counties; 
}and the South Carolina Coastal 
Automobile Dealers’ Assn., 
Charleston, South Carolina, in- 
cluding the coastal counties. 

We have not yet gotten full 
|returns from headquarters on 
|membership subscriptions sent in 
direct, and my best estimate is 
that to date we have signed up 
under Plan number two, adopted 
for South Carolina, approximately 
60 per cent of the active dealers. 
A large number of repair shops 
and garages have been issued 
dealers’ licenses, but are not en- 
gaged in the sale of new or used 
cars, merely taking the dealer’s 
license for the convenience of us- 
ing dealer tags in their operation. 

I find that in the large towns, 
supporting several dealers, that 
there has been little difficulty in 
getting their co-operation, as they 
have gotten together and dis- 
cussed the question of the Code 
and realize the necessity for co- 
‘operation under it, but in the 
|smaller towns scattered around, 
| with one and some times two 
| dealers only, we are having the 
| greatest difficulty in getting them 
i come in. 

Generally, I would say that the 
| Code has been accepted by the 
dealers throughout the state in 
good spirit, with the thought that 
it brings an opportunity we have 
long sought, and we are hopeful 
that our business will be greatly 
benefitted through the operation 
of it in 1934. 


Pee 








Kansas Reports 


Complete Organization 
By E. V. YINGLING 
Chairman 
State Advisory Committee 


The Kansas. organization 
complete at this time. 

We have divided the state into 
| twelve districts and the chair- 
| man of each district automatically 
| compose the state advisory com- 
|} mittee. Each district is organ- 
ized into a district or area as- 
| sociation, officers being selected 


is 


by the dealers naming one man | 


district. 
We have secured very complete 
coverage under this method hav- 


mately ninety per cent of 
state dealers who have sold five 
cars or more in the past year 
| to both the NADA membership 
and the Kansas Motor Dealers’ 
| Assn. I think probably by the 
end of January we will be able 
| to have practically 100 per cent 
of the dealers in Kansas operat- 
ing under the code or at least 
| a member of the NADA. 

It is, of course, going to be very 
difficult to secure some of the 
| smaller dealers and some of the 


| used car dealers both from the 
standpoint of co-operation and 
membership. We have, however, 
found the dealers very responsive 
| to the operation of the code but 
| in view of the fact that practic- 
| ally all makes of cars have yet 
to announce their 1934 line it is 
impossible to say what difficulties 
we will experience. 





| Friction Absent 


\In Michigan Under Code 


By AARON DeROY 
Chairman 
Michigan Advisory Committee 





this covers the entire state I 
would say that practically all the 
new car dealers and in Wayne 
County the majority of the used 
car dealers have assented to the 
Code. 


As Administrator I can tell you | 


at this date that we have prac- 


|tically two-thirds of Michigan’s 








|chased additional guides. 


;years I have been engaged 
| this business. 


dealers who have purchased the 
NADA Used Car Guide, 
every one of the MATA members 


are equipped with a book by the | 


association and many have pur- 


to Michigan’s geographical posi- 
tion many dealers in the rural 
communities in the northern part 
of the state have not obtained 
guides or joined the state associa- 
tion, for the reason fhat they do 
not expect to sell cars, due to 
climatic conditions, until March 
or April. 

The retail automobile trades- 
man has not yet profited from his 
own code as the expense increase 
to the wages and hours provisions 
came at a time when sales were 
low and the majority of the deal- 
ers did not have new cars. Also 
the used car provisions were not 
effective until Dec. 1, while the 
drain for increased payrolls 
started on Oct. 3. 

In “the long pull” it will mean 
the salvaging of many a dealer’s 
business and will keep many out 
of receivership and bankruptcy 
proceedings. Practically without 
exception Michigan’s 
are enthusiastic over the Code 
and it has accomplished much 
good to date and caused very 
little friction in the trade. With 
the return of buying in all lines, 
and the acceleration of the wheels 
of industry, due to the NRA and 
the many codes of fair competi- 
tion, I do not hesitate to predict 
that 1934 will be a year of volume 
but for the first time the dealer 
will have an opportunity to retain 
his profit, along with his volume, 


/and that the motor vehicle retail- 
ing trade will be more stable than 


at any previous period in the 25 
in 


Code Proves 


Profitable in Illinois 


By HERMAN G. WANGELIN 
Chairman 
Illinois Advisory Committee 


The “State of Illinois” comprises | 


| from each county composing said | 41! of Illinois with the exception | 


| of Lake, Cook, DuPage and Will 


ing at this time secured approxi- | 
the | 





The Michigan Automotive Trade | 


Assn. has since July 20, 1933 com- 


pleted the organization of Michi- | 


gan, both Upper and Lower Pen- 
insulas, with 42 district and 
county associations, all developed 
for the enforcement of the Code, 


| through the executive committees, 
|}appointed under the Code. 


As 


| counties, which latter group con- 


stitutes the “State of Chicago” for 

Code administration purposes. 
The “State of Illinois” comprises 

ninety-eight counties covering a 


considerable area, so that Code | 
administration presents a rather | 
| large undertaking. 


I have there- 
fore divided the state into local 
organization consisting of one, 
two or three counties each, as 
influenced by trading areas or size 
of counties. Each local associa- 
tion has an executive committee 
consisting of one member from 
each town in that local area, and 
the chairman of this executive 
committee becomes a member of 
the state advisory committee. 
There are fifty-eight such state 
advisory committeemen. 

To afford greater flexibility, the 
handling of details is taken care 
of by an administrative committee 
consisting of myself as chairman 
of the state advisory committee, 
Wm. McKenzie, of Springfield, 
president of the Illinois Automo- 
tive Trade Assn. and vice-chair- 
man of the state advisory com- 
mittee, Harry A. Egolf, of Peoria, 
treasurer of the state advisory 


| committee and C. W. Coons, sec- 
| retary of the Illinois Automotive 
| Trade Assn. who acts as secretary 


of the state advisory committee. 
I attribute the splendid showing 


of co-operation on the part of the | 


dealers of Illinois to the fact that 
this type of organization has given 
adequate coverage and enthusias- 
tic support. About 75 per cent of 
the dealers have applied for the 
Used Car Guide Book and thereby 


Due | 


in that | 











Car Bootlegging Cracked 
In First Months of Rule 





contributed toward the adminis- 
trative cost of the Code. 

The questions asked, the experi- 
ences related and the satisfaction | 
expressed in the volumne of mail 


{ receive each day, are a clear | 
indicator to me that the Code is| 


functioning. Dealers show a 
marked desire to comply 100 per 
cent to the dictates of our Code, 
and in my contacts with them in 
meetings thruout the state I hear 
evidence of profits accruing from 
the functioning of our used car 
control and marketing rules. 


Operating under its code of fair 
competition, the motor vehicle re- 
tailing trade, with its dealer par- 
ticipation, factory co-operation 
and public acceptation should 
adopt this slogan for 1934: “NRA, 
we'll lead the way.” 


Code Checks 


New York Illicit Sales 
By JOHN B. HULETT 
Administrator 
New York Metropolitan District 
Four months of operation under 
the Motor Vehicle Retailing Code 
have convinced dealers in the ten 





trademmen | ene comprising the Metro- 


politan District of New York that 
for them at least the NRA is and 
has been a good thing, an instru- 
ment for reform and improvement 


|of conditions within the industry 


which has already demonstrated 
its cash value. 


Proof of the practically univer- 
sal acceptance of the Code is the 
fact that about 90 per cent of the 
new car dealers in this district 
have now signed and sent in their 
compliance with the Code with 
prospects for a perfect roster ex- 
ceedingly bright. Ford and Lin- 
coln dealers were the first to sign 
up 100 per cent, with Chevrolet, 
Packard, Pierce, Cadillac, Buick, 
Oldsmobile, Pontiac and Dodge 
dealers close on their heels. So 
far as I am able to learn this 
record of compliance is some- 
what ahead of other districts in 
the country. 


No Gesture 
Compliance with the code is 
not an empty gesture. It means 
an immediate increase in operat- 
ing costs. Auditors who special- 
ize in dealers’ accounts, estimate 


| that the increase in operating ex- 


penses traceable directly to the 
Code is ten per cent. Other esti- 
mates range from five to 25 per 
cent. 

There has been a little grumbl- 
ing over the labor provisions 
which is natural and understand- 
able. No one likes to add to his 
overhead when business is at its 
lowest’ ebb. However, every 
dealer has expressed satisfaction 
with the Official Guide governing 
the prices to be paid for used cars 
taken in trade. All who have had 
occasion to use the guide are en- 
thusiastic, asserting that it has 
meant an immediate rise in prof- 
its, more than compensating them 
for any other expenses they have 
been put to by the Code. More- 
over, its existence has had an ef- 
fect on customer phsychology; 
the car buyer is relieved that this 
most troublesome part of the an- 
nual transaction is at least sub- 
ject to rigid standards. The at- 
mosphere is improved and it is 
one that can be counted on to 
foster sales. 


Checks Illicit Sales 

Another feature of the Code 
which has given dealers in this 
region deep satisfaction is the 
drive now being waged against 
the bootleggers or car brokers. 
This campaign has thus far 
achieved one signal victory in 
winning the capitulation of the 
largest broker in this territory, 
he having come forward voluntar- 
ily to comply with the Code. 
Dealers have good reason to feel 
cheerful over this news for it 


{means the beginning of the end 
|of sales erosion from unauthorized 











illicit sources. Brokers ac- 
counted for approximately five 
;per cent of the total sales in 
Greater New York last year. 

Generally speaking there have 
been no violations of the Code 
in this district. Such as there 
have been must be classified—to 
lapse into legal terminology—as 
petty misdemeanors. 


and 





Unity Rules 


Among Montana Dealers 


By H. O. BELL 
Chairman, Montana Advisory 
Committee 


The Montana Automobile Deal- 
ers, I believe, are as near unity on 
the automobile code as any group 
could possibly be. We have yet to 
find one single dealer who has 
offered any resistance to come 
under the code. Montana is a 
large, sparsely settled state. 
There are a number of dealers 
who sold less than five cars in 
1933; 50 per cent of our dealers 
sold less than 20 cars per dealer. 
Many of these dealers are not able 
to stand the expense at this time, 
of coming into our association; 
however, without a single excep- 
tion, they state that they will come 
in as soon as they are able. All of 
our dealers are operating under 
the code, whether members of our 
association at present or not. Our 
membership at the present time, 
covers approximately 50 per cent 
of the total dealers in the state. 
Dealers in our section, have not 
been operating under the code 
long enough, as yet, to benefit ma- 
terially, as it became effective 
during the seasonal slump of the 
automobile business in this section 
of the country, but to my knowl- 
edge, the dealers have never felt 
so encouraged over the future of 
the retail automobile business. 
They feel, I believe, that our fu- 
ture existence depends on the 
workability of the code. Hence, 
every dealer has a determination 
to make the code work. 





71% Dealers 


Slediee Code in D. C. 


By PAUL B. LUM 
Chairman 
Dist. of Columbia Advisory Com. 


The original list of dealers sub- 
ject to the Code, compiled from 
various sources such as the tele- 
phone directory, indicated that 
there were 100 firms subject to 
the Code. 


Without any personal or written 
solicitation 71 of these have actu- 
ally signed the Code and joined 
this administrative organization. 
However this cannot be construed 
as a 71 per cent acceptance for 
the dealers of Washington, for the 
preliminary survey of the remain- 
ing 29 indicates that 20 are not 
engaged in the passenger car 
business, eight engage in some 
car trading as a supplementary 
line to some other business of 
greater importance, such as auc- 
tioneering, body repairing, etc., 
and are now engaged in a study 
of their business to determine 
some method of segregating these 
lines with a view of joining this 
organization or discontinuing car 
trading after Jan. 1, and one 
dealer has refused to sign. 

These preliminary surveys indi- 
cate, then, that 71 out of a total 
of 80 dealers have already signed 
the Code and eight of the remain- 
ing nine have signified their in- 


|tention of signing, or discontinu- 


ing their car trading, immediately 
after the first of the year. 


This office to date has received 
no complaint from any dealer to 
the effect that operation under 
the Code was imposing any severe 
financial hardship upon his 
business. 

































































Will Save Public Millions, 
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Code Stops False Claims for ‘Reconditioned’ Parts 


End Cut-Throat Practices 
Which Destroyed Profits 


By E. M. LUBECK 


fey to the general impression that the many 
thousands of codes in operation under the NRA and 
the others that are still to be heard are to benefit only 
those in certain lines of industry, twenty-four million 
car owners as appear on the records plus those who buy 
cars from now on will benefit directly, indirectly by some 
of the features of a great many of the codes which ap- 


parently have no connection with automobile industry. 
Assuming that cach of these" 


cars is of five passenger capacity 
it means that the business of 
buying parts 
or accessories 
which will make 
for the better 
enjoyment of 
the automobile 
will affect every 
man, woman 
and child in the 
United States 
and its posses- 
sions. The sup- 
plemental codes 
of the parts and 
equipment man- 
ufacturing industry, while con- 
taining clauses of fair trade 
practice for the manufacturers 
themselves which will tend to 
eliminate unscrupulous and cut- 
throat business practices which 
have tended to destroy profits in 
the business, also contain in those 
practices the elimination of cer- 
tain factors which for the past 
few years have added to the 
economic burdens of the car 
owners. Those in close touch 
with the selling of parts and 
accessories say that the motoring 
public has been victimized to the 
extent of millions of dollars per 
year by being sold parts and 
equipment which is far from be- 
ing as represented. 


Used Plugs Labelled 


In the Code of the spark plug 
industry there appears a clause 
which will preclude the possi- 
bility of a car owner buying a 
spark plug without full knowledge 
of the fact that it is either a 
genuine and new plug or one 
which has been used and recon- 
ditioned. It has been the practice 
of a number of enterprising men 
to buy used plugs from car 
wreckers and repair men at a 
very nominal cost and then put 





E. M. Lubeck 


these plugs through a recondi- | 
tioning or sandblasting process | 


until they look like new and then 
offer these plugs at a price con- 
siderably lower than that of a 
new plug of the same make. And, 
they have even gone so far as 
to practically duplicate the or- 
iginal package. The reconditioned 
plugs were offered at special 
prices to attract the car owner 
and a ready sale was effected. 
The spark plug manufacturers 
themselves have made no men- 
tion of the tremendous losses 
they have suffered but it is said 
that the traffic in reconditioned 
plugs amounts to more than a 
million dollars a year. On the 
other hand the spark plug indus- 
try has taken steps which will 
protect the public when it comes 
to buying plugs and thereby also 
protect itself. 


The program calls for the label- 
ling of each reconditioned plug 
offered for sale with a distinctive 
label reading, “Reconditioned.” 
When a plug is reconditioned the 
name or trade-mark of the or- 
iginal manufacturer must be 
removed from the porcelain, a 
job which is quite difficult be- 
cause it is the invariable custom 
of the manufacturer to bake his 
name into the porcelain. The 
reconditioner must also show on 
the box the word, “Recondi- 
tioned,” so that Mr. Car Owner 
will know just what he is buying 
when paying 19c or 23c for a 





plug and he will also know that 
his so-called bargain-priced plug 
is one on which he accepts the 
responsibility and that it is 
questionable if he will be able 
to obtain the ten thousand miles 
which is said to be the life of a 
plug. 
Spring Makers ‘too 

The Spring Manufacturers like- 
wise are protecting themselves 
and the public by putting some 
teeth into their program. In 
their code a spring which has 
been reconditioned must be label- 
led in red letters, “Rebuilt,” and 
it must also carry a band four 
inches wide around the center 
of the complete spring. Break- 
ing springs is not as common as 
it was ten or fifteen years ago 
when because of rough roads and 
other driving conditions springs 
broke at most unexpected times. 
Replacements were frequent but 
until recently the public has never 
been aware of the actual physical 
condition of any springs which 
it purchased to replace a broken 
one. 

There has been nothing to 
distinguish a completely new 
spring from one which has been 
rebuilt or reconditioned because 
the painting on both springs has 
been exactly the same. Hereto- 
fore an owner desiring a new 
spring would only note that the 
mechanic took a spring off the 
rack and attached it to the car. 
The purchaser never knew how 
many leaves in the spring were 
brand new or how many had gone 
five thousand or even one hundred 
thousand miles. Nevertheless he 
paid for it on the base price of 
a new spring. 


Drawing Temper 


In the spring service trade 
there is the story of a spring 
dealer in one of our western 
states whose place of business 
was destroyed by fire one night 
and some three thousands of 
assorted sizes of complete springs 
were subjected to the terrific heat 
of the fire. The temper was 
drawn and as far as the dealer 
was concerned his spring stock 
was a total loss. Imagine his 
surprise the next day when in- 
specting his property to receive 
an offer from a concern in a 
nearby town for the entire stock 
of springs at a price, which with 
his fire insurance, compensated 
him handsomely for his fire loss. 

The springs were removed by 
truck to the nearby city and 
within ten days these springs 
were on the market having been 
completely repainted and sold at 
a slight reduction from the or- 
iginal sales price. It was not 
long before these springs began 
to give out quickly in service, 
and it is also said that there are 
several thousands of these spring 
sets still on the market, but 
which under the terms of the 
code must be marked so that 
their condition will be thoroughly 
understood by the purchaser. 

Batteries Protected 

The legislature of the State of 
Michigan recently passed a law 
on batteries which protects the 
public from paying for batteries 
which have a doubtful length of 
life. It is stated that the points 
of the law as protecting the pub- 











lic will 
supplement 
battery manufacturers and that 
nearly every state in the union 
will bring up for consideration 
at the opening of the legislatures 


probably appear as a 
in the code of the 


in January this new Michigan 
law. Under the Michigan law 
men who have made it a practice 
to take a worn out or broken 
down battery and rebuild it in 
part or as a whole into a complete 
new battery, repaint it and put it 
on sale as a new battery, will no 
longer have a standing in the 
community. To the public all 
these batteries that were rebuilt 
look like new ones but unfortun- 
ately in many cases lasted only 
a short while. Up to the pres- 
ent time the buyer has had no 
recourse when presenting his 
claims to the maker of the bat- 
tery whose name appeared on the 
outside box or cover and the 
public has suffered a considerable 
financial loss. The Michigan law 
is mandatory to the extent that 
on all batteries made from old 
batteries even though new parts 
are used must be painted the 
word, “Rebuilt,” in letters five 
inches high and one inch wide. 


Those Oily Guys 


In the gasoline and oil indus- 
try the Codes again protect the 
public. Lubricating oil is now 
put up in convenient sized cans 
at the refinery. It has been the 
practice of motorists to drive into 
a filling station and ask for a 
quart of oil, sometimes asking 
for the oil under a trade name, 
but unless this was done the 
motorist very rarely was sure 
that he was getting the kind of 
oil he was paying for. The 
practice was to draw oil from a 
barrel bearing a well known 
trade label and often investiga- 
tion has proved that the unscrup- 
ulous. station attendent had 
placed a cheaper grade of oil in 
the barrel, charging the motorist, 
however, the high price generally 
accepted as standard for the 
grade of oil apparently in the bar- 
rel. Under the plan of selling 
oil in the original package as 
put up at the refinery, the motor- 
ing public now will benefit tre- 
mendously. Grease for transmis- 
sions and rear axles will also be 
handled in the same way. 

Dealers’ Code Helps 

Under the retail automobile 
dealers’ code the public can now 
benefit more than at any time 
in the history of the industry be- 
cause according to the Code the 
buyer of a car can now ask the 
dealer to show him all the details 
of the various items making up 
the delivered price. Delivered 
prices have been in vogue for 
some time but this price has 
varied tremendously in some lo- 
calities and it has often been 
found that differences of as much 
as $50.00 or even $100.00 were 
quoted by dealers upon practic- 
ally the same base price of the 
ear at Detroit depending, how- 
ever, upon the distance from the 
factory. Under the dealers’ code 
the buyer must pay the retail 
price of the car plus the cost 
of such equipment as may be de- 
sired by the purchaser plus the 
actual transportation charges 
only, plus handling and unloading 
and assembling, if any, and a 
charge for conditioning in con- 
formance with the factory set-up 
charges. Of course, to this taxes 
must also be added. In the 
event that a purchaser who is 
considering one or more cars in 
the same price class notes a dif- 
ference in the delivered price, the 
purchaser may demand and ob- 
tain a sworn statement from the 
dealer as to the exact transporta- 
tion charges from the factory to 
the point of delivery. He also 
has the privilege of having this 
transportation charge verified by 
the transportation company, and 
in view of this set-up in the Code 
it is thought that there will be 
very little padding of delivery 
prices as has been the case in 
the past. The invoice for the 
car must also show individual 
taxes for each item subject to a 


tax which will prevent any pos- 
sibility of a tax being collected 
on a tax already set up in the 
invoice. 

End False Ads 

The Code also eliminates any 
possibility of false advertising or 
extravagant claims and in auto- 
mobile circles it is already pre- 
dicted that there will be a dearth 
of statements by either a dealer 
or a manufacturer as to how fast 
the car can go or as to how many 
miles can be obtained on a gallon 
of gasoline or how many miles 
can be obtained on a quart of 
lubricating oil. As these items 
vary more or less according to 
the way each owner handles a 
ear, claims for speed or other 
economies will not be _ possible 
and dealers will no longer be 
bothered hy owners claiming that 
they can not get 75 or 80 miles 
out of their cars. 

Knifing Taboo 

An interesting feature of the 
Code provides that dealers shall 
not make inaccurate references 
about their competitors and it 
is possible that this may be pleas- 
ing news to the car buyer to the 
extent that they will be dealing 
with gentlemen from now on. 

The biggest benefit to the pub- 
lic through the Code is that the 
used car comes into its own as 
a commodity with a stabilized 
value, and from now on there will 
be very little argument as to the 
value of the used car and very 
little bargaining by competitive 
dealers because by the law of the 
Code the value of any used car 
will be based upon the average 
retail value of five cars of similar 
age and model and this average 
sales value will be the maximum 
value that can be allowed for 
that type of car regardless of 
whether the prospective buyer is 
contemplating spending his money 
for a Ford, Pierce-Arrow, or any 
other car. The Code sets up a 
price on a 1929 XYZ car and re- 
gardless of whether the purchaser 
thinks his car is worth more, the 
used car book in conjunction with 
the dealers’ Code gives it the 
value set up on the average value 
of five cars of that type. The 
owner, however, will not be given 
the maximum value because the 
Code definitely sets up a discount 
from that price which will cover 
the cost of reconditioning that 
car so that it can be set up for 
sale on the average price. All 
dealers in the retail automobile 
business are agreed as to these 
prices and discounts. 

In general other trade practices 
under various codes now under 
consideration will tend to protect 
the public as well as the industry 
and it appears that from now on 
the motorists will be protected 
and benefited to the extent of 
millions upon millions of dollars 
per year. 
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Valve Assembly 
Matches Trend 
Of Modern Cars 


This new Schrader Ezemount 
valve assembly provides a modern 
appearing chrome finished valve 
combination having adequate 
length but allowing for minimum 
protrusion after the mounting is 
completed. 





The above illustration shows the 
brightly finished, short protruding 
valve assembly after mounting 
has been completed. It allows for 
tightening of hexagon nut from 
outside of rim. The rim nut is 
omitted to allow for assembly to 
pull back through the rim hole 
should the tire go flat. 





The Schrader Ezemount cap ap- 
plied in this position, lengthens 
assembly for easy mounting, the 
valve holding tool being applied 
to keep the valve stem in position 
until the tire is inflated. 

A Schrader Ezemount cap may 
also be used with a rim nut where 
preferred. 





reasons 


why more 


Austins will be bought 
from dealers this year... 


More and more men 


i 
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ments on an Austin. 








are going back to work. 


They MUST have transportation. 


Depression deflated pocket books will prevent 
them from buying and maintaining a larger car. 


They CAN afford to operate and keep up pay- 


In almost every community, Austins have been 
seen giving steady service since 1930. 


Today, people must get more transportation for 
their money. AUSTIN GIVES IT TO THEM. 
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Era Marked by Swift Moves, 
Faith in Past can be Blind; 
Keep Open Mind---Sloan 


By ALFRED P. 

President of General Motors Corp. 
RRESPECTIVE of how we may react individually to the 
various economic proposals of the year, dramatic as 
they have been and full of possibilities in their influence 
on our future, to my mind one fact rises above the mass 
of conjecture, theories and experiments that we have 
That fact is the world at large has materially 
improved its position, and has been improving it for 
We are better off on practically all counts 
than we were a year ago. Natur- o- 


before us. 


over a year. 


ally, this improvement could not, 
in such a short interval of time, 
be reflected 
throughout our 
entire economic 
structure. That 
would be expect- 
ing too much. 
But we must ap- 
preciate that 
such a trend, 
having definite- 
ly manifested it- 
self, is bound to 
gain momentum 
as time passes. 
We can manage 
our affairs so as to accelerate or 
retard this movement but in the | 
assert 





A. P. Sloan jr. 


long run it is bound to 


itself. 


Strong Conviction 


| or open minded. 


|}an era characterized by swift | 
movements social as well as 
economic. We must strive to} 


SLOAN, JR. 





We are living in 


keep both an open mind and an 
open heart. 
Nourish Initiative 

If all do so, I am sure that we 
will preserve in a wholesome 
sense the initiative, courage and 
aggressiveness of the individual. 
After all, it is these qualities that 


| them all. 
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in income tax schedules would 
give the Government some $770,- 
000,000 in the way of increased 
revenue which, while it almost 
unquestionably will not see motor 
taxes cut for the time being, may 
forestall any increase. It depends 
upon the extent to which the 
Federal Government goes in for 
further financing of employment 
projects. 

Recovery Act changes, no more 
than barely intimated at the 
moment, are not of a character 
that is likely to affect the auto- 
mobile industry which has just 
had its code extended until Sept. 
1, 193 


Inflation Still Mystery 

Inflation, which undoubtedly 
would have its large effect in the 
motor business world as _ else- 
where, is not one whit clarified 
by the convening of Congress and 
the President’s address to it. It 
is still the deepest mystery of 
About the only thing 
be said of it is that 
while the silver bloc will fight 
for the remonetization of the 
white metal as an ideal form of 
inflation, it will get nowhere with- 
out Mr. Roosevelt’s consent which 
apparently will not be given. 

If all these questions remain 
to be answered despite the con- 
vening of Congress and_ the 


that can 








have made this country what it 
is, with a standard of living that 
is the envy of all other peoples of 
the world. These qualities are 
not to be blindly exalted but in- 
telligently nourished. 


Looking forward into next year, 


| no one can possibly be so wise as 


I referred to the proposals of | to predict with certainty the trend 


the year and their influence, in an | 
economic sense, on our future. I 
have a very strong conviction that 
all such proposals should be a 
tensively examined, without preju- 
dice and with an open mind; that 
industry should co-operate with 
government, having the objec- 
tive of perpetuating those things 
that give promise of improving 
our social order and of eliminat- 
ing those things that do not ap-| 
pear to give such a promise. 

Experimentation can be con-| 
ducted blindly or with an open | 
mind. In the same way reliance | 
upon past experience can be blind 





Believes New Congress 


Will Leave ve Policy Alone 


WILLIAM LLIAM ULLMAN 


By 

Washington, Jan. 8.—If the 
present effect of the New Deal 
has been to improve conditions 
in the automotive industry—and 
there is general agreement con- 
ditions have improved whether 
or not the New Deal has been the 
cause—the convening of the 73rd 
Congress in regular session this 
week means simply that the in- 
dustry shall have more of the 
same. President Roosevelt still is 
in charge in Washington and one 
of the most docile Congresses of 
record is prepared to do his bid- 
ding. 

That means there will be no 
change of policy, but that the 
country will have a legislative 
program made up entirely of re- 
covery items which constitute 
further steps in the President’s 
personally led march toward re- 
form. Congress is not going to 


except to vote aye unless it com- 
pletely reverses its mood of the 
moment. 

If there exists any regret at 
the absence of specific recom- 
mendations in the President’s 
message out of which the auto- 
motive industry, and 
might deduce what is immediately 
ahead, the sentiment differs from 
that in Washington. The political 
Capitol anticipated just such a 
speech for it expects the specific 
items to come later, treated one 


others, | 


; American democracy 


|} a program 
| the Federal 
| 000,000 





at a time in brief, special mes- 

sages as is the Roosevelt practice. 
Program Veiled 

These may have a vital bear- 





ing upon the industry and its 
operations, or, again, they may 
not. Whichever way they go, 


it will be necessary to wait their 
appearance for the President is 


of business activity. There are 
many important influences that 
may be arbitrarily used —the 
economic consequences of which 
will have an all important bear- 
ing. So far as I am concerned, in 
view of existing circumstances, 
that is as it should be. Further, 
I am satisfied that what is done | 
will be actuated by the most sin- | 
cere desire to promote the com- 
mon good and that with it all 
will find 
abundant courage to deal with 
those proposals which will not | 
stand the acid test of analysis 
and experience. 


in no rush to reveal his legislative 
program's various items until they 
are ready. 

The three items on the legisla- 
tive agenda of major concern to 
the automotive industry are NRA 
changes and modifications, taxes, 
and further public works under- 
takings; the latter of double con- 
cern in that it holds the threat 
of higher motor taxes plus the 
promise of an extension of high- 
ways. 

It may be, of course, that liquor | 
taxes will be of a standard to 
produce sufficient revenue that | 
would obviate any necessity for | 
a further burden upon the motor 
vehicle owners of the country. | 
The first concrete indication of | 
what Congress expects to raise | 
in the way of liquor revenue ap-| 


| peared on the opening day of the} 
| session 


intrude itself upon the new deal | and Means Committee approved | 


when the House Ways} 
that 
Treasury 
annually. 


with proposed 


would enrich | 
by $500,- | 


That, _changes 


a Le 
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YOUR STAY IN 
| NEW YORK IS NOT COMPLETE 
New YOU VISIT THE WORLD'S panous 


‘() Cotton Club Farade~ 


CA 


court. 


| trated talk on 


| Harry Husted, secretary, and Wil- 


President’s message to it, at least 
one other has drawn an emphatic 
reply. 

That question is: “Is Congress 
going to be good and go along 
with the New Deal program?” 

The answer is: “Decidedly, 
yes!” 


Test Validity 
Of License Law 
In Dayton Suit 


Dayton, Jan. 8. ‘To hear fur- 
ther testimony and evidence in 
the case wherein a number of 
owners of trucks are resisting the 
license fees for their cars, Judge 
Mason Douglass of Common Pleas 
Court Wednesday sat at an ad- 
journed session of the September 
term of court. The truck owners 
insist that they are to be taxed in 
license fees for the weight of the 
truck as it leaves the factory, and 


| the state says the fee must cover 


the 
equipped. 
litigation, 


weight of the vehicle fully 
While the matter is in 
the operators of the 
trucks are using a receipt re- 
ceived when they paid the sum 
they felt was their tax. If they 
lose, the balance will have to be 
paid. 

Suit seeking to mandamus the 
state registrar of motor vehicles 
to sell licenses at factory weight 
was filed in the state supreme 
The suit, like the ones in 
hearing here, is for testing the 
law. 


Brake Service Talk 
New York, Jan. 8.—An illus- 
the servicing of 
bus and truck brakes will feature 
a meeting to be held Jan. 17 at 
Smith & Gregory of New York, 
Inc., 38th and Queens Blvd., Long 
Island City. An open discussion 
on all phases of brakes and their 
proper service will also take 
place. 


Elect New Officers 
Coshocton, O., Jan. 8._-New of- 
| ficers of the Coshocton Automo- | 
tive Assn. are: H. A. Scott, presi- 
dent; Ray Parks, vice-president; 


liam Heffelfinger, treasurer. 
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Each year we wonder how he can 
improve on the last, but somehow 
he does it. This year the Silver 
Anniversary motif gave him an 
opportunity to do it in a modern- 
istic combination of silver and 
black which makes you gasp when 
you first behold it, but soon you 
sense what an ideal background 
it forms for the many colors of 
the cars on display. 

* * * 

WITH THE PEACOCK BALL 
holding until six o’clock Satur- 
day morning it was up to Gardner 
Cobb, the veteran General Motors 
Show manager and George to do 
a couple of handsprings to get 
everything in order for the crowds 
which were hanging on the ropes 
at seven that evening, but they 
did it even though the big hotel 
elevator laid down on the job 
when they needed it most. 


ok 


THE BIG SHOW being closed 
on Sunday, gives the private 
showings a grand handicap and 
permits thousands of persons to 
see the cars who for one reason 
or another cannot get to the Pal- 
ace during the week. We stopped 
into the special Chrysler display 
on the ground floor of the Chrys- 
ler building Sunday afternoon and 
it was jammed to the doors. 
Hotel lobbies all over town were 
earing for capacity crowds and 
incidentally doing what appears 
to be a nice business in their 
cafes, cigar stands, et cetera. 

of * 1 

THIS SATURDAY’S issue will 
be largely devoted to reviewing 
the New York Show and its ac- 
complishments. The acceptance 
by the public of the new models 
and innovations which have made 


this show the most outstanding | 


in many years will bear careful 
scrutiny as indicating definite 





| the 1930 display. 


trends in the buying mind. One 
is inclined to believe that, per- 
haps, the great army of dealers 
who were unable to attend this 
show will be skeptical of the en- 


thusiasm which is contagious 
down here, but that it is genuine 
no one who is here can doubt 


for a minute. “As the New York 
Show goes so goes the nation,” is 
pretty well accepted as an axiom; 
the 3.000,000-car year is no longer 
an idle prediction, but is being 
accepted, even by the erstwhile 
pessimists, as assured. A three 
million car year will bring back 
the flush of prosperity to manu- 
facturer and dealer alike. It will 
be reflected in the tire and ac- 
cessory fields and will do more 
to get Uncle Sam completely out 
of his tailspin than any other 
single factor, excepting only the 
leadership of an _ understanding 
and courageous President. 
* * * 


NEXT SATURDAY’S issue will 
close in Detroit on Friday noon 
and up to that hour we can ac- 
cept the advertising messages of 
manufacturers who wish to 
broadcast their own news to the 
entire a G. M. S. 


Akron Satins Show 


After Three Years 


Akron, Jan. 8.—Akron’s first 
automobile show in three years 
will be held from Feb. 10 to 17 in 
Central Garage, Harry Bennett, 
secretary and manager of the 
Akron District Automobile Deal- 
ers’ Assn., has announced. 

Plans are being made for dis- 
play of 150 cars, with 40 auto 


| dealers and many accessory deal- 


ers furnishing exhibits. Auto 
shows were abandoned here after 





WE HAND A NEW 


TOOL TO 


INDUSTRY 


This revolutionary development of grinding accuracy 
in race manufacture is another measure of Hyatt en- 
deavor to find better ways to safeguard quality, and 
thus insure the continued faith of Hyatt customers. . 


We call it chuckless grinding . 


. Soon all other indus- 


tries may benefit from the result of this Hyatt research 
and experimentation which has taken years of effoit 


to perfect, in our plant and elsewhere. 


Hyatt Roller 


Bearing Company, Newark, Detroit, Chicago, Pittsburgh, 


Oakland. 


BH Y AT I 


QuitT ROLLER BEARINGS 
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Continental Offers a Single Four-Cylinder Line 


Prospects in Parts Field 
Surpass Those of Year Ago 


By MASON T. ROGERS 
President of the Motor and Equipment Mfrs. Assn. 


Both of the principal markets 
served by manufacturers of auto- 
motive parts, accessories and 
equipment offer 
prospects for 
1934 which are 
much more en- 
couraging than 
they were a year 
ago. 

One of these 
markets consists 
of the car, truck 
and other re- 
lated industries 
which are large 
buyers of parts 
and accessories 
for original equipment. The other 
market is that offered by the 
retail service and maintenance 


M. T. Rogers 


trade which buys parts, accessor- | 


ies, tools and machinery used in 
keeping the country’s 24,000,000 
motor vehicles in operation. 

Index figures compiled by the 
Motor and Equipment Mfrs. Assn. 
show that shipments to car and 
truck factories for original equip- 
ment, as well as to the repair 
trade for maintenance purposes, 
began to improve early in 1933. 
Since May, 1933, up to the present 
time, shipments have been better 
in both fields with each month 
showing an improvement over the 
same month in 1932. At the same 
time, taking the usual seasonal 
influences into account, there has 
been an encouraging upward 
trend from month to month since 
May, 1933. 

Parts Industry 


The parts and accessories in- 
dustry generally is confident that 
this trend will continue into 1934. 


The remarkable engineering ad- | 


vances and improvements in ap- 
pearance, apparent in the 1934 
models now being announced, 
should increase new car sales and 
automatically enlarge the demand 
of the car factories for the parts 
and accessories with which these 
cars are equipped. General busi- 
ness improvement also will in- 
crease the demand for many of 
these products which can be used 
to bring the older cars more 
nearly up-to-date. 
ence of the industry in past years 
has shown that when there is an 
improvement in new car sales 


The experi- | 


,| These wholesalers, from all 
| parts of the United States and 
Canada, are close to actual buy- 
| ing conditions in their own terri- 
| tories. Their willingness to make 
increased commitments for 
demonstrates their confidence in 
business prospects. It also was 


| interesting to note that there was 


an increased attendance of for 
| eign buyers at this show, which 


| augurs well for the future. 
| 


Russian Market 
Makes Activity 
In New England 


Springfield, Mass., Jan. 8.- 
Russian business, sought more 
eagerly by American manufactur- 
ers now that trade relations have 
been established between the two 
countries, is beginning to speed 
the wheels of Springfield industry. 
Hopes also are held that much 
more of the business will come to 
factories in this part of the coun- 
try as the Soviet increases its 
purchases in the United States. 

United American Bosch Co. has 
begun the production of magnetos 
for the Russian government. The 
| first order called for 5000 of a 
standard Bosch design. 


| General business is reported as 
|much better with the company 
|than it was six months or a year 
ago. The factory force has been 
substantially enlarged and it 
expected to be further increased. 


Van Norman Machine Tool Co. 
has bid on a large order for 
|grinders for ball-bearing race- 
|ways from the Russian govern- 
ment, but no decision is expected 
| until February. Three months ago 
a sample of the company’s latest 
;design of this machine was 
shipped from the plant to Russia 
| for inspection. This is an im- 
| Proved type of the grinder of 
which about 75 were sold previ- 
ously for use in Russian plants. 
A number of small orders for 
|milling machines have been re- 
|ceived from Russia by the con- 
cern. 


is 


there is an accompanying increase | 


in the demand for parts, acces- 
sories, tools and equipment used 
in repairing and reconditioning 
older models. 

It also must be borne in mind 
that over 50 per cent of the cars 
now registered were introduced 
five years or longer ago. These 
cars will have to receive an in- 
creasing amount of maintenance 


attention if they are to continue | 


to operate satisfactorily and 
safely. To the average owner the 
automobile is now a _ necessity 
rather than a luxury, which ex- 
plains why so many vehicles re- 
mained in operation in spite of 


the unfavorable economic condi- | 
This is ap- | 


tion of their owners. 
parent in the MEMA index figures 
which show that sales to the 
maintenance trade fell off to a 
lesser extent during the depres- 
sion than sales for original equip- 
ment purposes. Perhaps most of 
the cars now registered did not 
receive all of the attention they 
should have had, but they were at 
least kept in operation and will 
get more attention as the buying 
capacity of their owners increases. 


Industries Show 


We cannot overlook the encour- 
aging recent developments at the 
Automotive Service Industries 
Show held in Chicago early in 
November, 1933. This show, 
strictly a trade event not open to 
the public, was attended by more 
wholesalers of automotive prod- 
ucts than had attended any previ- 
ous show, and exhibiting manu- 
facturers, of whom there were 
close to 300, reported almost 
unanimously that business done 
at the show was ahead of that 
done at any of the three previous 
annual joint trade shows. 


Reo Gets Huge Cast 


Lansing, Jan. 8.—One of the 
largest castings, flask - moulded, 
ever turned out in Michigan out- 
side of Detroit has been delivered 
to Reo Motor Car Co. by Novo 
Engine Co. The casting weighs 
14,000 pounds and will serve as 
the bottom die for pressing of 
sheet metal by Reo into front 
| fenders. The upper part 
lighter construction. Metal used 


|in the casting was an alloy iron | 


| known as “Novite,” discovered by 
| Henry Fisher, foundry superin- 
tendent for Novo Engine Co. 





is of | 


| 
| 
| 


1934 | 


| aid appropriation which, 
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The Standard Coupe shown above is one of the business-like models offered by Continental for 1934 in 


«“Kmergency” 


its single line of four-cylinder cars. 


Sparks 


is Key Word 


In ’?34 Road Construction 


Washington, Jan. 8—The Na- 
tion’s highway program enters 
1934 in a condition of transition 
and readjustment. This absence 
of 
comparatively small stature of 
‘he total highway appropriation 
accounts for the uneasiness of 
federal and State road officials as 
they estimate the situation and 
the outlook ahead of them. 


The word “emergency” attaches 
itself to too many aspects of the 
program to satisfy those who 
would see the many gaps in the 
road system completed. 
of road money active at the mo- 
ment is from the Federal treas- 
ury. The appropriation is ear- 


marked “emergency” and its pri- | 


mary purpose is to create work 
for long idle men. 

The states, on the other hand, 
are virtually idle so far as high- 


way work financed by their treas- | 
They are ac- | 


uries is concerned. 
cused of shirking, of leaving the 
matter too much to the Federal 
government. Yet here again the 
word “emergency” appears, 
the states’ explanation 
highway lassitude is that ab- 
normal economic circumstances 
demand the use of motor reve- 
nues for general purposes. 

highway con- 
but in quite 


Federal aid in 
struction goes on, 
another way than 
one. The former regular Federal 
in re- 
cent years, amounted to $125,- 
000,000 annually has disappeared; 
given way to an emergency ad- 
vance of $400,000,000 which the 


states are not required to match | 
| dollar for dollar. 


That system of Federal aid 
which has been displaced had 
elements of permanence, stability 
and orderliness. The new one, 


definiteness rather than the | 


The bulk | 


for | 
of their | 


the familiar | 


whatever it may develop into 
later, is temporary with all the 
uncertainty that the word implies. 

Strange, too, in the existing 

situation is the fact that the net- 
| work of improved roads is show- 
ing signs of becoming coincident- 
ally shorter and more efficient. 
This is being accomplished by the 
displacement of circuitous routes 
with those that are direct. In 
other words, much of the new 
mileage being built today—repre- 
senting relocation projects—actu- 
ally tends to reduce the total in 
| the system. 
With the end of 1933, the 
| Nation found itself possessed of a 
highway network in state systems 
|of a total mileage of 372,621. Of 
this, according to the calculations 
|of the American Assn. of State 
Highway Officials, 179,000 miles, 
or 50 per cent, an 8 per cent gain 
over a year ago, had a surface of 
“dustless or better.” This aggre- 
gate includes all forms of surfac- 
ing, sand, gravel, oil and the like 
las well as brick, macadam and 
| concrete. 

County and municipal mileage 
of all kinds rated as surfaced in 
one form or another, added more 
than 600,000 miles to this total. 
Mileage of paved highway in the 
country at the moment stands at 
147,000 miles. 





New Officers 

Kalamazoo, Jan. 8.— William 
Sheldon has been elected presi- 
dent of the Kalamazoo Automo- 
tive Maintenance Assn. Other 
officers are: Lee Davis, vice- 
president; Owen P. Morton, secre- 
tary; and Paul Staley, treasurer. 
Sheldon was named to represent 
the local association at _ state 
meetings, with Ralph M. Ralston 
|} as alternate. 





Continental Standard Two-Door Sedan 


Many improvements feature the new line of four-cylinder cars being offered this year by the Continental 
Automobile Co., at the New York Show. A new type of wish-bone coupled with light weight and three- 
point spring suspension is claimed to give an exceptionally comfortable ride. 


(Continued from Page 1) 


known. This means an average 
of 128,000 daily. Greater, Esslinger 
said, than the average at the 
Chicago World’s Fair. 

ey + * 


FROM THE FORD affair the 
newspaper cavalcade moved over 
to the Waldorf for the usual Sun- 
day cocktail hour of Libbey- 
Owens-Ford. As usual, this is the 
crossroads where you meet up 
with many of the worthwhiles in 
the industry. They came and went 
for more than two hours. 


* * * 


IN THE EVENING, also at the 
Waldorf, the Crowell Publishing 
Co., which puts out Colliers, Amer- 
ican Magazine and Woman's 
Home Companion, repeated its 
brilliant success of a year ago. 
This again took the shape of a re- 
ception, dinner, dance and enter- 
tainment that lasted into the wee 
hours. 

+ cd ed 

I ALWAYS HAVE FELT that 
the Crowell party gives us a most 
unusual cross section of the in- 
dustry. It brings together, socially, 
executives from competing auto- 
mobile companies, the big men in 
the advertising field. I’d say there 
must have been at least 800 at the 
party. 


Malayan Market Improved 
By Rubber, Tin Prices 
Washington, Jan. 8.—The out- 
look for the automobile trade in 
British Malaya has been made 
definitely better by improved rub- 
ber and tin prices, it is reported 
to the Department of Commerce 
by Carl H. Boehringer, trade com- 
missioner at Singapore. It is 
estimated authoritatively that 1934 
sales will be 20 per cent higher 
than last year. 

Because of the local registration 
fee of 20 per cent on motor ve- 
hicles not made within the British 
Empire, no marked improvement 
in the sales of American cars can 
be anticipated. Business in Amer- 
ican automobiles manufactured in 
Canada, it is pointed out, will un- 
doubtedly continue to expand and 
some improvement may develop 
for cars made entirely in the 
United States. 


Auto Banking Increase 


Philadelphia, Jan. 8.—The Auto- 
mobile Banking Corp. of this city, 
and subsidiaries, report that im- 
proved conditions during the last 
six months of 1933 resulted in an 
increased volume of business, with 
net earnings of $67,943.29 for the 
year, as against $60,645.05 for 1932, 
after making full provision for 
bad and questionable accounts, 
and repossessed car inventory ad- 
justments. 


Dividends on common stock, 
which were reduced 50 per cent in 
the July, 1933, payment, will be re- 
stored to full payment in January, 
1934. 





THE TRIBUNE IS YOUR 1934 CHICAGO MARKET’ 


620,000 FAMILIES IN CHICAGO and suburbs read the Chicago Trib- 
une—59% more than read any other Chicago daily newspaper. Practi- 
cally the entire metropolitan Chicago market for motor cars can be 
reached through one advertising medium—the Tribune. On Sunday, 
the Tribune is the preferred metropolitan newspaper of 243,000 
families living in key towns and cities outside Chicago and suburbs. 


NEW PASSENGER CAR REGISTRATIONS in the five states of Illinois, Indiana, lowa, Wisconsin and 
Michigan during the first 11 months of 1933 were 36% greater than in the similar 1932 period. In Cook 
(Chicago) county, sales for the 11 months were up 37.3%. 


m 


DURING THE FIRST 11 MONTHS of 1933 the AGAIN IN 1934 A Century of Progress will stimulate the demand 
Tribune printed 59% more passenger car advertising for motor car ownership throughout the Chicago territory. A tre- 
than any other Chicago newspaper. On one day alone— mendous force for accelerating the wheels of trade in this market in 
Sunday—the Tribune printed more passenger car lin- 1933, the World’s Fair this summer is expected to shatter all first- 
age than any other Chicago newspaper carried in six year records. 

days or seven. 


FROM THE EARLIEST DAYS of the horseless iad : 
carriage the Chicago Tribune has championed p ie COVER A G E 
motor car ownership and fought for good roads and ae % 


wider roads. And for years the Tribune has been the i oe ’ es eicintnten ot anna 
backbone of practically every major automobile 4 : of the families of Chicago 
advertising campaign in the Chicago market. Pe and suburbs by daily 


FAMILIES AND DAILY NEWSPAPER CIRCULATIONS 
IN METROPOLITAN CHICAGO 
1917 


NO OTHER CHICAGO NEWSPAPER provides 7 Janie . Coverage 
so responsive an audience of buyers, none other CONSIDER THE WOMEN! The Tribune is read by more women, has more in- Remilies.. 2 44755 33% 
reaches a qualified car-buying audience so eco- fluence with women, than any other Chicago newspaper. Department stores, spe- American. 252,650 34% 
nomically as the Chicago Tribune which has the cialty shops, and retailers during 1933 placed more of their advertising in the News ....369,212 49% 372,537 31% 


eneral daily milline rate of any Chicago ; ; ; aper. NOTE: Circndati Ra eedinel “ed 
— & y y Tribune than in any other Chicago newspaper Somers crevasse for sis montha period a 





